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ARTHUR  BRISBANE  TELLS  PENN- 
SYLVAN  I A  STATE  EDITORS 
OF  THEIR  TRUST. 


NEWS  CENSORSHIP. 


PRESIDENT  ROY  HOWARD  TALKS 
ENTERTAININGLY  UPON  THE 
SITUATION  ABROAD. 


Difficulties  Encountered  in  Trying  to 
Get  Dispatches  Through  to  the 
United  States — The  London  Bureau 
— Germany  Now  Aiding  the  Corre¬ 
spondents  in  Gathering  and  For¬ 
warding  News  of  War  Zones. 

Roy  Howard,  president  of  the  United 
Press  Associations,  who  returned  from 
Europe  on  the  Mauretania  last  week, 
brought  back  some  new  views  of  the 
difficulties  encountered  by  the  corre¬ 
spondents  and  press  associations  in  cov¬ 
ering  the  great  conflict  now  waging. 

Mr.  Howard  left  here  the  middle  of 
August  to  give  his  personal  attention 
to  the  strengthening  of  the  foreign  serv¬ 
ice  of  the  United  Press.  He  was  thor¬ 
oughly  informed  as  to  the  character  of 
the  war  news  received  in  this  country 
and  therefore  knew  in  what  directions 
it  might  be  strengthened. 

On  his  arrival  in  England  he  soon 
began  to  appreciate  the  severe  handicaps 
under  which  the  correspondents  were 
laboring. 

NO  STANDASD  RULES. 

“In  London  it  was  almost  impossible 
to  get  the  important  news  through,”  said 
Mr.  Howard  to  a  representative  of  The 
Editor  and  Publisher.  “The  Censor¬ 
ship  Bureau  was  in  the  hands  of  army 
and  navy  men  who  had  had  little  or 
no  experience  in  newspaper  work.  Cen¬ 
sors  were  stationed  in  the  cable  and 
telegraph  offices  and  in  the  offices  of  the 
{irincipal  news  bureaus.  As  there  were 
no  standard  rules  for  the  vising  of  the 
dispatches  it  often  happened  that  a  piece 
of  news  that  was  deleted  by  one  censor 
would  be  passed  by  another.  That  Is 
why  some  corking  good  stories  that 
were  written  by  our  own  correspondents 
would  be  suppressed,  while  the  same 
news  sent  through  other  offices  would 
be  passed,  and  vice  versa. 

“Because  of  this  fact  we  used  to  file 
dispatches  in  duplicate  in  several  offices, 
in  the  hope  that  one  of  them  would  get 
through.  Subsequently  a  central  bureau 
of  censorship  was  established  to  which 
all  press  matter  had  to  be  sent.  After 
it  had  been  passed  upon  there  it  would 
be  taken  to  the  cable  offices,  where  it 
The  Atchison  (Kan.)  Daily  Champion  was  again  examined  by  censors. 

■  ‘  rigid  ENGLISH  CENSORSHIP, 

dereck.  brothers,  of  Kankakee,  Ill.,  who  “There  has  been  much  complaint  over 
at  once.  Eugene  Pulliam  the  rigid  and  often  unfair  character  of 
the  retiring  owilB^^  is  in  ill  health,  and  the  English  censorship,  not  only  by  the 


sions.  They  were  the  guests  of  the 
University  of  Pittsburgh,  the  Chamber 
of  Commerce  and  several  other  commer¬ 
cial  Ixidies.  . 

The  principal  formal  function  of  the 
convention  was  the  banquet  at  the  Hotel 
Schenley,  Tuesday  night,  with  Arthur 
Brisbane,  editor  of  the  New  York  Eve¬ 
ning  journal,  as  the  guest  of  honor 
and  principal  speaker.  Mr.  Brisbane 
took  as  his  subject  “Journalism  as  It 
Is  Practised  Today.”  Mr.  Brisbane 
spoke  the  praises  of  the  country  editor 
in  no  uncertain  terms.  He  said  in  part : 

MISSION  OF  COUNTRY  EDITOR. 

“The  small  town  editor  is  the  real 
newspaper  man  of  the  United  States, 
and  his  readers  are  the  boys  who  will 
some  day  be  the  rulers  or  the  editors 
in  New  York,  Chicago  and  other  big 
cities.  The  editors  of  the  Bingville 
Bugles  are  the  editors  now  teaching 
the  young  boys  to  become  future  states¬ 
men. 

“A  successful  newspaper  is  composed 
of  three  things,  that  of  printing  what 
is  news,  having  a  vaudeville  for  the 
entertainment  of  tired  American  people, 
and,  thirdly,  it  must  contain  the  expres 
sions  of  the  editor’s  sincere  opinions. 

“In  the  newspaper  field  there  are  ten 
thousand  men  worrying  over  work  one 
could  do.  The  work  should  be  done 

from  the  central  place.  In  this  I  am  Arkansas  Publicity  Act  Adopted, 
not  spewing  for  the  benefit  of  any  news  Through  the  efforts  of  the  Arkansas 
service,  but  I  believe  that  a  man  of  great  Press  Association  the  publicity  bill 
w^ith  should  back  a  newspaper  service  known  as  Act  No.  3  was  carried  in  that 
that  you  men  could  use.  state  last  week  and  became  a  law  at 

SUGGESTS  NEWS  CENTER.  oiice.  The  adoption  of  the  law  means, 

r  ®^88ested  it  to  Mr.  Astor,  Mr.  according  to  officers  of  the  associa- 

^uW  and  others.  Get  the_  ablest  men  tJon  “that  the  initiative  and  referendum 

in  the  country  to  handle  it.  Get  the  rneasures  will  be  published  hereafter  in  has  been  sold  to  A.  S.  and  E.  P.  An- 

wst  cartoonists  and  writers  and  artists,  each  county  of  the  state  four  weeks,  in-  J _ ‘  ,  ' _ ' 

Viet  women  writers.  The  latter  are  a  stead  of  six  weeks,  that  a  synopsis  of  will  take  chari 

real  drawing  power.  Now,  if  that  was  the  general  laws  passed  by  the  legis-  tiic  retiring  owiic^^  is  in  iit  iicciiiii,  ctiir  _ 

of  the  Bingville  Bugle  lature,  all  general  orders  of  the  railroad  lately  was  succeeded  as  editor  by  Shef-  American  correspondents,  but  by  the 
would  have  a  paper  better  than-  the  city  commission,  all  claims  against  each  eld  Ingalls,  who  now  will  terminate  his  entire  British  press.  English  journalists 
pa^rs.  |f  you  can  make  a  newspaper  county  and  road  district,  the  reports  of  connection  with  the  paper.  The  Ander-  declare  that  important  news  is  sup- 
suit  one  body  of  people  you  will  make  county  commissioners  of  accounts  be  eck  brothers  recently  have  been  running  pressed  the  publication  of  which  could 

published  in  one  newspaper  of  each  a  paper  in  Alabama.  '  in  no  way  give  aid  to  the  Germans, 

the  coimtry  reader  is  the  biggest  county.  It  means  that  all  improvement  “This  suppression  of  any  and  all  Ger- 

uyer  in  the  United  States^  and  you  districts  hereafter  shall  publish  their  Sues  Reading  Newspaper  Publishers,  man  news  is  now  being  extended  to  the 
in'that?riA.  V  ^  figuring  financial  reports.  It  means  that  all  mu-  Representative  John  H.  Rothermel  has  mails  in  London.  Having  learned  that 

ininHs  should  make  up  your  mcipalities  shall  publish  a  detailed  state-  instituted  suit  for  $25,000  damages  the  United  Press  was  sending  German 

anH  m  u"’  j  those  sales  ment  each  year  of  their  receipts  and  against  the  Reading  (Pa)  Printing  news  from  The  Hague  to  London  for 

tlS  advertisers  understand  disbursements.'  Company,  publisher  of  the  Reading  resending  to  New  York,  the  British 

ture-  and  -  News-Times,  and  the  Telegram.  Heal-  censor  now  opens  every  letter  before 

to  your  ailvertisin/raJs”  ^  Mobile  Post  Sues  on  Unpaid  Stock.  >eges  that  in  printing  photographic  re-  delivering  it  to  our  London  office.  Some 

At  a  ..  D  i,.  Lj  1  T'l  nt.l  i.-  ttr  n  productions  from  the  Congressional  Re-  of  the  censored  letters  are  delivered 

Wednesdav  a  t  ^  Post  Publishing  Company,  ^ .  P.  cord,  they  were  so  put  together  that  their  ^ud  some  are  not.  (3ther  American 

by  ConirrMCTTiD  %  were  addressed  Cochran,  president,  pi^lisher  of  the  de-  publication  reflected  upon  him  and  made  agencies  have  had  the  same  experience, 
R.  H  Th  *T  •’^u}cs  Francis  Burke,  funct  Mobile  (.Ala.)  Evening  Post,  has  appear  that  he  had  appropriated  the  with  the  result  that  the  best  German 
assodation  '"‘^e-president  of  the  filed  a  suit  against  Charles  H.  .Allen,  who  salary  of  his  clerk.  Rothermel  was  sub-  news  reaching  America  (aside  from  the 

Connici  rbtn*;«ii ?T  ■  sequently  defeated  for  the  democratic  hmUtd  wireless  dispatches)  is  matter 

of  °  University  c  aiming  $3,000  damages  on  the  allega-  nomination  as  candidate  for  Represen-  sent  by  courier  by  the  Holland- America 

Kril^"  •  McCormick  de-  tion  that  the  latter  on  August  12,  1913,  ships. 

abroad  nf  fiis  experiences  while  subscribed  to  $4,800  of  the  capital  stock  -  “In  consequence,  despite  the  best  ef- 

urged  L  fne  past  summer.  He  of  the  Post,  on  which  he  paid  $1,300  on  The  Canton  (O.)  Magazine  Com-  forts  and  the  most  ingenious  schemes 

accept  the  trade  October  13,  $400  on  October  24  and  $100  pany  has  increased  its  capital  stock  from  of  American  newspaper  men,  the  cable 
Po  nity  offered  by  the  war.  on  October  28,  leaving,  it  is  averred,  $1,000,000  to  $1,875,0(X).  (ContiniMd  on  pogo  800.) 


MARTIN  H.  GLYNN, 

Editor  of  the  Albany  Times-Union,  Who  Has  Been  Nominated  to  Succeed 
Himself  as  Governor  of  New  York  State. 


298 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


October  3,  1914 


\ 


CANADIAN  NEWS  NOTES 


THE  NEWS-POST  SUSPENDS. 


A(lT*rti«in(  Situation  ImproTing — 

New  Organization  of  Ad  Men — 

Newspaper*  Reaching  After  More 
Foreign  Business — Toronto  Press 
Club  Homeless — Editor  Arrested 
for  Criticising  Minister  of  Militia. 

{Special  Correspondence.) 

Toronto,  Sept.  25. — General  adver¬ 
tising  conditions  continue  to  show 
steady  improvement  in  Canada.  Sev¬ 
eral  advertising  agents  report  that  they 
expect  to  close  a  number  of  new  ac 
counts  as  a  direct  result  of  the  war, 
one  agent  stating  that  he  will  have  no 
fewer  than  fifteen  new  advertisers  on 
his  list.  The  cutting  off  of  imports 
from  Europe  has  created  special  oppor¬ 
tunities  for  Canadian  manufacturers, 
and  many  of  them  are  taking  prompt 
advantage  of  the  situation.  Some  even 
are  adding  new  departments  to  their 
plants  to  produce  lines  formerly  re¬ 
ceived  from  Germany. 

The  organization  of  the  Association 
of  Canadian  Advertisers  is  being  com¬ 
pleted.  J.  R.  Kirkpatrick,  advertising 
manager  of  the  E.  W.  Gillett  Co.,  has 
been  elected  provisional  president  and 
B.  H.  Bramble,  advertising  manager  of 
the  Goodyear  Tire  &  Rubber  Co.,  pro¬ 
visional  secretary.  The  association  w'ill 
establish  a  central  bureau  for  investi¬ 
gation  purposes  and  will  pay  special 
attention  to  the  standardization  of  cir¬ 
culation  statement  forms  and  the  weed¬ 
ing  out  of  fake  advertising  propositions. 

Hutcharm,  Limited,  advertising 
agents,  Victoria,  B.  C.,  announce  the 
closing  of  their  branch  offices  in  Seattle, 

Wash.,  and  Calgary,  Alta.  R.  A.  Hut¬ 
chison,  former  president  of  the  com¬ 
pany,  has  severed  his  connection  with 
it. 

WEEKLY  PUBLISHERS  ACTIVE. 

An  effort  is  to  be  made  by  weekly 
publishers  to  get  more  foreign  advertis¬ 
ing  for  their  papers.  It  is  proposed 
to  secure  the  services  of  an  advertising 
expert  to  plan  and  conduct  a  compre¬ 
hensive  campaign  of  education  directed 

to  general  advertisers  and  advertising  ,  ,  ,  ... 

agencies  relating  to  the  possibilities  and  military  authorities 


me  rniiaaeipnia  JNews-fost  suspend¬ 
ed  publication  on  Saturday.  The  paper 
was  a  member  of  the  Scripps-McRae 
League.  The  decision  to  suspend  be¬ 
came  known  Monday  after  the  return 
of  H.  B.  Clark,  president  of  the  com¬ 
pany,  from  Los  Angeles. 

“Philadelphia  is  a  good  town,”  said 
Mr.  Clark,  “but  we  did  not  put  out  the 
News-Post  in  a  way  to  make  people 
buy  it.  It  was  not  a  failure.  All  our 
debts  are  paid.  We  have  just  quit- 
that  is  all.  W^e  came  here  without  any 
preliminary  announcement,  and  we  are 
going  out  the  same  way.” 

The  News-Post  was  published  at 
Tenth  and  Hamilton  streets,  Philadel¬ 
phia.  The  first  issue  appeared  April 
10,  1912.  Since  then  it  appeared  with¬ 
out  interruption.  For  a  time  during  the 
outbreak  of  the  European  war  a  Sun¬ 
day  edition  was  published. 

The  radical  tone  which  predominated 
in  the  News-Post  made  it  a  source  of 
curiosity  and  wonder  to  the  man  in  the 
street.  Its  publishers  denied  any  con¬ 
nection  with  any  party,  but  the  paper 
generally  was  regarded  as  dominated 
by  Socialists. 

The  New's-Post  had  an  exciting  ca¬ 
reer.  At  one  time  the  staff  was  ar¬ 
rested,  on  a  charge  of  criminal  libel  pre¬ 
ferred  by  Magistrate  Thomas  W.  Mc¬ 
Farland,  and  last  May  the  publishers 
were  reprimanded  by  Judge  Martin,  of 
the  Common  Pleas  Court,  for  their  com¬ 
ment  on  .  a  damage  suit  for  damages 
tried  before  him. 

The  suspension  w’as  a  complete  sur¬ 
prise  to  those  in  touch  with  the  newspa¬ 
per  field  in  Philadelphia.  Three  months 
ago  the  size  of  the  paper  w’as  increased 
from  four  to  eight  pages  and  a  more 
ambitious  tone  pervaded  its  activities. 


SALE  OF  KOKOMO  DISPATCH. 


CHARLES  A.  TUTEWEILER, 

New  Business  Manager  of  the  Indiana  Daily  Times. 


30  and  October  I  at  Charlottetown.  P.  “  now  announcea  inai  me  corre-  papers  in  the  west  r  - 

F  T  hac  been  no^tnnned  inH<*finitf»lv  spondents  of  Canadian  newspapers  at  ^  tv/t  t-  *  -i  Kloepfer,  treasurer. 

owinR  to  the  war  'ndefinitely  Valcartier  camp  will  be  permitted  F'^‘een  years  ago  Mr.  Tutewei  er  The  Kokomo  Dispatch  is  one  of  the  old- 

Thl  ToJo^^  Press  Club  has  aban-  accompany  the  first  contingent  to  commenced  his  newspaper  career  on  the  est  democratic  papers  in  the  state,  hav- 

doned  its  oerLnem  Quakers  on  B^v  England.  Their  future  movements  will  Phoenix,  (Anz  )  Republican.  After  ipg  been  started  about  fifty  years  ago. 
^rert  Lnd  mTr  Doss?bir  d?sband  i^  come  under  the  supervision  of  the  Brit-  service  with  that  pa-  n  jg  well  establi.shed,  stands  high  in  the 

street  arid  may  possiDly  disband  its  f  W  A  C  he  went  to  Indianapolis  as  advertis-  community  in  which  it  circulates,  and  is 

organization.  It  was  a  struggle  from  '^ar  umce^ - W.  A.  C.  ^^bcitor  on  the  Star.  After  seven  recognized  throughout  Indiana.  With 

and  tTen^war  broke  oTX^tra  flounder  of  Se.rs,  Roebuck  Co.  De.d.  of  service  with  that  paper  he  was  the  new  energy  and  the  additional  capital 

and  when  the  war  broke  out  the  extra  a  wr  c  t  a  t  c  appointed  advertising  manager,  as  a  re-  which  has  been  injected  into  it,  the  new 

work  involved  in  the  various  offices  kept  E'^hard  W  Sears,  founder  of  Sears,  ward  for  his  excellent  work  as  solicitor,  management  expects  to  make  the  Dis- 

mem^rs  from  making  any  use  of  the  Roebuck  &  Co.,  Chicago,  who  m  fifteen  Leaving  the  Star  Mr.  Tuteweiler  pub-  patch  one  of  the  best  daily  newspapers  in 

premises.  Under  the  circumstances  it  years  rose  from  the  position  of  railroad  fished  an  Automobile  Journal  for  some  northern  Indiana  Mr  Obenauer  will 

vvas  The  only  wise  course  to  close  the  telegrapher  to  wealth,  died  Monday  at  time  and  then  sold  out  in  order  to  take  have  oersonal  charee  of  the  paper, 

place  up.  yV^kesha.  Wis.  Mr.  Sears  was  born  over  the  reorganization  of  the  old  In- 

NEW  NIAGARA  FALLS  DAILY.  in  Stewartville,  Minn.,  Decemlxr  7,  1863.  dianapolis  Sun.  Completing  this  work  c.i-  , 

The  Niacara  Falls  Review  published  began  his  career  as  a  railroad  em-  fie  organized  the  Tuteweiler  Adv.  „ 

by  F.  H.  Leslie  will  shortly  it  is  re-  and  six  ye^s  later  opened  a  mail  Agency,  which  firm  has  grown  to  one  of  p 

ported  be  converted  into  a  daily  business.  This  firm  was  phenom-  the  largest  of  its  kind  in  the  Hoosier  ^ 

The 'dirMors  of  Onadian  Press,  Lfm-  T"'”'''''' his  in- 

tlai-'le's  “"iSen' Seni-ne!  tom^ShJbSineswnd  s!^  «preinl 

Amherst  N  S  *fte  ter^Kw s  ''"<>  'i"-'  •» 

Chatham',  Om,  a^ii'd  ]  A.  Aukin,  formed 

proprietor  of  the  Phoenix,  Saskatoon,  ^  _ 

Sdsk* 

The  publishers  of  the  Financial  Times,  Logan  Banner  Changes  Hands. 

Montreal,  have  started  the  publication  _  . .  '  ” 

of  the  Illustrated  War  Times,  a  weekly  as  a  Republican  newspaper  by  George  plant. 

made  up  entirely  of  pictures  of  the  war.  Dean,  has  passed  into  other  hands  and  torn  ^ _ 

It  runs  ten  pages  and  has  a  circulation  w’ill  now  be  conducted  by  a  corporation  wrecked,  and  windows  a  block 

already  of  20.000  copies.  chartered  under  the  name  of  the  news- 

For  publishing  an  article  criticising  paper.  Tlie  incorporators  are  State  Sen- 

the  Minister  of  Militia,  the  Hon.  Sam  ator  E.  T.  England.  Ira  P.  Hager,  O.  J. 

Hughes,  and  his  management  of  the  Geegan,  John  M.  Perry,  Norman  Jack- 

military  camp  at  Valcartier,  Knox  son,  W.  C.  Lawrence,  Jr.,  and  I.  C.  World  ...  _ it-  luic  *» 

Magee,  editor  of  the  Winnipeg  Satur-  Smith.  The  authorized  capital  stock  is  cently  and  the  Bonanza  has  taken  an  this  fall, 

day  Post,  was  placed  under  arrest  this  $10,000.  active  part  in  the  controvers’ 


rk  m  ^  xt  I  lature  ana  lormeriy  owner  oi  n 

Dynamiters  Plot  Newspaper  Wreck.  Coxford  County.  Mr.  Morrell  has 

The  office  of  the  Tonopah  (Nev.)  been  connected  with  the  paper  for  40 
Bonanza,  an  afternoon  newspaper,  was  years. 

damaged  last  week  by  the  explo-  ^  ’ 

sion  of  three  sticks  of  dynamite  under  College  Point  News  Appears. 
The^og^  fW.  Va.)  Banner,  lo^g  run  the  room  occupied  by  the  job  printing  College  Point,  L.  L,  has  another ’week- 

u..  r'  ^  corner  of  the  building  was  ly  newspaper.  It  made  its  appearance 

off.  a  garage  adjoining  was  Saturday.  The  publisher  is  A.  F.  GouW. 

.  . .  -  away  editor  of  the  Whitestone  (L.  I.)  HeraM 

were  broken  by  the  concussion.  There  for  the  past  seven  years. 

has  been  friction  between  the  members - 

of  the  Western  Federation  of  Miners  A  course  in  agricultural  journalist 
.the  Industrial  Workers  of  the  will  be  given  in  the  College  of  Agrnw- 

- 1  in  Tonopah  and  Goldfield  re-  ture.  West  Virginia  State  Universi^. 

.....  .„;i.  O.  M.  Kile,  agricultural  ed¬ 
itor  for  the  college,  will  be  in  charge. 
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PHILADELPHIA  NOTES. 

(Special  Correspondence.) 

Philadelphia,  Sept.  27.  —  There  is 
considerable  speculation  over  the  resig¬ 
nation  of  John  Gribbel  from  the  vice 
presidency  and  directorate  of  the  Pub¬ 
lic  Ledger  Company.  According  to  par¬ 
tisan  papers,  his  resignation  was  due 
to  his  strong  Republicanism  and,  ac¬ 
cording  to  the  Evening  Telegraph,  to 
his  opposition  to  the  “recent  Demo¬ 
cratic  tendencies  of  the  Public  Ledger,” 
which  have  “greatly  disturbed  him.” 

The  Ledger  is  unequivocally  against 
Senator  Penrose  and  Penrosism.  You 
could  hardly  call  the  Ledger  a  Demo¬ 
cratic  organ,  since  it  is  making  a  great 
fight  for  Brumbaugh,  the  Republican 
nominee  for  governor.  Town  gossip 
adds  some  snappy  comment  to  the  dis¬ 
creetly  published  facts,  which  have,  by 
the  way,  been  given  very  little  circula¬ 
tion  by  either  side. 

.\rthur  H.  Samuels,  formerly  with 
Calkins  &  Holden,  advertising  special¬ 
ists,  of  New  York,  and  who  was  in 
charge  of  publicity  for  the  paper  after 
its  purchase  by  Cyrus  H.  K.  Curtis,  is 
acting  advertising  manager  of  the 
Ledger. 

DIINNER  TO  CAMPBELL. 

A  dinner  will  be  given  at  the  Pen  and 
Pencil  Club  on  October  22  in  honor  of 
James  H.  Campbell,  one  of  the  best- 
known  political  writers  in  town.  He 
began  his  newspaper  career  thirty  four 
years  ago  next  month,  on  the  North 
American,  doing  dramatic  work,  and 
was  for  a  long  time  city  editor  of  the 
old  Evening  Call.  He  is  now  on  the 
Evening  Star,  and  his  colleagues,  led 
by  the  president  of  the  club,  Robert 
MacCauley,  are  planning  to  give  him  a 
rousing  party  of  the  famous  Pen  and 
Pencil  Club  variety,  which  will  be  par¬ 
ticipated  in  by  over  125  members. 

Walter  F.  Bpnsall,  sixty-six  years  old, 
proprietor  and  editor  of  the  German¬ 
town  Guide,  is  seriously  ill  from  a 
heart  affection  brought  on  by  a  shock 
received  while  using  the  telephone  in 
his  office  some  time  ago.  His  left  arm 
was  paralyzed  at  that  time  and  his  pres¬ 
ent  condition  is  giving  much  anxiety  to 
his  many  friends. 

PRESS  W'OME.V  .MEET. 

The  Pennsylvania  Women’s  Press 
Association  held  a  ])reliminary  meeting 
last  week  at  the  home  of  the  president, 
Mrs.  Harriet  Hayden  Finck.  This  club, 
which  is  the  oldest  organization  of 
newspaper  women  in  the  state,  is  plan 
ning  a  lively  season.  Meetings  will  be 
held  at  the  Hotel  Adelphia  and  there 
will  be  dinners  and  speakers  of  prom¬ 
inence  throughout  the  winter.  Dele¬ 
gates  and  alternates  who  have  been 
named  to  attend  the  annual  meeting 
of  the  State  Editorial  Association  in 
Pittsburgh  next  week  are  Mrs.  Ada 
Cable,  of  Bradford,  Pa.,  editor  and  pub¬ 
lisher  of  the  Bradford  Herald;  Miss 
Jane  Stewart,  Miss  Mira  Lloyd  Dock, 
of  Harrisburg,  and  Miss  Curtis  Wager- 
Smith.  The  president,  Mrs.  Finck,  will 
attend  as  usual.  The  Women  Writers' 
Club  also  held  their  first  meeting  this 
week. 

A  hundred  members  of  the  Poor  Rich 
ard  Club,  which  is  composed  of  adver¬ 
tising  makers  and  buyers,  were  enter¬ 
tained  last  Saturday  by  W.‘  Atlee 
Burpee,  a  well-known  seedsman,  at  his 
country  place,  Fordhook  Farm.  On 
their  arrival  each  guest  was  presented 
with  a  tasseled  stalk  of  corn,  and  when 
they  turned  homeward  after  singing  in 
farewell  “Sweet  Peas,  Burpee,”  to  the 
tane  of  “Good  Night,”  each  carried  a 
basket  of  peaches. 

W«ycro*«  Journal  and  Herald  Merge. 

^  aycross  (Ga.)  Journal  and  the 
mu  *-°*'®o^i^ated  on  October  1  and 
will  hereafter  be  known  as  the  Journal- 
"a  Williams  is  editor 

and  the  paper  will  be  issued  at  the 
Journals  plant,  which  will  be  greatly 
enlarged.  The  Herald  plant  has  been 
eased  to  Frank  P.  Wade,  w'ho  wil’  pub- 
"sh  a  new  weekly.  The  Journal-Herald 
la  non-factional  paper.  The  cen- 
SDiidation  of  the  dailies  will  not  cause 
changes  in  the  staff  of  the  Journal, 
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PU  B  L I C  K 

OCCURRENCES 

Both  F  O  RX  £/ O  N  ond  DOMES  T/c  X, 


Tborfiiaj  x^tk  1690, 


IT  h  tha  the  Cirntny  Jhet  be 

mfhed  9ine  a  (jnr  if  Glee  </Oc- 
OMteiioes  heffeiiy  with m  Atn 

eoilHt  ef  f&eh  eemjtdtrtMe  tkimet  ms  hem 
fhed  wmo  omr  Notice, 

tn  order  heremtto^  the  FtMiJher  wiM  teif  whet 
feint  he  cen  to  obtmtn  e  Faichfiil  Rdatk»o  •/  ell 
jfnth  thin^t  ;  end  mill  perticnlerfy  mehe  himfelf 
bAMien  to  fech  Per  font  in  BoftoQ  whom  he  Rnoirs 
if  heve  been  for  their  own  nfe  the  diluent  Obfer* 
wars  of  fneh  mettert, 

Thet  which  it  iterein  propofed,  m»  Piift,  Thm 
Memorable  Occurteou,  ff  Oifine  Provident 
wef  not  be  ntgh^ed  or  for^oeten^'et  they  too  often 
ere.  Secondly,  Thet  people  enety  where  nteyheti 
*he  Circnmfemep  of  PtAluiee  Af» 
air#.,  both  ehroed  end  et  home  ^  wUeh  tnij  me 
fhlp  direU  their  Thoughu  timet f  ,nnt  et 

fb^  nmee  Afo  to  eftfi  th^  Bofioellb  end  Ns* 
^otiationt. 

Thirdly,  Thet  fonpe  thing  mnp  be  done  towerdt 
fhe  Curing,  or  et  leef  the  Charming  of  thet  Spi¬ 
rit  of  LyiQg,  which  preWnilt  emongf  nt^  whe  e* 
fore  nothing  fkAl  be  entered^  but  vdtet  we  have 
teefon  to  believe  it  trne^  repAring  to  the  beftfontt* 
feint  for  onr  Infer metUdt.  And  when  then  ep. 
peart  any  niACerial  miftakc  in  eny  thing  thet  it 
colltUtd^  it  Jhull  be  corrected  in  the  next. 

Moreover^  the  PnbUfoer  of  the fe  OcCOrrtacei 
it  hfiliing  to  engege^  thet  whtreet^  then  ere  mem 
try  Falle.'Reporcs,  melieionfly  tnede^  end  fpreed 
among  nt^  tf  eny  well^m^nded  perfon  will  heetdie 
perns  to  trees  eny  fneh  falfe  Report  fo  fet  et  to 
find  om  end  ConvtA  the  Rirft  Raifct  of  he 
will  in  tbit  Peper  (  nnlefs  jnjl.  Adtnee  be  given  to 
*0  the  contrary  )  expofe  the  Name  of  feeh  ferfin^ 
ns  A  malicious  Raifer  of  a  falie  Report*  dt 
it  Hippo t^d  that  none  will  disHkg  tfitt  Propofel^ 
bet  fneh  et  intend  to  be  gmliy  of  jb  vUlenods  e 
Crime, 

T  he  Cfatiftianited  Mens  in  lome 
parts  of  Plimouthy  have;  newly  ap*. 
pointed  a  day  of  Thanksgiving  to 
God  fw  his  Mercy  in  fupplying  their  extream 
and  pinching  Ncccffitics  under  their  late  want 
of  Corn*  &  for  His  giving  tbem  now  a  prof- 
|)eft  of  a  very  Comfort  Alt  Hervefl,  Their 
Example  may  be  worth  Mentioning- 
,Tis  obferved  by  the  Husbandmen,  that 
sltko*  the  Wich’dravr  of  fo  great  a  (trength 


Ccom  tbcffl,  at  wbtk  it  in  the  FOcm.  Ihtel? 
gone  ux  Cemede;  made  them  think  11 
imp^blefiir  tbemtogee  well  through  itio 
Affairs  of  their  Hesbaodry  ac  dus  time  of  toe 
vear,  yettheSeafoA  has  born  fii  unoluiiUy 
nvoaraUe  that  they  fcaice  fiid  eiy  want  oC 
the  maiiy  hendreds  of  hands,  iluc*  arc  gone 
from  them  \  which  is  looked  opoo  as  aMcf* 
Ciful  Providence 

While  the  harlwoQt /odiwM  were  lurking 
•bout  C helms fted^  there  were  miffing  abode 
the  beginning  of  this  month  a  ooople  of  Chtt* 
dren  belonging  to'a  man  of  that  Town,  orte 
of  them  aged  ^onc  eleven  tbs  other  aged,  a* 
boot  nine  years,  both  of  them  luppofed  to 
be  fallen  into  the  hands  qf  the 

A  Very  Tragicet  Acctrlent  happened  at 
«er*ro»»,  the  beginning  of  ihis  Wonth  ad 
C)/W  M«ir,,thac,was  of  fomewhat  a  hllent  and 
Morofe  Temper,  but  one  that  bad  -long  ikn- 
Joyed  the  repuiation  of  a  SAir  and  a  sH»he 
Men^  having  newly  boned  bis  Wife^  the 
DevU  rook  advantage  of  the  MdahIboKv 
whiefa  he  thereupon  fell  into,  h>&  Wivai  diT* 
cretioB  ai^  induftry  had  long  been  the 
’pwtof  hit  Family,  mid  be  ftemed  horti^ 
with  ao  impertioent  fear  that  ^  thooid  now 
come  CO  want  before  he  dyed,  tboogh  he  had 
▼cry  qrefil  friends  to  look  afrer  huh  >i|0 
ke{ic  a.ftrid  eye  upon  him,  Itaft  lie  Ibhald  dw. 
himfelf  any  harm-  Bot  ohe  evening  efcapLijg 
from  them  into  cbe-Cow-boofe,  my  there 
qnickly  foHowed  him,  foond  Kita<betigtrg 
A  il^jwhich  they  had  ofrdto  tye  their  .Cetves 
wUhifU  he  was  dead  with  bis  feet  heat  louatt- 
ing  the  Cronnd. 

Epidemical  Pevert  and  Aguei  grow  very 
Oommon,  in  fome  parts  of  the  Country, 
whereof,  tho’  many  dye  hor,  yet  they  arc 
fofcly  unfitted  for  their  imployitiems;  but 
in  fome  parts  a  more  malignant  Fevtr  icenrn 
to  prevail  jh  fuch  fort  that  it  ofeally  gaet 
thro’  a  Family  where  It  comes,  and  proves 
Mortal  onto  many> 

The  StnaH,pvx  yvhich  has  been  raging  m 
Bofion,  after  a  manner  very  Extraordiwry.  is 

now  very  tnr eh  abated-  It  is  ihoogl]^  that 

far  more  have  been  fick  of  it  then  wetc  vilb- 
ted  wirh  it,  when  it  raged  fo  much  tvvelw^c 
▼ears-  ago,  nevcrtbelefs  it  has.  not 
Mortal/  the  nomber  of  them  that  have 


FACSIMILE  OF  THE 

Tilt  reproduction  of  the  front  page  of 
the  first  newspaper  printed  in  America, 
Publick  Occurrences,  issued  in  Boston, 
Sept.  25,  1690,  printed  herewith,  is  from 
a  photograph  made  especially  for  The 
Editor  and  Publisher  by  A.  P.  Mon¬ 
ger,  8  Breams  Building,  Chancery  Lane, 
London,  England,  from  what  is  believed 
to  be  the  only  original  copy  in  existence, 
and  now  preserved  in  the  Public  Record 
office,  of  the  British  government. 


TITLE  PAGE  OF  AMERICA’S 

According  to  the  imprint,  the  paper 
was  printed  “by  R.  Pierce  for  Benjamin 
Harris,  at  the  London  Coff e-House.” 
Immediately  after  the  appearance  of 
Publick  Occurrences  its  editor  was  ar¬ 
rested  and  the  copies  of  the  paper  were 
confiscated  on  the  ground  that  he  had 
failed  to  take  out  a  license.  No  further 
attempt  was  made  to  get  out  another 
issue  of  the  paper.  Fourteen  years  later, 
in  1704,  the  Boston  News  Letter  was 


FIRST  NEWSPAPER 

launched  by  John  Campbell,  the  post¬ 
master  of  the  city,  which  existed  for 
forty  years. 

The  American  Association  for  Inter¬ 
national  Conciliation  has  issued  a  special 
bulletin  on  “The  Changing  Attitude  To¬ 
ward  War  as  Reflected  in  the  American 
Press.”  T'he  bulletin  is  composed  al¬ 
most  entirely  of  war  cartoons  drawn  by 
daily  newspaper  artists. 
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CHICAGO  NEWS  HAPPENINGS. 


Ad  and  Preat  Club  ActiTitiea  and 
Peraonalt  from  Windjr  City. 

(Special  Correspondence.) 

(.’hka(;o.  Sept.  30. — The  Advertising 
.XssiKiation  has  successfully  inaugu¬ 
rated  the  holding  of  luncheons  occa- 
.sionally  with  theatrical  and  other  en¬ 
tertainments. 

The  Iowa  .\uthors  are  to  hold  a  home¬ 
coming  at  Hes  Moines  Oct.  5.  6  and  7. 
.\mong  the  honored  guests  will  be  Oney 
Fred  Sweet,  feature  editor  of  the  Chi¬ 
cago  Sunday  Tribune,  who  happens  to 
be  an  Iowa  product. 

A  number  of  local  newspaper  women, 
old  friends  of  Miss  Lucy  Huffaker,  a 
New  York  writer,  formerly  of  Chicago, 
who  is  visiting  here,  tendered  her  a 
luncheon  at  Hotel  La  Salle  last  week. 
It  luckily  also  happened  to  be  her  birth¬ 
day. 

A.  \V.  Shaw,  editor  and  publisher  of 
System,  has  been  in  town.  He  gave  an 
address  at  the  opening  night  of  the 
Northwestern  L'niversity  School  of 
Commerce  on  Friday  of  last  week.  He 
spoke  on  the  “Philosophy  of  Business.” 

Jack  Lait,  the  drama  writing  editor, 
has  prepared  a  sketch,  “The  Scarlet 
Scandal,”  for  Kitty  Gordon. 

The  Western  Advertising  Golfers’ 
.\ssociation  will  hold  its  final  tourney 
of  the  season  at  the  Westmoreland  Coun¬ 
try  Club  on  Oct.  6.  There  are  two 
tickets  in  the  field  for  the  annual  elec¬ 
tion,  to  be  held  the  same  day.  One  is 
headed  by  B.  D.  Butler  for  president 
and  the  other  by  R.  L.  Whitton. 

Howard  Carey,  as.sociate  editor  of  the 
Technical  World  Magazine,  was  mar¬ 
ried  on  the  18th  in  this  city. 

The  Herald  has  put  up  a  handsome 
trophy  to  be  competed  for  at  the  Chicago 
dog  show  that  opens  on  the  9th. 

The  Illinois  Woman’s  Press  Associa¬ 
tion  will  hold  a  “disarmament”  meeting 
in  the  .\rt  Institute  Friday  evening  of 
this  week.  An  interesting  literary  and 
musical  program  has  been  arranged.  _ 

Miles  B.  Hilly,  president  of  the  Hilly 
.\dvertising  Agency,  died  suddenly  of 
heart  failure  at  his  home  last  week.  He 
was  44  years  old  and  leaves  a  widow. 
He  was  for  many  years  with  the  Lord 
it  Thomas  agency. 

A.  E.  Chamberlain  went  to  Grand 
Rapids  this  w’eek  and  addressed  the 
local  .Advertisers’  Club  there  on  advertis¬ 
ing  goods  as  made  in  Grand  Rapids. 

The  Illinois  Woman's  Press  Associa¬ 
tion  is  to  issue  a  “Memory  Book”  con¬ 
taining  contributions  from  over  one  hun¬ 
dred  of  its  members. 

Tlie  Press  Club  held  a  war  luncheon 
last  week. 


Death  of  Alfred  Hopkirk. 

.Alfred  Hopkirk.  for  many  years  city 
editor  of  the  Englewood  (N.  J.)  Press, 
died  at  Leonia.  N.  J.,  on  Sept.  30.  of 
cancer,  aged  44  years.  Mr.  Hopkirk 
was  one  of  the  best  knowm  newspaper 
men  in  Northern  New'  Jersey.  He 
spent  the  summer  abroad,  seeking  to  re¬ 
gain  his  health,  but  returned  home  a 
few  weeks  ago.  He  is  survived  by  a 
widow  and  two  daughters. 


Winnipeg  Newsboy*  Form  Union. 

Winnipeg  newsboys.  300  strong,  met 
last  week  and  formed  a  union  of  their 
own.  It  is  to  be  known  as  the  Winnipeg 
Newsboys’  L'nion.  The  following  offic¬ 
ers  were  elected ;  Honorary  President. 
•Alderman  R.  .A.  Rigg;  president.  J. 
Rosen;  secretary.  .A.  Goodman;  execu¬ 
tive  committee :  F.  Walkin.  .A.  Schwartz. 
H.  Schaffer,  .Alf.  Slursky.  Max  Oieman, 
loe  Smith.  S.  Rarratt  and  Sam  Stein- 
l>erg. 


WILL  PUBLISH  YEAR  ROUND. 

University  Missourian,  Under  J.  W. 

Jewell,  to  Appear  Every 
Week  Day. 

John  W.  Jewell  of  Springfield,  Mo., 
a  senior  in  the  School  of  Journalism 
of  the  University  of  Missouri,  has  been 
elected  manager  of  the  L^niversity  Mis¬ 
sourian  for  this  year. 

And  Mr.  Jewell’s  election  proves  the 
oft  quoted  statement  that  once  a  man 
gets  printer’s  ink  on  his  hands,  he  can 


John  M.  Jewell. 


never  wash  it  off.  The  statement  has 
an  added  meaning  in  this  case  because 
it  was  Mr.  Jewell’s  grandfather  who 
got  the  ink  on  his  hands.  Then  came 
John’s  father,  Harry  S.  Jewell,  who  got 
into  it  so  deep  that  he  now  owns  the 
Springfield  (Mo.)  Leader,  considered 
by  those  who  know,  one  of  the  very 
best  daily  newspapers  in  Missouri  with 
metropolitan  dailies  not  excepted. 

At  the  June  meeting  of  the  Univer¬ 
sity  Missourian  board,  which  controls 
the  paper,  it  was  decided  to  publish 
the  paper  throughout  the  year  instead 
of  just  during  the  college  year  of  nine 
months.  This  was  caused  by  the  rapid 
growth  of  the  Missourian  into  the  local 
Columbia  field  in  both  advertising,  news 
and  circulation.  It  was  important  that 
a  good  man  be  selected  this  year  and 
the  choice  fell  to  John  \V.  Jewell  be¬ 
cause  of  his  unusual  abilities  in  the 
business  side  of  publishing. 

Mr.  Jewell  is  twenty-four  years  old. 
He  has  had  considerable  experience  on 
his  father’s  paper  and  it  is  generally 
understood  that  when  he  has  finished 
his  work  at  the  University  of  Missouri 
he  will  take  an  important  position  on 
the  Leader. 


Hartford  Globe  Buys  Sunday  Post. 

The  Glol)e  Publishing  Comnany, 
owner  of  the  Hartford  (Conn.)  Globe, 
has  acquired  the  entire  assets  of  the 
Hartford  Sunday  Post,  which  suspend¬ 
ed  publication  on  September  20.  The 
Sunday  Post  issued  its  first  paper  in  the 
fall  of  1907.  The  Globe  also  has  a  con¬ 
tract  by  which  it  may  call  on  all  the 
mechanical  facilities  of  the  Evening 
Post,  which  has  a  thoroughl}'  modern 
printing  plant.  .An  enlargement  of  the 
Globe  and  an  increase  in  its  features 
are  being  planned. 


SOUTHERN  PUBLISHERS. 


Executive  Committee  Selects  May  16 
and  17  for  Annual  Convention. 

The  members  of  the  executive  com¬ 
mittee  and  the  advertising  committee  of 
the  Southern  Newspaper  Publishers’  As- 
.sociation  met  in  Birmingham  Septem¬ 
ber  22  to  fix  the  date  for  the  next  an¬ 
nual  meeting  of  the  organization.  Those 
present  were :  F.  W.  R.  Hinman,  presi¬ 
dent;  V,  H.  Hanson,  Robert  Jones,  Wal¬ 
ter  Johnson,  Elmer  Clarke  and  W.  M. 
Clemens,  secretary. 

It  was  decided  to  fix  the  date  of  the 
1915  meeting  in  .Asheville,  N.  C.,  for 
May  18  and  19,  with  the  idea  in  view 
of  having  a  golf  tournament  on  May 
16  and  17,  thus  giving  the  18th  and 
19th  over  to  the  transaction  of  busi¬ 
ness.  On  account  of  the  success  of  the 

1914  program,  it  was  advised  that  the 

1915  program  be  on  similar  lines,  with 
nationally  prominent  men  in  attendance. 

President  Hinman  appointed  the  fol¬ 
lowing  committee  to  arrange  the  de¬ 
tails,  in  co-operation  with  the  host,  Rob¬ 
ert  Jones,  of  the  Asheville  Citizen : 
C.  J.  Johnson,  Knoxville  Sentinel, 
chairman ;  V.  H.  Hanson,  Birmingham 
News;  Henry  Bagley,  Raleigh  News  and 
Observer;  Walter  Johnson,  Chattanooga 
News;  D.  D.  Moore,  New  Orleans 
Times- Picayune. 

The  secretary  reported  the  addition  of 
the  Greensboro  (N.  C.)  News  (E.  B. 
Jeffress)  and  the  Tampa  (F'la.)  Times 
(L.  D.  Reagin)  to  the  list  of  members. 

G.  P.  Browne  of  the  .Anderson  (S. 
C.)  Daily  Mail  reported  that  the  E.  L. 
Carswell  Medicine  Company,  of  .Amer- 
icus,  Ga.,  although  rated  well,  had  failed 
to  pay  him  their  account. 


INDUSTRIAL  NEWS  BUREAU. 


Mr.  Bradtield  Suggest*  Central  Press 

Headquarter*  as  Aid  to  Trade. 

A  suggestion  to  establish  a  national 
press  bureau  for  the  distribution  to 
newspapers  of  progressive  industrial 
news  has  been  made  in  a  letter  written 
to  James  H.  Fahey,  president  of  the 
national  chamber  of  commerce,  by  H. 
C.  Bradfield,  of  Indianapolis. 

Claiming  that  such  a  bureau  right  at 
this  time  would  be  one  of  the  greatest 
assets  for  industrial  development  in  the 
United  States,  Mr.  Bradfield  suggests 
in  his  letter  that  from  10  to  15  men  be 
gathered  in  an  organization  in  ^\^•lsh- 
ington,  D.  C.,  to  prepare  this  industrial 
news,  which  he  maintains  would  elimi¬ 
nate  pessimism,  encourage  capital  and 
probably  result  in  the  establishment  here 
in  the  United  States  of  lines  of  busi¬ 
ness  which  would  make  products  for¬ 
merly  imported  into  this  country-  from 
Europe. 

The  plan  took  development  at  an  in¬ 
formal  luncheon  given  in  Indianapolis 
recently.  A  number  of  Indianapolis 
business  mgn,  after  listening  to  the 
plan  immediately  approved  it. 


JUDGE  PETTY  A  BENEDICT. 


Herald  Editor  Takes  Unto  Himself  a 
Bride  at  Milan,  N.  Y. 

Judge  James  Taylor  Petty,  of  the 
New  York  Herald  editorial  department, 
was  the  first  one  of  the  staff  to  follow 
James  Gordon  Bennett’s  example  and 
get  married.  On  September  12.  two 
days  after  the  Commodore  quit  single¬ 
ness,  the  Judge  went  to  the  altar  at 
Milan,  N.  Y..  with  Mrs.  Mary  Milligan 
Moore,  the  ceremony  being  by  the  Rev. 
William  H.  Peters.  The  honeymoon 


was  enjoyed  at  the  Judge’s  countrj' 
estate,  Rockingstonc  Farms,  Red  Hoolt, 
N.  Y.  Both  bride  and  groom  are  from 
the  same  part  of  Ohio.  Guernsey  county, 
and  were  friends  when  verv  young. 

Judge  Petty  abandoned  law  to  become 
a  newspaper  man  in  Pittsburgh,  where 
he  helped  to  form  the  Pittsburgh  Press 
Club.  He  came  to  New  York  and 
joined  the  Press  staff,  where  he  served 
for  several  years  before  going  to  the 
Herald.  He  has  long  been  a  meml^r  * 
of  the  New  York  Press  Cliil 

Besides  being  an  adept  in  the  law 
Judge  Petty  is  an  authority  upon  re¬ 
ligious  and  agricultural  subjects.  It  h 
told  of  him  that  on  an  occasion  when 
he  was  detained  over  Sunduy  in  a 
neighboring  city  he  helped  out  in  the 
emergency  of  the  illness  of  a  sick  min¬ 
ister  and  preached  such  a  good  sermon 
that  subsequently  he  was  offered  a  call 
to  the  pulpit,  the  congregation  not  hav¬ 
ing  had  any  suspicion  that  he  was  not 
a  regularly  ordained  clergyman. 


Kills  Shreveport  Times  Manager. 

R.  M.  Denholme,  business  manager  of 
the  Shreveport  (La.)  Times  was  shot 
and  killed  in  his  office  early  Wednesday 
night  by  a  negro  who,  it  is  thought,  was 
demented.  .A  policeman  shot  and  killed 
the  negro  as  he  left  the  office.  The 
negro,  .Albert  Hectas,  held  clerks  in  the 
newspaper  office  at  bay  with  a  revolver 
while  he  demanded  that  a  statement  he 
had  prepared  be  published.  Denholme 
was  shot  while  placating  the  man. 


Automobile  Optimism  From  Detroit. 

The  Detroit  (Mich.)  I'ree  Press  in  its 
issue  of  Sunday,  September  20,  included 
an  “automobile  optimism”  section,  which 
contained  automobile  news,  statistics, 
and  advertising  data  that  bri.stled  with 
optimism  and  business  expansion.  The 
ads  represented  a  potent  expression 
from  the  automobile  industry  as  indica¬ 
tive  of  the  stability  and  general  pros¬ 
perity  in  that  trade.  The  Free  Press 
carried  10,761  lines  of  automobile  ads 
in  this  issue  as  against  2,874  the  cor¬ 
responding  Sunday  of  last  year. 


JOURNALISTIC  CHRONOLOGY. 


Anniversaries  of  Interest  to  News¬ 
paper  Folk  During  the  Com¬ 
ing  Week. 

();’T.  .leanetti-  Leonard  (Jilder.  editor 
and  critic,  born  at  FinshinK.  N.  Y.  (1S48). 

OCT.  .T  George  Ripley,  for  31  yean 
literary  editor  of  the  New  York  Tribune, 
born  at  Greenfield.  Mass.  (1HI(2).  He  died 
in  18»0. 

OCT.  4.  John  A.  Sleicher,  editor  of  Les¬ 
lie’s  Weekly  since  born  at  Troy.  N.  T. 

f  1«4R). 

OCT.  .’>.  George  Frederick  Dobson,  aeao- 
clate  editor-in-chief  of  the  Brooklyn  (N.  T.) 
Dally  Eagle,  born  at  Liverpool,  England 
(1K.")0). 

Oct.  .’i.  Fred  H.  Calvin,  managing  edi¬ 
tor  of  the  American  Machinist,  born  at  Star¬ 
ling,  Mass.  (1867). 

OCT.  .’).  Moses  S.  Beach,  with  New  York 
Sun  from  1836  to  1868,  sole  owner  for  sev¬ 
enteen  years,  son  of  founder,  born  at 
Springfield,  Mass.  (1822).  He  died  in  l.RM 

OCT.  6.  George  H.  Lorimer,  Journallit 
and  author,  editor-in-chief  of  Saturday  Eve¬ 
ning  Post,  born  at  Louisville.  Ky.  (1867). 

OCT.  7.  Edwin  Stewart  Underhill,  editor 
and  publisher  of  the  Corning  (N.  Y.  I  Eve¬ 
ning  Leader,  born  at  Bath,  N.  Y.  (1861) 

OCT.  7.  Morrill  Goddard,  editor  of  tbe 
New  York  Sunday  American  and  Journal 
born  at  Portland.  Me.  (1866). 

OCT.  7.  Henry  Luther  Stoddard,  editor 
of  the  New  York  Evening  Mall  since  1901. 
born  In  New  York  City  (1861). 

OCT.  7.  Willis  Fletcher  Johnson,  of  edi¬ 
torial  staff  of  New  York  Tribune  since  1880. 
born  in  New  York  Citv  (18">7j. 

OCT.  0.  Edwin  W.  Bok.  editor  of  the 
Ladies'  Home  Journal,  born  at  Helder.  Hol¬ 
land  (1863), 

OCT.  f).  William  Frederick  Allen,  editor 
Official  Railways  Guide  and  manager  of  JJ* 
National  Railway  Publishing  Co.  since  18f* 
born  at  Bordentown.  N.  .T.  (1846). 


NTERTYPE 


The  success  of  nearly  a  thousand  Intertypes  in  daily 
operation  is  a  continuous  demonstration  of  Intertype 
quality. 

Whenever  the  machine  is  given  a  fair  and  unbiased 
investigation  it  is  chosen  in  preference  to  any  other- 
even  when  there  are  “infl-jences”  at  work  against  It. 

A  striking  illustration  of  this  fact  is  afforded  by  tbe 
recent  sale  of  twelve  Intertypes — seven  Model  A,  five 
Model  B — to  the  Portland.  Oregon,  Telegram.  'Ilie 
Telegram  made  a  particularly  thorough  investigation, 
and  the  result  should  be  very  interesting  to  all  pros¬ 
pective  purchasers  of  composing  machines. 

Intensatsonxl  Typeswttinc  Mackin*  Co. 
World  Boilding,  Now  York 
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trade  press  EEDERATl^^N  C^)NVENES»  f""'""'statemen^of'"th^'o^wner8hIprMan'aftement^Circulati'on^tc!^fTh^ 


Meeting  Held  in  Chicago  Attended  by  200  Members 
President  Porter’s  Address — Excerpts  from  Some  of  the 
Speeches — New  O^ers. 

While  the  attendance  at  the  annual  burden  upon  the  particular  association 
rvf  fhe  PeHeratimi  nf  Trade  whose  city  the  convention  is  held, 

meeting  ot  the  federatimi  ot  i  raae  advertisinK  that  was  done  for  fc 

Press  Associations  nela  at  congress  rlO-  this  convention  and  the  one  last  year 
tel  Chicago,  last  week,  was  not  as  been  a  tremendous  factor  for  the  gent 
■  ’  at  the  New  Ynrlf  eon-  the  federation  and  such  publh 

large  as  it  was  at  tne  New  lorK  con  should  be  continued.  The  time 

vention  last  year,  nevertheless  nearly  now  come,  therefore,  for  the  federation 
liai  registered  and  more  than  that  nuin-  make  some  definite  plans  for  continuing  1 
her  were  present  at  some  of  the  ses-  Publicity. 

•  ‘  .  FORMATION  OF  THE  A.  B.  C. 

sions.  . 

The  first  session  on  1  hursday  morn-  m.  c.  Robbins,  who  was  chairman  of 
ing  was  taken  up  by  the  address  of  wel-  <''°““‘ttee  on  Circulations  last  year,  i 

ing  w“®  j  L  A  A  n _  who  did  such  excellent  work  in  the  foi 

come  delivered  by  A.  A.  uray,  presi-  Bureau  of  Verified  Circulate 

dent  of  the  Chicago  T  rade  Press  As-  was  reappointed  chairman,  e.  c.  Hole  i 
sociation,  the  response  and  annual  ad-  uPP°‘nted  as  the  ot 

dress  by  I*,  t)-  Porter,  president  of  the  This  committee,  working  with  the  c< 

Federation,  and  the  reports  of  the  ex-  mlttees  from  other  advertising. bodies,  flni 
cfonHincr  nrifnmi'tieee  and  amalgamated  with  the  Audit  Bureau  fort 
ecutive  and  standing  committees  ana ,  Chicago,  bringing  forth  the  Audit 

officers.  reau  of  Circulations.  This  organization 

President  Porter  in  his  annual  ad-  composed  not  only  of  publishers  of  all  ki 
.  1  ^  TO  fr,llr,we  ■  publications  but  advertisers  and  adi 

dress  spoke  m  part  as  follows .  tislng  agencies  as  well.  Therefore,  it 


All  the  former  executives  of  this  associa¬ 
tion  have  felt  that  the  activities  of  the  fed¬ 
eration  have  been  somewhat  restricted  by 
the  lack  of  sufficient  financial  resources. 
The  work  that  has  been  done  has  been  ac¬ 
complished  in  spite  of  the  fact  that  the  re¬ 
sources  of  the  federation  are  extremely  lim¬ 
ited  and  it  is  due  to  the  liberality  of  many 
members  of  committees  who  have  paid  their 
own  expenses  that  the  work  has  progressed. 

Several  suggestions  have  been  made  re¬ 
garding  an  Increase  in  the  federation's  reve¬ 
nue.  The  one  that  seems  the  most  practica¬ 
ble  is  the  suggestion  that  while  the  dues 
from  each  federated  member  should  remain 
Uie  same,  there  should  be  an  additional  rev¬ 
enue  from  each  individual  member,  depend¬ 
ing  upon  its  advertising  revenue.  At  Niagara 
Palls  this  idea  was  brought  forward  in  a 
little  different  shape  but  many  publications 
objected  to  stating  their  exact  revenue.  This 
new  plan  seems  to  overcome  that  objection 
and  is  as  follows  : 

•SCALE  OF  ASSESSMENTS. 

For  publications  with  an  advertising  revenue 
less  than  $13,000  per  annum,  $10.00. 

From  $15,0(K)  to  $23,000  per  annum - $15.00 

From  25,000  to  50.00!)  per  annum -  25.00 

From  50,000  to  73,000  per  annum -  .TO.OO 

From  75,000  to  100,000  per  annum -  75  <K) 

From  100,oOo  to  150,001)  per  annum. .. .  100.00 
From  150,000  to  200,000  per  annum.  1,50.00 
Over  ^,000  per  annum .  200.00 

IhlB  seems  to  be  a  fairly  equitable  way  of 
distributing  the  cost  of  maintaining  the  fed¬ 
eration.  There  should  be  permanent  head¬ 
quarters  In  charge  of  a  capable  secretary 
whose  duties  would  be  to  push  the  business 
press  wherever  possible,  and  keep  its  name 
before  the  advertising  world. 

In  order  to  make  this  meeting  a  success, 
nearly  all  the  members  of  the  Chicago  Trade 
Press  Association  have  made  liberal  contri¬ 
butions  and  last  year  the  New  York  Associa¬ 
tion  contributed  generously.  This  money 
should  really  be  raised  among  the  federation 
members  as  a  whole,  and  not  be  put  as  a 


A  very  few  American  newspapers  make 
it  their  business  to  record  the  progress  of 
education,  industry,  science  and  medicine. 
The  New  York  Evening  Post  is  foremost 
among  these. 

It  Is  not  a  technical  journal;  when  it 
records  the  advances  and  discoveries  in 
the  field  of  science.  It  does  so  not  so 
much  for  the  scientist  as  for  the  ordinary 
reader.  Its  endeavor  is  to  present  these 
things  so  accurately  as  to  satisfy  the 
most  hypercritical  of  scientists;  yet  so 
lucidly  and  so  simply  that  the  layman 
will  comprehend;  so  Interestingly  that 
the  Intelligent  school-boy  will  read  with 
eagerness  and  understanding. 

Not  long  ago  announcement  was  made  of 
the  invention  of  an  electro-pneumatic 
air-brake,  so  powerful  as  to  be  to  the 
enormously  heavy  modern  steel  railway- 
train  what  the  old  air-brake  was  to  the 
old-fashioned  wooden  train.  The  descrip¬ 
tion  of  this  evidence  in  The  Evening  Post 
won  the  commendation  of  railway  engi¬ 
neers. 


ECONOMY 

Covering  the  field  at  one  cost 
through  the  one  great  edition 
of  The  Evening  Star  is  the 
economy  practiced  by  the 
majority  of  Washington,  D.  C., 
merchants.  Many  national  ad- 
I  vertisers  do  likewise. 


burden  upon  the  particular  association  in 
whose  city  the  convention  is  held. 

The  advertising  that  was  done  for  both 
this  convention  and  the  one  last  year  has 
been  a  tremendous  factor  for  the  general 
good  of  the  federation  and  such  publicity 
work  should  be  continued.  The  time  has 
now  come,  therefore,  for  the  federation  to 
make  some  definite  plans  for  continuing  this 
excellent  publicity. 

FORMATION  OF  THE  A.  B.  C. 

M.  C.  Robbins,  who  was  chairman  of  the 
Committee  on  Circulations  last  year,  and 
who  did  such  excellent  work  in  the  form¬ 
ing  of  the  Bureau  of  Verified  Circulations, 
was  reappointed  chairman.  E.  C.  Hole  and 
C.  W.  Price  were  appointed  as  the  other 
members. 

This  committee,  working  with  the  com¬ 
mittees  from  other  advertising  .bodies,  finally 
amalgamated  with  the  Audit  Bureau  formed 
in  Chicago,  bringing  forth  the  Audit  Bu¬ 
reau  of  Circulations.  This  organization  is 
composed  not  only  of  publishers  of  all  kinds 
of  publications  but  advertisers  and  adver¬ 
tising  agencies  as  well.  Therefore,  it  Is 
now  being  looked  upon  as  the  final  word 
upon  the  circulation  question. 

The  work  that  Mr.  Robbins  has  done  in 
this  connection  was  one  of  the  important 
factors  in  bringing  about  the  Audit  Bureau 
of  Circulations  and  it  is  due  to  his  sug¬ 
gestion  that  the  present  name  was  adopted. 

More  business  papers  have  joined  this  or¬ 
ganization  than  any  other  class  except  the 
dally  newspapers.  At  the  present  time  there 
are  eighty-one  business  papers  members  of 
the  Audit  Bureau.  Fifty-seven  of  these  are 
members  of  the  federation,  therefore  more 
than  25  per  cent,  of  our  membership  have 
already  joined  that  organization. 

In  advertising  this  year's  convention  not 
only  have  members  of  the  federation  given 
space  in  their  publications  running  up  into 
thousands  of  dollars  but  many  other  busi¬ 
ness  papers,  not  members  of  the  federation, 
have  been  equally  generous  in  devoting 
space.  They  have  felt  that  It  has  ail  been 
done  in  a  good  cause  and  tbat  the  business 
press  as  a  whole  will  be  greatly  benefited. 

As  a  result  of  this  advertising,  the  fed¬ 
eration  undoubtedly  occupies  a  much  higher 
place  in  the  advertising  world  than  It  has  at 
any  previous  time.  With  the  wealth  of  ma¬ 
terial  that  we  have  In  the  membership  of  the 
federation,  we  are  really  on  the  threshold  of 
a  magnificent  career. 

WORK  OF  THE  POSTAL  COM.MITTBE. 

The  former  Postal  Committee,  composed  of 
E.  R.  Shaw,  chairman  ;  H.  C.  Lord  'and  C.  T. 
Root,  had  done  such  excellent  work  and 
were  so  familiar  with  the  workings  of  the 
Post  Office  Department  that  they  were  re¬ 
appointed. 

Their  chief  success  during  the  year  has 
been  the  restoration  to  mall  service  of  all 
members  of  the  federation  that  were  being 
transported  by  freight.  With  a  very  few 
exceptions,  our  publications  were  the  only 
ones  that  were  restored  to  the  malls  and  the 
credit  of  this  res^a  entirely  with  our  effi¬ 
cient  Postal  Committee. 

The  standards  of  practice  adopted  hy  the 
Federation  of  Trade  Press  Associations  at 
Its  New  York  meeting  last  year  were  used 
as  a  model  for  the  standards  of  practice 
adopted  bv  all  the  different  divisions  at  the 
Toronto  Convention  of  the  Associated  Adi 
vertlsing  Clubs.  Mr.  Ukers.  who  formulated 
these  standards  of  practice  for  our  last  con- 
vontlon,  was  chosen  to  present  them  for  the 
whole  body  of  the  Associated  Advertising 
Clubs.  This  Is  another  Instance  where  the 
federation  has  taken  the  lead  In  the  adver¬ 
tising  world. 

EXECUTIVE  COMMITTEE 

The  Executive  Committee  held  a  meeting 
in  February  In  the  city  of  Buffalo.  It  re¬ 
ceived  a  report  at  that  time  of  the  Reor¬ 
ganization  Committee,  which  was  then  sub¬ 
mitted  to  the  various  local  associations. 

The  New  York  Association  voted  In  favor 
of  the  amended  constitution.  Boston,  Phila¬ 
delphia  and  St.  Louis  voted  against  it.  The 
Chicago  Association  did  not  vote  directly  on 
the  amended  constitution.  Instead  it  voted 
on  an  amendment  of  Its  own  constitution, 
which  amendment  was  lost. 

The  one  real  argument  of  contention  on 
the  amended  constitution  which  was  the 
stumbling  block  was  the  question  of  making 
"Known  Circulation"  one  of  the  requisites 
of  membership. 

Many  members  of  the  federation  have 
been,  and  are  still,  very  strongly  In  favor 
of  the  policy  of  "Known  Circulations." 
Whether  It  Is  advisable  to  make  this  one  of 
the  cornerstones  of  the  federation  Is  still 
an  o“"n  question,  particularly  as  In  the 
meanwhile  another  factor  has  entered  into 
the  situation — the  Audit  Bureau  of  Circula¬ 
tions. 

With  this  new  organization  In  the  field, 
whose  verdict  on  the  question  of  circulation 
will  be  recognized  as  final  by  all  advertis¬ 
ing  bodies,  as  It  Is  comuosed  ot  publishers, 
advertisers  and  advertising  agencies,  it 
seems  to  many  that  questions  of  circulation 
should  be  left  to  It — the  proper  authority — 
because  there  are  so  many  other  activities 
In  which  the  federation  is  interested  and  on 
which  publishers  of  business  papers  can  get 
together  on  common  ground. 

Inasmuch  as  the  majority  of  the  local 
associations  have  expressed  their  desire  that 

(Continued  on  page  30R.) 
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TRADE  OPPORTUNITY. 

Speakers  at  Ad  Men’s  League  Dinner 
Discuss  Practicability  of  Developing 
South  American  Markets — Discount 
Value  of  Booms  Based  on  Patriot¬ 
ism — Financial  Problems  Involved. 

The  effect  of  the  European  war  on 
.American  business  and  the  new  oppor¬ 
tunities  open  to  this  country  in  ^uth 
America  were  the  subjects  of  discussion 
by  three  speakers  before  the  Advertising 
Men’s  League  of  New  York  at  the  first 
dinner  of  the  season  in  the  .Aldine  Club 
rooms,  Thursday  evening.  President 
Harry  Tipper  was  in  the  chair.  .About 
two  hundred  members  were  present. 

The  general  sentiment  expressed  was 
that  the  United  States  would  get  trade 
benefits  in  time,  if  it  followed  a  prac¬ 
tical  plan  based  upon  careful  analysis 
of  financial  and  commercial  conditions, 
but  that  the  immediate  prospects  in 
South  America  were  not  encouraging. 
The  development  of  a  sale  of  staple 
products,  one  speaker  said,  was  all  that 
Americans  can  attempt  under  present 
chaotic  conditions. 

AS  TO  PATRIOTIC  BOOMS. 

Isaac  F.  Morcosson,  an  investigator 
and  writer  on  business  topics,  discounted 
the  value  of  a  “Made  in  America”  boom 
if  it  is  to  be  based  solely  upon  patriotic 
or  sentimental  grounds.  For  the  time 
being  we  must -live  in  an  era  of  investi¬ 
gation,  he  declared,  and  proposed  that 
manufacturers  should  get  together  and 
spend  money  in  investigation  of  new 
fields  of  industry  in  this  country.  He 
cited  Mr.  Edison’s  perfection  of  a  more 
powerful  carbolic  acid  as  an  example 
of  the  pioneer  work  that  can  be  done 
at  this  time. 

“We  alone  stand  at  the  trade  counter 
of  the  world  ready  to  do  business,”  said 
Mr.  Morcosson;  “it  is  the  dawn  of  an 
era  of  research.  There  is  a  field  for 
ink  manufacturers,  chemical  works, 
potash  works  and  the  like,  with  Ger¬ 


many  temporarily  eliminated ;  but  the 
opportunity  will  fall  flat  without  a  pro¬ 
tective  tariff  for  these  prospective  in¬ 
fant  industries.  Don’t  forget  that  war 
is  only  temporary,  while  business  is  per¬ 
manent.  Europe  will  come  back  sooner 
or  later. 

OUR  GREAT  OPPORTUNITY. 

“We  stand  at  the  frontiers  of  the 
world’s  need  as  the  nation  of  rehabili¬ 
tation  and  succor.  Before  us  spreads 
a  mighty  map  for  conquest.  In  our  own 
land  is  the  thrilling  opportunity  for  an 
exploitation  undreamed  of.  But  there 
can  be  no  permanent  end  if  the  govern¬ 
ment  does  not  aid  the  trade  corpora¬ 
tions.  Here  every  great  corporation 
that  has  spread  the  trade  flag  is  ham 
pered  by  government  restraint.” 

William  C.  Downs,  Harvard  lecturer 
on  the  economic  resources  of  Central 
and  South  America,  was  particularly 
conservative  about  the  enlargement  of 
our  trade  with  South  and  Central 
America  during  the  progress  of  the  war. 
Before  business  could  grow  with  the 
countries  to  the  south,  he  said,  an  en¬ 
tirely  new  system  of  banking  credits 
would  have  to  be  established.  With  the 
establishment  of  such  a  system,  he 
argued,  the  trade  balance  in  favor  of 
the  Llnited  States  in  trade  with  Brazil, 
Argentina  and  Chile  could  be  increased 
by  $100,000,000  annually. 

Dr.  W.  E.  Aughenbough,  export  ex¬ 
pert  of  Leslie’s  Weekly,  submitted  a 
paper,  read  by  one  of  the  members, 
which  presented  definite  information 
about  actual  commercial  and  advertising 
conditions  in  South  .America  as  the  re¬ 
sult  of  twenty  years’  experience  in  that 
field.  It  was  a  practical  paper,  replete 
with  facts,  and  gave  the  ad  man  a  good 
picture  of  what  he  will  have  to  contend 
with  if  he  invades  the  Latin-American 
field. 

D.  S.  Harrison,  editor  and  owner  of 
the  Center  (Tex.)  Champion,  died  last 
week  at  his  home  in  San  Augustine, 
Texas, 
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PACIFIC  COAST  NOTES. 


Western  Division  of  the  Associated 
Press  Meets — S.  F.  Women’s  Press 
Association  to  Be  Active  During 
the  Exposition — Death  of  the  First 
Coast  Woman  Journalist — Adver¬ 
tising  Association  Fighting  Quacks. 

(Special  Correspondence.) 

San  Francisco,  Sept.  26. — A  meeting 
of  the  advisorj-  board  of  the  Western 
Division  of  the  Associated  Press  was 
held  last  week  in  San  Francisco,  mat¬ 
ters  of  interest  of  the  Pacific  Coast  be¬ 
ing  discus.sed.  .A.mong  those  present 
were  Chairman  W.  H.  de  Young,  San 
Francisco  Chronicle;  S.  A.  Perkins,  Ta- 
V  coma  Ledger;  C.  B.  Blethen.  Seattle 
Times;  K.  .\.  Crothers,  San  Francisco 
Bulletin ;  E.  H.  Callister,  Salt  Lake 
Herald-Republican ;  A.  N.  McKay,  Salt 
Lake  Tribune;  C.  A.  Morden,  Portla-id 
Telegraph,  and  T.  N.  Stevens,  Pueblo 
Chieftain. 

Charles  K.  F'ield,  editor  of  Sunset 
Magazine  and  president  of  the  Bohe¬ 
mian  Club,  San  Francisco;  Robert  G. 
F'owler,  the  aviator ;  Ray  Duhem,  a 
photographer,  and  Riley  Scott,  the  mag¬ 
azine  writer,  arrested  recently  on  fed¬ 
eral  warrants  following  a  publication  of 
an  illustrated  article  in  Sunset  on  the 
Panama  Canal  and  its  defenses  as  seen 
from  an  aeroplane,  have  been  held  to 
answer  liefore  the  United  States  Grand 
Jury.  The  action  follow'ed  a  prelimi¬ 
nary  hearing  before  United  States  Com¬ 
missioner  Krull. 

WOMEN  PRESS  ACTIVITY. 

The  San  Francisco  Women’s  Press 
■Association  will  play  an  important  part 
in  the  activities  of  the  Panama -Pacific 
International  Exposition  next  year, 
.Already  extensive  plans  have  been 
outlined  by  this  body  for  the  re¬ 
ception  of  writers  and  artists  who 
will  visit  here.  Miss  Ina  Cool- 
brith,  a  well  known  poet,  has  con¬ 
sented  to  continue  president  of  the  or¬ 
ganization  throughout  the  exposition 
year.  She  will  be  assisted  by  Mrs. 
Jeanne  I'rancoeur  and  other  officials  of 
the  body.  Receptions  and  parties,  musi- 
cales  and  balls,  and  numerous  novel  en¬ 
tertaining  features  will  be  staged  for  the 
beenfit  of  visitors. 

The  association  has  resumed  its  activ¬ 
ities  after  the  summer  vacation.  -An 
interesting  program  marked  the  occa¬ 
sion  of  the  first  meeting,  including  mu¬ 
sical  numbers.  Thomas  F.  Prendergast 
addressed  the  gathering  on  “Woman  Be¬ 
fore  the  Law.”  The  association  has 
mapped  out  a  busy  series  of  sessions  for 
the  coming  months. 

DEATH  OF  MRS.  GILBERT. 

Relatives  in  San  Francisco  have  been 
advised  of  the  recent  death  of  Mrs.  J. 
F.  Gilbert  in  Plattsburgh,  New  York. 
Mrs.  Gilbert  was  one  of  the  first  of  her 
sex  to  follow  the  profession  of  journal¬ 
ism  on  the  Pacific  Coast.  She  was  *hen 
Juliette  Fillmore  Buckman.  On  her 
mother’s  side,  Mrs.  Gilbert  was  a  di¬ 
rect  relative  of  former  President  Fill¬ 
more.  For  thirtj’  years  she  was  con¬ 
nected  with  the  editorial  staff  of  the 
Plattgburgh  Star  and  recently  served 
as  librarian  of  that  city.  Mrs.  Gilbert 
has  a  number  of  relatives  in  San  Fran¬ 
cisco,  among  them  A.  E.  Buckman,  the 
contractor,  and  numerous  old  time 
friends. 

C.  B.  Blethen,  managing  editor  of  the 
Seattle  Times,  attended  a  meeting  of 
the  Western  .Advisory  Board  of  the  As¬ 
sociated  Press  in  San  Francisco  and 
the  conference  of  representatives  of  the 
Pacific  Coast  cities  called  by  Piesid:nt 
Moore  of  the  Panama  Pacific  Exposi¬ 
tion.  Mr.  Blethen  represents  the  .Seat¬ 
tle  Chamber  of  Commerce  and  the  Seat¬ 
tle  .Ad  Club.  He  was  accompanied  by 
Mrs.  Blethen,  who  visited  friends  here. 

Henry  G.  Longhurst.  advertising  coun¬ 
sellor  and  a  writer  with  the  Cooper 
.Advertising  .Agency,  has  returned  to 
San  F'rancisco  after  having  spent  a  few 
months  in  Portland  on  special  business. 
Longhurst  is  ex-president  of  the  Pa¬ 
cific  Coast  .Advertising  Men’s  Associa¬ 
tion.  having  served  two  terms  in  office. 
He  was  also  president  of  the  Saera- 
itiento  Ad  Oub. 


Three  interesting  addresses  were 
given  at  the  last  luncheon  of  the  Ad¬ 
vertising  .Association  of  San  Francisco. 
L.  A.  Coltan,  president  of  the  associa¬ 
tion,  presided.  The  speakers  were  Louis 
Ward,  attorney  for  the  State  Pjrrer 
Medical  Examiners;  C.  N.  White,  .sec- 
retar>’  of  the  California  Hygiene  So¬ 
ciety,  and  George  E.  Bell,  atioincy  for 
the  State  Immigration  Bureau,  the 
San  Francisco  Advertising  .Association 
is  at  work  to  eliminate  the  quack  med¬ 
ical  doctor  and  his  advertising  fron 
the  local  press.  This  aggre.isi\c  body 
IS  going  after  the  quacks  strong. 

A  special  committee  of  five  members 
of  the  San  Francisco  Ad  Club  is  work¬ 
ing  in  conjunction  with  a  similar  body 
of  the  San  F'rancisco  Church  Federa¬ 
tion  in  mapping  out  a  campaign  for 
the  purpose  of  increasing  the  attend¬ 
ance  of  the  churches  of  the  ci»\. 

Memorial  services  for  the  late  J. 
Charles  Green  were  held  during  the 
week  by  the  San  Francisco  Ad  Men’s 
.Association.  .A  number  of  addresses  ex- 
tol'ing  the  life  of  the  late  advertising 
magnate  were  mad';.  Green  was  one 
of  the  best  liked  men  of  his  profession 
in  the  country  and  his  friends  in  this 
vicinity  were  legior.  He  left  an  estate 
of  about  $750, GX). 

The  California  Development  Board  is 
behind  the  movement  for  a  Califof.iia 
state  newspaper  da>  on  October  fir-t 
and  is  sending  le:*ers  to  every  paper 
in  the  state  to  urge  'he  importance  of 
die  plan. 

COAST  PERSONALS. 

Robert  Walker,  cue  of  the  piopne- 
t(  rc  of  the  Vailejo  fCal.)  Times,  has 
beer  appointed  postmaster  of  that  city 
to  succeed  W.  D.  Fetir.jcock,  editor  of 
the  Vallejo  Chrcnicle. 

Howard  N.  Riciiik.  ot  Lovelock,  Nev., 
has  taken  over  the  Elko  Independent, 
a  daily  published  for  more  than  thirty 
years  by  W.  W.  Booher. 

The  Peninsula  News  is  the  name  of 
a  new  weekly  newspaper  issued  in  San 
Bruno,  Cal.,  by  Glenn  Byers,  editor, 
and  Edward  D.  Connoly,  business  man¬ 
ager. 

Bernard  D.  Moore  has  purchased  a 
half  interest  in  the  Willits  (Cal.)  News. 
His  associate  is  Fred  N.  Loring. 

Thomas  Jefferson  Gregory,  dean  of 
the  newspaper  men  of  Santa  Rosa,  Cal., 
is  dead.  For  years  Gregory  was  a 
member  of  the  staff  of  the  Santa  Rosa 
Republican. 

W'.  K.  Roberts,  former  editor  of  the 
Sunnyvale  (Cal.)  Standard,  is  publish¬ 
ing  a  quarterly  magazine  known  as  Self- 
Culture  Guide. 

H.  E.  Judah  and  C.  M.  Miller,  Santa 
Cruz,  Cal.,  publishers,  were  recent  vis¬ 
itors  in  San  Francisco. 

Clarence  P.  Kane. 


Dodge  Now  With  Belatco. 

Wendell  Phillips  Dodge,  contributing 
and  dramatic  editor  of  the  Strand  Mag¬ 
azine,  and  a  well  known  newspaper  and 
magazine  writer,  who  formerly  was  the 
dramatic  editor  and  critic  of  the  New 
York  Press,  has  been  appointed  general 
press  representative  of  David  Belasco 
and  his  important  theatrical  enterprises. 
Mr.  Dodge,  by  special  arrangement  with 
Mr.  Belasco,  will  continue  his  magazine 
work,  both  as  editor  and  writer.  He 
has  a  prolific  pen  and  besides  contribut¬ 
ing  to  several  publications  each  month 
under  his  own  name  he  sends  out  other 
articles  under  the  pen  names  of  Rich- 
aiil  Fletcher,  W.  Phillips,  and  Fletcher 
Wendell.  _ 

Cut*  for  Small  Newspaper*. 

F'.  O.  Sullivan,  formerly  of  News- 
paperdom.  is  now  general  manager  of 
the  Dodge  Process  of  engraving  news¬ 
paper  cuts  at  21  Park  Row,  New  York 
City.  Under  this  process  the  inventor 
claims  pictures  can  be  made  quickly 
and  cheaply  by  any  memlier  of  a  new's- 
paper  staff.  No  experience,  save  that 
ordinarily  possessed  by  any  one  who 
can  use  a  hand  camera,  is  required. 
From  two  to  four  days  instruction  is 
all  that  is  necessary  to  enable  anyone 
possessing  ordinarj’  sense  to  produce 
good  newspaper  cuts. 


riie  Lehighton  (Pa.)  Leader  is  soon 
to  move  into  a  new  building.. 


Trade  Newspaper  Advertising — “Why”  Talks — Number  Six 


While  Old 
Has 


“Rip” 

Been  Sleeping 


if  one  of  the  newspaper  makers  of  twenty  years  ago  had 
emulated  Rip  \’an  Winkle,  and  had  quietly  dozed  the  years 
away  until  to-day,  his  awakening  would  be  to  conditions 
rather  more  surprising  than  those  that  amazed  Irving’s  lov¬ 
able  character. 

Twenty  years  ago  the  makers  of  newspapers  had  not 
realized,  very  clearly  that,  in  their  advertising  space,  they 
had  a  selling  commodity  quite  as  “advertisable”  as  dry 
goods,  soaps,  breakfast  foods  or  clothing.” 

When  a  publisher  of  that  day  advertised  his  newspaper 
in  any  trade  publication  he  did  so,  usually,  in  the  hope  of 
favors  to  come  from  the  trade  paper  publishers — who  were, 
generally,  agents  for  advertising.  He  gave  small  consider¬ 
ation  to  the  fact  that  he  had,  through  such  advertising,  an 
opportunity  TO  SELL  HIS  COMMODITY,  And  in  this 
attitude  he  was  but  following,  say  a  decade  or  so  after, 
the  example  set  him  by  his  own  local  merchants,  who  adver¬ 
tised  in  his  columns  “to  help  the  paper  along,”  or  to  assist 
them  in  influencing  its  policies,  in  suppressing  undesirable 
news  about  their  friends,  etc. 

The  merchants  learned,  however,  long  before  the  majority 
of  newspaper  makers  learned,  that  advertising  opened  the 
doors  of  opportunity  to  them — that  it  solved  the  problem  of 
quick  business  expansion — that  it  enabled  them  to  keep  in 
close  touch  with  their  patrons  and  with  the  people  who 
might  be  persuaded  to  become  their  patrons.  Thus  many 
a  merchant,  through  advertising  just  enough  to  “help  keep 
the  paper  going,”  learned  that  advertising  is  a  business 
investment,  quite  as  important  as  any  other  business  in¬ 
vestment  in  connection  with  a  store. 

And,  nowadays,  the  progressive  newspaper  makers  ap¬ 
preciate,  as  they  did  not  even  suspect  twenty  years  ago,  the 
ADVISABILITY  AND  SOUNDNESS  OF  A  POLICY  OF 
AGGRESSIVE  TRADE  NEWSPAPER  ADVERTISING. 
They  know  that,  through  a  medium  such  as  THE  EDITOR 
&  PUBLISHER,  they  have  exactly  the  same  opportunity  to 
talk  to  prospective  buyers  of  their  space  as  their  own  adver¬ 
tising  columns  offer  to  local  and  National  advertisers  in 
marketing  their  goods. 

When  “Rip”  woke  up  he  found,  doubtless,  that  a  few 
people,  while  nominally  awake,  had  failed,  almost  as  wholly 
as  he  had  done,  to  keep  pace  with  changing  conditions.  And, 
perhaps,  a  newspaper  maker  of  twenty  years  ago,  “recalled 
to  life”  to-day,  w'ould  make  a  discovery  strikingly  similar. 
But,  as  George  Eliot  said,  “These  things  are  a  Parable.” 


Baltimore  Sun  Import*  Play  for  Day. 

"It  Pays  to  .Advertise,”  now  at  Co- 
ban’s  Theater,  New  York,  is  going  to 
leave  there — for  a  few  hours.  The  Bal¬ 
timore  Sun  management  believes  in  the 
familiar  slogan  that  Roy  Cooper  Megrue 
took  for  tile  apt  title  of  his  gay  comedy. 
Therefore,  for  the  benefit  of  that  news¬ 
paper's  staff,  its  advertisers  and  the  pub¬ 
lic  of  Baltimore  generally,  it  has  ar¬ 
ranged  with  Cohan  &  Harris  to  take 
the  New  York  company  there  for  a 
single  performance  in  the  .Academy  of 
Music  the  forenoon  of  October  13. 
.After  the  evening  performance  of  Mon¬ 
day,  October  12,  at  the  Cohan’s  Theater 


the  company  will  take  a  special  train  to 
Baltimore,  returning  in  time  for  the 
Tuesday  night  performance  here. 


Death  of  Mr*.  J.  C.  Kerrigaa. 

Mrs.  Laura  C.  Kerrigan,  wife  of  John 
C.  Kerrigan,  for  many  years  connected 
with  the  advertising  department  of  the 
New  York  World,  died  at  her  home, 
317  Putnam  avenue,  Brooklyn,  Tues¬ 
day,  at  the  age  of  fifty.  Mrs.  Kerrigan 
was  an  invalid  for  many  years  and 
bore  her  affliction  with  great  fortitude 
The  sympathy  of  Mr.  Kerrigan’s  manf 
friends  go  out  to  him  in  his  bCreav^ 
ment. 
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Third  Patent  Suit 

Linotype  vs.  Intertype 

We  desire  to  announce  that  we  have  instituted  a  third  action  in  the  United  States  District  Court  of  the  Eastern 
District  of  New  York  against  the  International  Typesetting  Machine  Company  (manufacturers  of  the  Intertype)  for  infringe¬ 
ment  of  the  following  United  States  Letters  Patent: 


W.  S.  Coe . No.  619493 

Isaiah  Hall  . No.  665412 

Isaiah  Hall  . No.  665426 

J.  R.  Rogers . No.  740,470 

J.  M.  Cooney  and  H.  L.  Totten . No.  759401 

P.  T.  Dodge  . No.  761489 


H.  A.  Agricola,  Jr . No.  789,646 

J.  R.  Rogers . No.  792451 

P.  T.  Dodge . No.  797,412 

T.  S.  Homans . No.  825,054 

D.  S.  Kennedy . No.  888,176 

J.  R.  Rogers . No.  945,608 

D.  S.  Kennedy . No.  1,104412 


We  have  recently  announced  a  first  and  second  action,  now  pending,  in  the  United  States  District  Court  of  the 
Southern  District  of  New  York,  brought  by  us  against  the  International  Typesetting  Machine  Company  for  infringement 
of  the  following  United  States  Letters  Patent: 


No.  614429 
No.  614430 
Reissue  No.  13,489 
No.  586,337 
No.  619,441 
No.  630,112 
No.  643489 


No.  661486 
No.  718,781 
No.  719,436 
No.  734,746 
No.  739491 
No.  739496 
No.  746,415 


No.  757,648 
No.  758,103 
No.  759401 
No.  787,821 
No.  797,412 
No.  797,436 
No.  824,659 


No.  826493 
No.  830,436 
No.  837426 
No.  848438 
No.  888,402 
No.  925,843 
No.  955,681 


MERGENTHALER  LINOTYPE  COMPANY 

Tribune  Building  New  York  N  Y 


THE  BALTIMORE  SUNS. 

Some  Interesting  Facts  About  Their 

Present  Organization. 

(Special  Correspondence.) 
Baltimore,  Md.,  Sept.  29. — Misleading 
inferences  might  be  and  undoubtedly 
were  drawn  from  the  statements  made 
in  The  Editor  and  Publisher  in  a  story 
that  appeared  recently  under  a  Baltimore 
date  line  and  having  reference  to  certain 
changes  in  the  personnel  of  the  staff 
of  the  Baltimore  Sun. 

That  many  changes  werg  made  dur¬ 
ing  the  past  two  years  is  true,  and  those 
enumerated  in  the  story  in  question  were 
among  them,  but  the  casual  reader 
would  infer  that  they  had  recently  been 
made. 

When  it  is  understood  that,  beginning 
in  June  of  1912,  the  management  of  the 
Sun  began  a  reorganization  of  the  staffs 
of  the  Sun  and  the  Evening  Sun  in  the 
course  of  which  it  was  found  expedient 
to  dispense  with  the  services  of  a  num¬ 
ber  of  employes  in  various  departments, 
and  to  shift  some  of  the  persons  re¬ 
tained  to  other  position  in  which  it  was 
believed  they  would  serve  with  greater 
efficiency,  under  a  more  effective  system 
of  organization  for  work,  and  that  at 
intervals  until  the  beginning  of  the  pres¬ 
ent  year,  or  later,  this  policy  was  con¬ 
tinued,  a  proper  understanding  of  the 
allusions  made  in  the  story  referred  to 
will  be  arrived  at. 

Since  the  Evening  Sun  was  started 
about  five  years  ago  and  a  staff  of  new 
men  was  employed  many  changes  in  the 
staff  have  taken  place.  A  while  ago  it 
was  found  that  the  staff  was  topheavy 
and  the  number  of  employed  was  re¬ 
duced  because  the  expense  of  retaining 
them  was  not  deemed  to  be  justified. 

Until  about  a  year  ago  the  Sun  and 
the  Evening  Sun  were  conducted  as  dis¬ 
tinct  working  organizations,  on  different 
floors  of  the  Sun  building.  Then  a  plan 
was  carried  into  effect  to  promote  great¬ 
er  efficiency  of  the  working  force,  and 
under  this  plan  concentration  of  work 
was  brought  about  bv  making  the  big 


editorial  floor  occupied  by  the  Sun  the  ( 
editorial  department  for  both  the  Sun 
and  the  Evening  Sun.  The  work  of  i 
both  papers  was  reapportioned  in  de-  ; 
partments  and  sub-departments  and  com-  ; 
petent  and  experienced  men  were  place  1 
at  their  heads. 

This  is  the  condition  that  obtains  to-  ' 
day  with  the  result  that  both  the  Eve¬ 
ning  Sun  and  the  Sun  are  better  news¬ 
papers,  according  to  the  opinion  of  those 
who  have  long  known  them,  than 
they  had  been  at  any  previous  time. 
Indications  are  that  the  Sun  and  the 
Evening  Sun  have  reached  a  place 
where  both  newspapers  are  entering 
upon  a  period  of  prosperity  and  public 
usefulness  far  in  advance  of  their  status 
at  any  previous  time. 

W'oRD  H.  Mills. 

Buy*  Interest  in  Iowa  Newspaper. 

The  Fred  C.  Freeman  interest  in  the 
Correctionville  (la.)  News  was  trans¬ 
ferred  to  W.  F.  McQuitty,  Jr.,  on  Oc¬ 
tober  1.  Mr.  Freeman  takes  the  Schles¬ 
wig  Leader,  a  paper  which  Mr.  Mc¬ 
Quitty  purchased  about  three  months 
ago.  A.  T.  Bergstrom,  who  has  been 
associated  with  Mr.  Freeman  since  they 
two  established  the  Correctionville  Ar¬ 
gus  a  year  and  a  half  ago,  remains 
with  the  News  and  the  firm  name  will 
be  Bergstrom  &  McQuitty.  Mr.  Mc¬ 
Quitty  was  born  and  reared  in  Correc¬ 
tionville,  as  was  Mr.  Freeman,  and  both 
began  their  newspaper  experience  on 
the  News.  The  politics  of  the  News 
will  continue  independent. 

Name  Street  After  James  Harding. 

One  of  the  streets  on  the  property 
owned  by  the  Hurlburt  Realty  Trust  in 
Pittsfield,  Mass.,  is  to  be  named  “Hard¬ 
ing  Street,”  in  honor  of  the  late  James 
Harding,  for  years  editor  of  the  Pitts¬ 
field  Sun  and  well  beloved  by  the  older 
generation  of  newspaper  readers.  Short¬ 
ly  after  his  death,  a  book  containing 
some  of  the  best  things  from  the  pen 
of  Mr.  Harding  was  issued;  but,  aside 
from  this,  there  is  nothing  in  the  way 


of  a  permanent  memorial  to  his  memory. 
The  suggestion  that  one  of  these  beau¬ 
tiful  streets  be  named  for  him  received 
a  cordial  welcome  among  all  his  friends 
and  awakened  their  cordial  approval. 
Mr.  Harding’s  interest  through  all  the 
years  of  his  editorship  and  public  activ¬ 


ities  sought  the  channel  of  community 
development  on  permanent  and  sym¬ 
metrical  lines  and  avenues  of  landscape 
beauty,  and  for  these  reasons  there  is 
peculiar  fitness,  it  is  believed,  in  the 
selection  of  an  avenue  that  for  all  time 
shall  bear  his  name. 


BUILD  YOUR  CLASSIFIED  MEDIUM  RIGHT 

Increased  volume,  improved  service  to  readers  and  advertisers, 
efficient  constructive  sales  organizations,  and  additional  increased 
revenue,  are  the  results  of  our  methods  for  several  of  the  largest 
classified  mediums  in  the  United  States. 

THE  BASIL  L.  SMITH  SYSTEM 

will  build  for  you  a  perfect  end  profitable 
classified  medium. 

Cost  of  our  service  entirely  dependent  on 
increased  business. 

Philadelpliia  Addrett,  BASIL  L.  SMITH,  Haverford,  Pa. 


Daily  Sale^40  Copies  vs.  $100. 

Thomas  A.  Edison  is  one  of  the  greatest  advertisers  in  the  world.  He  tells  when 
the  first  reports  of  the  battle  of  Pittsburgh  Landing  came  to  Detroit  he  was  a 
newsboy  on  a  train  running  between  that  city  and  Port  Huron.  His  usual  daily 
sale  was  forty  papers.  That  day  he  took  1,000  papers  and  paid  the  telegraph  operator 
at  Detroit  to  wire  an  announcement  of  the  battle  on  ahead  of  his  train.  At  every 
station  he  was  besieged  by  anxious  inquirers  for  papers,  sold  all  he  had,  his  whole 
pack  being  finally  exhausted  at  fancy  prices,  the  total  day’s  work  netting  him  $100. 

This  is  but  one  instance  of  what  enthusiasm  on  the  firing  line  will  do.  The 
DUHAN  organization  is  composed  of  live  circulators  acquainted  with  New  York  City 
and  the  up-to-the-minute  methods  for  creating  stand  and  street  sales  in  this 
territory. 

Write— Phone- Wire 

DUHAN  BROTHERS 

Newspaper  Distributor*  Who  Have  Made  Good  Since  IMZ. 
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'Phone:  3SM  Beekman 
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ON  THE  GENEROSITY  OF  CHUMPS. 

The  astute  William  A.  Brady,  theatrical  manager 
and  play  producer,  recently  contributed  to  the  New 
York  Sun  an  article  entitled  “Press  Agent  Has  Be¬ 
come  a  Business  Necessity”  that  ought  to  open  the 
eyes  of  the  newspaper  publishers  as  to  the  manner 
in  which  they  are  being  worked  for  free  publicity. 

.\fter  dwelling  at  some  length  on  the  difficulties 
encountered  in  securing  competent  press  agents  and 
their  value  as  business  producers,  Mr.  Brady  attacks 
the  old  time  idea  that  if  a  play  succeeds  on  Broadway 
the  whole  country’  will  know  about  it  through  natural 
channels.  He  became  convinced  some  time  ago  that 
this  was  not  true,  for  if  it  was  it  would  not  be  pos 
sible  for  a  Broadway  success  to  play  to  a  $150  house 
within  150  miles  of  New  York.  Finally  he  decided 
to  try  an  experiment  with  “Bought  and  Paid  For” 
which  had  made  a  hit.  He  instructed  his  press  de¬ 
partment  to  send  something  about  the  play  every 
week  to  every  dramatic  editor  and  theatrical  man¬ 
ager  in  the  country,  even  to  the  smallest  one  night 
stand.  He  authorized  the  expenditure  of  $10,000  in 
carrying  out  his  ideas.  The  work  was  duly  per¬ 
formed  according  to  instructions  and  even  more  than 
$10,000  was  spenW  The  result  was  highly  profitable 
to  Mr.  Brady,  for  when  the  summer  season  came  on 
and  the  vacationists  headed  toward  Broadway  great 
numbers  of  them  visited  his  theater  to  see  the  play. 

How  much  of  the  $10,000  did  the  newspapers  get? 
Not  a  penny.  In  other  words,  the  newspaper  gave 
up  generous  quantities  of  space  to  boom  the  play  for 
the  benefit  of  Mr.  Brady’s  pocketbook. 

V\  flen  will  editors  learn  that  space  in  their  publica¬ 
tions  represents  earning  capacity  that  can  be  wasted 
or  made  remunerative  according  to  the  manner  in 
which  it  is  used?  If  it  is  given  away  to  theatrical 
and  baseball  enterprises,  to  men  with  money-mak¬ 
ing  schemes  and  to  a  host  of  people  who  want  to 
employ  it  for  their  own  profit,  how  is  it  possible 
to  persuade  retail  merchants  and  national  advertisers 
to  pay  them  real  money  for  real  advertising? 

Make  your  columns  so  attractive  to  advertisers  by 
excluding  from  them  free  publicity  of  every  kind, 
that  they  will  l)e  eager  to  buy  your  space  at  a 
remunerative  rate  because  they  know  that  that  is  the 
only  way  they  can  secure  the  privilege  of  addressing 
your  readers. 

THE  COUNTRY^EEISTy  AND  ADVERTISING 

A  newspaper  publishers’  first  duty  is  to  his  read¬ 
ers,  if  for  no  other  reason,  because  they  are  his 
greatest  asset  in  securing  advertising.  They  repre¬ 
sent  a  buying  power  that  can  be  definitely  deter¬ 
mined  and.  therefore,  has  a  fixed  valuation. 


When  a  publisher  seeks  advertising  patronage  he 
offers  two  things — the  opportunity  to  place  before  his 
readers  a  business  proposition,  and  the  prestige  and 
influence  of  his  newspaper.  Influence  is  based  upon 
confidence  and  respect.  The  only  way  you  can  win 
and  hold  a  reader’s  confidence  is  hy  printing  the  news 
fairly  and  honestly,  by  supporting  good  men  for  of¬ 
fice  and  opposing  the  other  kind ;  by  advocating  high 
ideals  in  social,  political  and  business  life,  and  by 
constantly  working  for  the  advancement  of  the  best 
interests  of  the  community. 

What  newspaper  stands  closest  to  its  readers  and 
influences  then,  most?  Is  it  the  great  metropolitan 
newspaper  with  its  wilderness  of  news  and  adver¬ 
tising,  or  the  little  country  weekly  with  its  budget 
of  home  news  and  its  editorial  comment? 

Any  one  who  has  studied  the  matter  knows  that 
it  is  the  latter.  And  why?  Because  the  editor  of 
the  country  weekly  is  tangible — his  readers  have  seen 
him  and  talked  with  him  many  a  time.  He  shares  in 
their  joys  and  sorrows.  He  tells  in  his  paper  of 
their  meetings,  their  social  affairs,  their  comings  and 
goings.  He  records  the  marriages,  hirths  and  deaths 
of  the  neighborhood.  He  is  one  of  them. 

What  paper  does  the  great  banker,  iron  master, 
lawyer,  or  business  man  in  his  New  York  office  read 
first  on  Friday  or  Saturday  morning  when  he  opens 
his  mail?  Is  it  the  metropolitan  newspaper  with  its 
markets  and  financial  reports,  its  news  stories  from 
world  capitals,  its  reviews  of  operatic  productions, 
art  exhibitions  and  theatrical  attractions?  No;  it  is 
the  country  weekly  published  in  the  town  where  he 
was  born,  for  in  its  pages  he  finds  news  of  his  boy¬ 
hood  friends  and  acquaintances,  and  of  the  village  it¬ 
self.  For  the  few  minutes  he  reads  it  he  is  back  in 
the  days  of  his  youth,  when  life  was  as  sweet  and 
fresh  as  the  dawn  of  a  summer’s  day. 

The  country  editor  is  wise  in  his  generation.  He 
may  not  be  able  to  discuss  the  latest  discoveries  in 
surgery  or  science,  or  the  intricate  problems  of 
statesmanship  with  the  skill  often  shown  by  the  edi¬ 
tor  of  the  newspapers  in  the  large  cities,  but  when  it 
comes  to  handling  the  subjects  in  which  his  own 
readers  are  deeply  interested  he  has  no  equal.  His 
utterances  carry  weight  in  every  village  home,  and 
every  farmhouse  fireside.  He  writes  his  editorials  in 
language  his  readers  understand.  The  words  he 
uses  are  simple,  his  phrases  are  terse  and  pregnant 
with  the  truth  as  he  sees  it,  and  the  principles  he 
enunciates  are  based  uiwn  practical  experience  and 
common  sense. 

It  has  long  seemed  to  us  that  the  general  advertiser 
overlooks  the  advertising  value  of  the  country  weekly. 
Its  circulation  is  usually  small,  but  so  are  its  rates. 
Nearly  every  subscription  represents  a  family  con¬ 
taining  from  two  to  five  readers.  Farmers  buy  more 
articles  than  city  people,  because  their  wants  are 
more  numerous.  They  are  the  wealth  producers. 
They  have  money  to  spend  not  for  necessities  alone 
but  luxuries.  They  live  better  than  the  town  dwell¬ 
ers  of  thirty  years  ago.  They  have  electric  lights, 
bathrooms,  steam  heat,  pianos,  automobiles  and  tele¬ 
phones. 

The  most  of  these  people  read  two  papers — the 
country  weekly  and  a  farm  paper.  What  they  see 
advertised  in  these  publications  they  believe  in,  be¬ 
cause  they  have  real  faith  in  them,  the  faith  that 
brings  dollars  into  the  pockets  of  advertisers. 

HE  WAS  A  wisE~CADDY. 

Leroy  Fairman,  head  of  the  copy  department  of 
the  J.  Walter  Thompson  Co.,  New  York,  was  start¬ 
ing  out  to  play  golf  out  in  New  Jersey  one  day  this 
summer  when  his  caddy,  a  wee  bit  of  a  boy,  came  up 
to  him,  and,  extending  his  hand,  in  the  palm  of 
which  was  sixty-five  cents,  asked  Mr.  F'airman  if  he 
wouldn’t  carry  the  money  in  his  pocket  until  the 
end  of  the  game,  as  he  was  afraid  he  might  lose  it 
if  he  kept  it  in  his  own  pocket. 

“I  don’t  know  as  I  ought  to  take  charge  of  your 
money,”  said  Mr.  Fairman,  “as  I  might  lose  it 
out  of  my  pocket.  In  that  case  you  would  be  just 
as  badly  off  as  you  would  if  you  lost  it  yourself.” 

“Oh,  no  I  wouldn’t,”  replied  the  boy  with  a  grin. 
“If  I  lost  it  I  would  be  out  sixty-five  cents,  but  if 
you  lost  it  you  would  make  good  the  amount.  Quite 
a  difference,  don’t  you  think?”  * 

.And  Fairman  agreed  with  him. 


ALONG  THE  ROW. 


INDORSING  SHERMAN. 

"Yes.  War  is  hell,”  the  scribes  remarked. 

Alas!  they  spoke  the  truth,  poor  souls. 
Because,  you  see,  they’d  lost  their  jobs 
To  help  to  pay  the  cable  tolls. 


JUST  REFORE  PRESS  TIME. 

Night  Editor:  “What  is  the  latest  from  the  war?” 
Telegraph  Editor:  “The  Germans  have  just 
licked  another  cathedral.” 


NOT  HUMOPOUS. 

Yes,  sadly  said  the  ex-Tribune  Man — “I  got  the 
F  P.  A.” 

“What’s  that?”  asked  his  friend. 
“Fired-Permanently,  Alas!”  he  replied  dolefully. 


GOT  FIRE  HOOK. 

Alfred  McCann  has  made  a  great  success  of  his 
fish  demonstration  for  the  Evening  Globe.  He’s 
made  the  Trust  come  dow'n  from  its  perch,  and 
that’s  no  cod. 


THE  DOOR. 

.Applicant — “Have  you  an  opening  here  for  a  first- 
class  man?” 

City  Editor — “Yes,  sir,  you’ve  just  come  through 
it.” 

GERMAN  TYPES. 

Frankfurters.  Dachshunds  and  Zeppelins. 


FROM  THE  SKINNERSVILLE  SIGNAL. 

We  would  like  to  mobilize  our  delinquent  subscrib¬ 
ers,  and  then  have  them  make  an  advance.  White 
paper  has  gone  up  and  we  will,  too,  unless  some  peo¬ 
ple  come  along  with  the  cash.  N.  B. — We  are  now 
prepared  to  exchange  a  barrel  of  cabbage,  two  bush¬ 
els  of  apples,  and  other  fall  vegetables  for  a  ton  of 
coal. 


THE  REWRITE  MAN. 

The  rewrite  man  is  a  very  useful  article.  He  sits 
close  to  the  night  city  editor,  and  when  the  first  edi¬ 
tion  of  the  rival  sheet  comes  in  with  an  exclusive 
story,  the  rewrite  man  grabs  it  and  gets  busy.  He 
rips  the  story  apart,  twists  and  turns  it  with  amazing 
rapidity  and  adds  some  such  little  things  as :  “It  was 
stated  late  last  night  on  the  best  of  authority  that—” 
“.As  has  been  frequently  stated  in  these  columns,  the 
facts  are.”,  “The  reporter  was  told,”  etc.  When  the 
job  has  been  completed  the  story  contains  more  facts 
than  the  one  it  was  stolen  from,  because  the  rewrite 
man  is  a  trained  artist.  That  is  why  the  Night  Gty 
Editor  asks  him  to  stop  into  Perry’s  with  him  shortly 
after  he  gets  ‘30.” 


LITTLE  CHUNK  OF  TRUTH. 

Don’t  waste  your  coin  on  posters,  man. 
The  rain  will  wash  them  from  the  fence. 
But  in  the  papers  put  your  ads — 

They’ll  bring  you  in  returns  immense. 
For  papers  are  all  read  at  home; 

Your  ads  will  get  attention  there. 

While  no  one  reads  a  poster,  man. 

When  seated  in  an  easy  chair. 


TONING  THEM  DOWN. 

The  professional  baseball  season  has  not  been  a 
great  success.  Cold-hearted  editors  gave  the  war 
more  space  than  they  did  the  game  and  besides  that, 
people  grew  tired  of  paying  fifty  cents  and  a  dollar 
for  ten  cents  w’orth  of  sport. 


HEARD  AT  THE  PRESS  CLUB. 

“Have  you  been  reading  Herman  Bidder’s  com¬ 
ments  on  the  war,  published  in  English?’’ 

“Yes.” 

“What  do  you  think  of  them?” 

“They  seem  to  infer  that  Herman  deeply  regrets 
the  fact  that  he  is  a  German  born  out  of  his  native 
country.” 


CERTAINLY  DOES. 

“\N  ar  settles  no  big  issues,”  says  the  Boston 
Globe.  Sure  not,  but  it  makes  them,  with  poster 
type  head  lines. 


PERHAPS. 

The  Staats  Zeitung  has  got  out  an  attachment  for 
an  aeroplane.  Mayhe  Herman  wants  to  go  up  in 
the  air  again? 


PERFECTLY  SERENE. 

Paris  papers  are  not  permitted  to  print  extras. 
There  are  no  baseball  fans  in  Paris,  so  all  is  quiet. 

Tom  W.  Jackson. 


An  Appreciation  from  Brooklyn. 

William  T.  Lambert  of  Brooklyn  N.  Y.,  writes: 
“I  enjoy  reading  The  Editor  and  Publisher  very 
much ;  and  take  this  opportunity  of  congratulating 
you  on  your  enterprise  and  progressiveness  in  in¬ 
ducing  editors  to  work  together  this  month  to  bolster 
up  business  throughout  the  country.” 
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PERSONALS. 

Governor  Martin  H_Qynn  o^^ner  of  j  p^^tland,  Me.,  studied  chemistry  while 
thp  Albany  (N.  Y.)  limes-Lnion,  was  .  n  -,..1.  •  r  ^  i  •  _  4.u« 

nominated  to  .succeed  him.self  as  Gov-  ^ 

ernor  on  the  Democratic  ticket  at  the 
primary  election  last  Monday. 


that  city,  has  been  appointed  head  of  £.  R.  Sartwell,  of  the  Associated 
the  University  Settlement  Workers  of  Press,  announces  the  arrival  of  E.  R., 
New  York.  Mr.  Crosby,  who  was  born  ^  Thursday,  Sept.  24. 

J.  Fred  Essary,  chief  of  the  Balti¬ 
more  Sun  Bureau,  and  Mrs.  Essary  have 
just  returned  from  a  ten-day  automo- 


Clarence  H.  Baxter,  editor  of  the 
Paterson  (N.  J.)  Guardian,  it  is  re¬ 
ported,  will  succeed  \\  alker  W.  Vick  as 
collector  of  Customs  of  Santo  no-ningo.  ™ 
C.  H  Me  Master,  president  of  the  Gal¬ 
veston  (Tex.)  Tribune,  has  returned 
after  a  month’s  trip  to  the  north  and 
middle  west. 


manufacture  of  sulphite  wood  pulp 

process  of  making  paper.  Later  he  be-  ^^.jp  through  Marvland  and  Penn- 
came  an  expert  in  photo-engraving  and 


came  an  expert  in  photo-engraving  ana  svlvania 
worked  on  the  Portland  Express.  From 


this  paper  he  went  to  New  Haven,  Austin  Cunningham,  former  represen- 
where  he  has  distinguished  himself  in  tative  of  Texas  newspapers  and  now 

chief  of  the  information  bureau  of  the 
American  Red  Cross,  has  sent  cards  to 
his  friends  announcing  the  presence  of 
.\ustin  Cunningham,  Jr. 


LE^iOii  i^niY 

Newspaper  Property  of  Northwestern 
City,  .■\nnual  volume  of  business  $80,- 
(XX).  Can  be  bought  for  about  $60,000. 
Return  to  owner  for  personal  effort 
and  investment  in  past  year  over 
$9,000.  Proposition  K.  N. 


GENERAL  STAFF  PERSONALS. 

Nicholas  Spielberg-Steyne,  an  author- 
„  .  T-  ,r  ,  „  f  ,  , L  ity  on  the  historv,  life  and  customs  of 

Col.  W.  E.  Haskell,  formerly  publisher  ,jations  now  engaged  in  the  Euro- 
of  the  Boston  Herald,  has  been  appointed  pgaii  war.  has  resigned  from  the  Chat- 
Imsiness  manager  of  the  New  » ork  (Tenn.)  News  to  join  the 

Press,  succeeding  C.  M.  Morgan,  who  "v^.ar”  staff  of  the  New  Orleans  States, 
has  become  Imsiness  manager  ol  tlie  ..  ,  ,  ,,  ,  .  n 

Dave  jack,  well  known  to  all  news- 
Sioiix  L  tv  (la.)  1  riDiine.  u  i  .<  i  j» 

,  •  ,  ,  ,  ,  .  paper  men  who  have  ever  worked 

Joseph  Blethen,  treasurer  and  busi-  Bridgeport.  (Tonn.,  has  been  retired  on  ,  c  u  it.- 

ness  manager  of  the  Seattle  Times,  pension  of  $^  per  month.  ^^55? 

came  to  New  \ork  this  week  from  i  i  -n  i  i  r  .u  (^-  *•)  Press  and  Miss  Kathryn  M. 

Maine,  where  he  and  others  of  his  fam-  fPHanlon  were  united  in  marriage  last  ,  .  .  •  u-  * 

iiy  passed  part,  of  the  summer.  Mr.  D-onn.)  Standards  editorial  staff.  cash  can  buy  an  interest  in  a  big  net 

iiUtLn  mnrli  interested  in  the  succeeded  Harry  J.  Pierce  as  tele-  _  .  earning  daily  newspaper  that  has  a 

discussion  of  the  lananese  situation  and  ^raph  editor  of  the  Fanner.  Pierce  Dtuiglass  Newton  Callander  of  the  practical  monopoly  in  its  field  and 
iid  that  in  the  \\>st  there  is  no’fea^  ^esk  of  the  New  York  ^ditorml  sta^ff  of^^he^  draw  a  satisfactory  salary  for  ser- 


WEDDING  BELLS. 

Gilbert  Gresham  of  the  .\ustin  (Tex.) 
American  married  Miss  Grace  Patrick 
and  left  for  Centerville,  where  he  will 
enter  the  mercantile  business  with  his 


Newspaper  Properties 

225  Fifth  Ave.,  New  York 


WHTIHI 


and  Miss  Blanche  Keller  Redfield.  of 
St.  Johnsville,  were  married  at  the 
home  of  the  bride’s  parents  last  week. 
Following  his  marriage,  Mr.  Callander 
became  the  associate  editor  of  the  Ma¬ 
lone  (N.  Y.)  Evening  Telegram,  of 
which  the  bride’s  father  is  the  editor 


PUBLISHER’S  NOTICE. 


of  a  war  with  Japan.  He  said  that  be-.  .  r,  .  .  .  r  u 

fore  the  settlement  of  the  Japanese  K.  Earl  Reeder  has  resigned  from  the 

school  question  the  business  of  which  editorial  staff  of  the  Grand  Rapids 
his  father,  Alden  I.  Blethen,  is  the  head,  (Mich.)  Herald  in  order  to  study  law 
was  insured  for  $500,000  against  dam-  at  the  University  of  Indiana.  He  is  suc- 
age  and  loss  by  war  with  Japan.  This  ceeded  by  Ralph  Johnson  of  the  Kala- 
insurance,  he  said,  was  continued  for  mazoo  Telegraph  Press, 
three  years.  Mr.  Blethen  said  the  pa-  E.  E.  Scott,  who  has  been  circula- 
per  had  increased  its  press  room  ca-  tion  manager  of  the  Montgomery  (Ala.)  — nz--;— — 
pacity  40  per  cent.  .Advertiser  for  some  time,  has  left  that 

W.  L.  Halstead,  formerly  business  publication  to  become  connected  with 
manager  of  the  .Atlanta  Constitution  the  Mothers’  Magazine,  issued  by  the 
and  the  Houston  Chronicle,  who  did  ^’ook  Publishing  Company,  Elgin,  Ill. 
some  special  efficiency  work  early  in  the  succeeded  on  the  Advertiser  by 

summer  for  the  Montreal  Star,  has  ac-  9' .  Scattergood,  formerly  of  the 
cepted  the  position  of  assistant  to  the  Chicago  .American. 

publisher,  Sir  Hugh  Graham,  tempor-  Hal  Hichens,  long  director  of  pub-  I?”/; 

arily.  licity  for  the  Cleveland  Plain  Dealer, 

R.  F.  Hudson,  for  the  past  year  sec-  and  before  that  dramatic  editor  and 
retary  and  treasurer  of  the  Montgomery  correspondent  for  that  newspaper,  has 
(Ala.)  Advertiser  Company,  has  been  l>€come  manager  of  publicity  of  the 
made  business  manager  of  the  paper.  Cleveland  News  and  the  Leader. 

Mr.  Hudson  has  been  connected  with  George  Groeber,  veteran '  member  of 
the  .Advertiser  for  the  past  ten  years.  the  Dayton  News  staff,  is  on  a  trip 
John  A.  Hennessy,  Democraic  candi-  soufh- 

date  for  Governor,  in  a  political  speech  E.  E.  Troxell,  who  has  been  instructor  classified  pages, 
in  Brooklyn  last  week,  told  his  hearers  in  journalism  at  De  Pauw  University,  The  Editor  and  Publisher  can  be  found  on 
-  -  -  *  -ale  each  week  at  the  following  newsstands: 

New  York— World  Building,  Tribune  Build 


HARWELL,  CANNON  A  McCARTHY 
.  Brokers  in 

Newspaper  and  Magazine  Properties 
Times  Bldg,  -New  York 


MISCELLANEOUS 


Advertisement*  «nder  tki*  eUuHfloatUm  t«n 
cent*  per  line,  each  ineertion.  Conni 
seven  %cori»  to  the  line. 

Subscription:  Two  Dollars  a  year  in  the  i  .  .  .  . 

United  States  and  Colonial  Possessions,  $2.50  DAILY  NEWS  REPORTS, 

a  year  in  Canada  and  $3.00  foreign.  ,  .  .  , 

It  is  suggested  that  the  publication  should  Special  and  Chicago  news.  YARD  S  NEWS 
be  mailed  to  the  home  address  to  insuii,  BUREAU,  167  W.  Washington  St.,  Chicago, 
prompt  delivery.  |jj_ 

The  Editor  and  Publisher  page  contains 


The  columns  are  13  picas. 

Advertising  will  not  be  accepted  for  the 
first  three  pages  of  the  paper. 

Advertising  Rates:  Transient  Display  2Sc. 
an  agate  line. 

Liberal  discounts  are  allowed  on  either 
time  or  space  contracts. 

Small  advertisements  under  proper  classi¬ 
fication  will  be  charged  as  follows:  For  Sale 
and  Help  Wanted  hiteen  cents  a  line;  Busi¬ 
ness  Opportunity  and  Miscellaneous  ten  cents 
a  line,  and  Situations  one  cent  a  word;  see 


SITUATIONS  WANTED 

AdvertieemenU  under  thie  claeeifieation  one 
cent  per  word  each  ineertion. 

EDITORIAL  WRITER  of  six  years’  expe¬ 
rience  wants  to  make  a  change.  Style  is 
short,  forceful  and  to  the  point.  Can  give 
best  of  references  before  securing  place  and 
best  of  satisfaction  afterwards.  Address  G. 
R.,  Care  Editor  and  Publisher. 


that  W.  R.  Hearsfhad  offered  him  the  has  been  placed  in  charge  of  the  pub-  **New*^ork— World**Buifdlng,'”'fr 


WANTED— To  get  in  touch  publisher  even¬ 
ing  daily  12,000  to  30, COO  town,  who  is  dissatis- 

position  of  political  managing  editor  of  licity  work  of  the  Toledo  (O..  Univer-  in*g,  "Park' Row  ”Buildin*g7  l5)  Nass'au  street,  manager **property!''"^l'ilUng  To ”take*ft, 

all  his  publications,  with  headquarters  sity.  He  will  also  teach  English  compo-  •,*'*  'Y°  ^  tackle  it  all,  on  moderate  salary  and  commis- 

in  Washington,  Jjut  that  he  had  declined  sition  in  that  institution.  At  De  Pauw  5*^,'‘diS.*to^i%^^d*sueet^^^^^^^  rtht'’putThTse*^nt%o1'if''d«i^^^^^ 

WCause  of  participation  in  the  present  University  he  has  been  succeeded  by  at  basement  entrance  to  Subway;  Brentano*s  years*  experience  as  managing  editor, 

campaign.  B.  O.  Mc.Aneny,  a  graduate  of  this  year’s  Book  Store,  Twenty-sixth  street  and  Fifth  busiiiess  manager  and  owner,  and  made  study 

A.  ,W.  Wrigh,  .  well-known  Cana-  clasa  a,  the  Pulluer  School  of  Journal- 
dian  journalist  and  editor,  has  been  ap-  Philadelphia— L.  G.  Rau,  7th  and  Chestnut 

pointed  a  member  of  the  Workmen’s  Erie  C.  Hopwood,  managing  editor 
Compensation  Commission  of  Toronto,  of  the  Cleveland  Plain  Dealer,  has  been 
Mr.  Wright,  at  various  times,  edited  the  elected  president  of  the  Cleveland  City 
American  .Artisan,  New  York,  Guelph  Club. 

(Orit.)  Herald,  Orangeville  Sun,  Strat-  Henry  Mitchell,  managing  editor  of 
ford  Herald  and  Toronto  National  and  the  Hibhing  (Minn.)  Tribune,  has  re- 
Labor  Reformer.  signed  to  take  charge  of  the  St.  Cloud 

Stephen  Ivor  Szinney,  formerly  a  Journal-Press, 
we’l-lin^own  newspaper  man  in  New  Marvin  Ferree,  a  well  known  newspa- 
York  City,  who  has  been  spending  the  per  man  and  war  correspondent,  recently 
last  three  years  in  Paris  in  journalistic  of  the  London  Daily  Telegraph  staff  in 
work,  returned  to  this  city  last  week.  Mexico  City,  has  joined  the  staff  of  the 
A.  R.  McCollum,  editor  of  the  Waco  Federal  News  Service,  an  organization 
(Tex.)  Tribune,  has  formally  an-  of  Washington  correspondents,  with  of- 
nounced  his  candidacy  for  the  State  fices  in  the  capital. 

Senate  to  fill  the  unexpired  term  of 

H  B.  Terrell.  WASHINGTON  PERSONALS. 


streets. 

Pittsburgh— Davis  Book  Shop,  416  Wood  AD  SOLICITOR  OR  MANAGER,  by  a  rec- 
street.  ognized  originator  and  producer  in  75,000  to 

Washington,  D.  C — Bert  E.  Trenis,  511  ISO.UOO  city. 

Fourteentn  street,  N.  W.  Highest  references  as  to  character  and 

Chicago — Morris  Book  Shop,  71  East  Adams  capability.  Write  D  1309,  Editor  and  Pub- 
street;  Post  Office  News  Co.,  Monroe  street,  lisne 
Cleveland— Schroeder’s  News  Store,  Su¬ 


perior  street,  opposite  Post  Office. 

Detroit— Solomon  News  Co.,  69  Larneu 
street,  W. 

San  Francisco — R.  J.  Bidwell  (k),  742  Mar¬ 
ket  street. 


Adverfieemente  under  thie  elaeeifieation,  ten 
cente  per  line,  each  ineertion.  Count 
seven  ivords  to  the  linn. 


trades'  leading  journal, 
for  rates. 


FOR  SALE 


Position  as  circulation  manager  by  young 
man  who  can  get  results.  Experienced  and 
no  job  hunter.  Good  reference  furnished. 
James  March,  Box  224,  Washington,  Pa. 

HELP  WANTED 

Adverfieemente  under  thie  claeeiflcation  fif¬ 
teen  cente  per  line,  each  ineertion.  Count 
seven  worde  to  the  line. 

WANTED — Active,  experienced  man,  30  or 
35,  with  energy  and  initiative,  to  take  perma¬ 
nent  position  as  associate  editor  on  old  es¬ 
tablished  daily  newspaper  in  eastern  city  of 

-iivAamicr  J.  vt  cuuerouni,  euiior  oi  v.iiiuoii  t...  orainaru,  managing  eaiior  rtilraim _ N»w  York _ Phtu.  with  particulars,  M.  T.  N., 

the  .Alex.mdria  (Va.)  Sunday  Times,  of  the  Washington  Herald,  has  just  re-  THE  BLACK  delphff,  for_20  year*  the  coal  Care  The  Editor  and  Publisher. 

and  for  many  years  prominent  in  pol-  turned  from  several  weeks’  hunting  in  DIAMOND  trades’  leading  wumai.  Write  - 

itics  in  Virginia,  has  been  appointed  the  Maine  woods.  _  _ 

deputy  revenue  collector  in  the  office  of  Paul  A.  Reynolds,  formerly  of  the  ' 

Po  .  '  T^.  ^  Philadelphia  Times,  is  now  ably  assist- 

^  irginia,  with  head-  jug  in  increasing  the  Washington  Her- 
9  r  ers  m  Richmond.  aid’s  circulation  and  enlarging  its  adver- 

\  incent  L.  Tripp,  editor  of  the  Co-  tising  field.  ‘ 

hwton  Valley  (N.  Y.)  Times-Index  Roscoe  C.  Mitchell  is  now  in  full 

was  a  state  delegate  to  the  meeting  of  charge  of  the  Philadelphia  Public 
me  -Mlantic  Deeper  Waterways  .Asso-  Ledger  Bureau, 
ciation  in  New  York  last  week.  t  •  i,  r'  *  c 

All,  .  r-  T--  ,,  ,  .  .  ,  josiah  Carter,  for  many  years  inanag- 

appointed  jug  editor  of  the  .Atlanta  Journal  an^ 
iinKUoi  Farm  Journal  more  recently  private  secretary  to  Sen- 

led  at  Omaha.  ator  Hoke  Smith  of  Georgia,  died  in 

B.  Mavrides,  editor  of  the  New  York  this  city  last  Tuesdav. 

•Athena’  a  Greek  daily,  is  visiting  friends  John  B.  Elliott,  formerly  with  the  As- 
‘  ontreal.  .sociated  Press  in  this  city  and  now  (liol- 

Kobert  .A.  Crosby,  formerly  of  the  lector  of  Customs  at  Los  Angeles,  Cal., 

Haven  Union,  but  more  recently  was  in  W’ashingtoii  a  few  days  this 
secretarv-  of  the  Civic  Federation  of  week. 


Advertisement*  under  thf*  claeeifioation  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  words  to  the  line. 

FOR  SALE — At  an  exceptional  bargain, 
slightly  used  hi^  speed  thirty-two  page 
cylinder  D^lex  Printing  Press,  in  perfect 
......... .......  ...  .......  .......  condition,  (jwners  having  consolidated  and 

ktTSS  (ALASKA)  DAILY  using  larger  press.  Write  for  price  and  par- 

NEWS-MINER,  the  oldest  paper  in  Intenor  ticulars.  A.  McNeil,  Jr.,  Post  Publishing 

Alaska,  where  the  gold  comes  from,  reaches  Company,  Bridgeport,  Conn. 

the  highest-paid  class  of  worker*  in  the - -  - - -  - - - . 

world.  There  are  only  16,000  people  in  the 


OPPORTUNITIES 


Advertisement*  under  this  cUueification  ten 
cent*  per  fine,  each  insertion.  Count 
seven  loord*  to  the  line. 


Newt-Miner’s  district,  but  they  produce  and  BUSINESS 
spend  from  $5,(X)0,()00  to  $10,000,000  a  year.  The 
smallest  piece  ol  money  there  it  ac.  piece— 
which  it  the  price  of  a  newspaper,  cigar  or 
drink.  One  million  was  sent  out  of  Fai»anks 
in  one  year  to  mail-order  houses.  The  aver¬ 
age  per  inhabitant  annually  it  $135  freight  START  NOW  in  the  Publiabing  Butineas 
paid.  Everything  it  dear  except  advertiaing  and  enjoy  the  boom  about  to  bepn.  We 
— advertiaing  agent*  take  notice — and  the  have  aeveral  good  propoaitiona.  Harria-Dib- 
people  buy  whatever  they  want  when  thay  ble  Company,  n  West  23rd  Street,  New  York 
want  it.  City. 


THE  EDITOR  AND 


A  POWER  F 


The  NewY( 

which  for  years  has  sold  its  advertising  spare 

now  goes  a  step  further  in  ai 


The  Globe  proves  the  quantity  it  sells.  The  advertiser 
pays  a  definite  rate  for  the  privilege  of  addressing  his 
business  announcement  to  them.  He  can  surely  get 
results,  for  others  are  doing  so  every  day. 

F.  H.  Bennett  &  Co.  have  created  an  immense  market  of  nearly 
3,000  dealers  for  “Wheatsworth  Whole  Wheat  Biscuits”  in  New 
York  exclusively  throujjh  advertising  in  The  Globe.  They  will 
verify  this  statement. 

The  Tokstad-Burger  Co.  has  vastly  increased  its  sales  of  “Nor- 
manna”  products  exclusively  by  advertising  in  The  Globe. 

The  Globe  alone  has  filled  Carnegie  Hall  night  after  night  with 
the  best  class  of  people  in  New  York  to  see 
the  Robertson  Travelogues. 

Q  The  Globe  single-handed  sold  500,000 

l30rriC  pounds  of  Argentine  beef  in  three  days  at 

Tk-r  I  I  nineteen  demonstration  stations  to  show 

il0l3.DlC  that  good  meat  could  be  sold  very  much 
I  lower  than  the  prices  demanded  by  the  Beef 

KCSUltS  Trust. 

The  Globe  single-handed  sold  '  200,000 
dozen  fresh  eggs  in  six  days  at  33  cents  a 
dozen  to  show  that  the  price  of  50  to  60  cents  per  dozen  for  the 
same  eggs  was  outrageous. 

Xhe  Globe  single-handed  sold  263,000  pounds  of  fresh  fish  at 
5  cents  a  pound  in  three  days  to  show  the  people  that  fish  could  be 
sold  at  a  low  price  with  profit. 

These  and  other  facts  regarding  achievements  are  the  sort  of 
proof  of  the  responsiveness  of  a  newspaper’s  readers  that  the  adver¬ 
tiser  can  seldom  get. 

The  Globe’s  relation  with  its  readers  is  more  intimate 
and  sincere  than  that  of  most  daily  newspapers. 


CIRCULATION 


Average  net  paid  for  year  ending  August  3l/l)ll 

«  «<  «  «  «  M  1^12 

«  «  «  «  «  «  «  1^12 

tt  ((  *(  (t  «  «  M 


Monthly  Averag 


January  . . . 
February  . 
March  . . . . 

April  . 

May . . 

June . . 

July  . 

August  . . . . 
September 
October  . . . 
November  . 
December 


Average . HSW 

*  Up  to  and  including  Sept.  15. 

The  Globe’s  circulation  is  90ff  jn  G: 
suburbs. 

The  Globe’s  circulation  has  beei  )uilt 
guessing  contests. 

The  Globe  is  a  member  of  the  -'lidit 
been  regularly  audited  by  the  Assoc  atior 
N.  W.  Ayer  &  Sons. 


These  are  plain  facts,  all  laid  openly  on  the  table.  ThejGli 
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?0R  RESULTS 


r  YORK  Globe 


>ace  on  the  basis  of  definite  verified  circulation, 
in  advance  in  proving  results 


nON  FIGURES 


lilt  31,  ki 

105,047 

“  1912 

128,577 

“  1913 

137,255 

“  1914 

161,328 

rages,  Net  Paid 

1911. 

1912. 

1913. 

1914. 

99, IH- 

113,622 

124,338 

141,144 

97, l» 

114,163 

125,593 

138,678 

1N,137 

117,376 

129,748 

146,602 

107,948 

144,656 

143,498 

170,474 

110,912; 

140,841 

149,144 

180,117 

119,0)3; 

137,348 

153,237 

174,206 

111,9321 

127,929 

142,191 

169,194 

115^ 

121,314 

145,794 

213,768 

.135,599; 

129,211 

156,318 

*214,000 

.1«DI 

149,485 

153,140 

.120,510; 

131,838 

147,236 

120,791 

142,470 

.115,9431 

129,325 

142,813 

172,020 

I. 

90?f  In  Greater  New  York  and  immediate 

I 

;  beei  built  up  without  gift  enterprise  or 

j 

the-^dit  Bureau  of  Circulations  and  has 
Assodation  of  American  Advertisers  and 

I 


By  its  policy  of  service  to  the  better  element  in  the  com¬ 
munity,  through  its  fearless  editorials,  free  from  inter¬ 
ested  control;  its  battle  for  pure  and  reasonably  priced 
foods;  its  crusade  against  the  loan  sharks,  and  other 
affairs  of  wide  interest,  it  occupies  a  unique  position 
among  the  New  York  newspapers. 

Mr.  McCann’s  daily  mail  from  Globe  readers  interested  in  food 
topics  ranges  from  100  to  1,000  a  week.  The  Globe’s  “Pure  Food 
Directory”  was  started  in  response  to  thousands  of  letters  from 
readers  asking  which  food  products  were  fit  to  eat. 

Dr.  Currier’s  department,  “How  to  Keep  Well,”  is  attracting  a 
correspondence  of  from  100  to  200  letters  a  day,  and  serving  a  use¬ 
ful  purpose  greatly  appreciated  by  the  public. 

The  Globe’s  School  Department,  amounting  to  one  page  a  day 
of  space  in  the  “Home  Edition,”  is  the  un¬ 
official  organ  of  20,000  school  teachers,  who 
draw  upward  of  $30,000,000  a  year  in  sal¬ 
aries. 

“Letters  from  the  People,”  of  which  about 
two  columns  a  day  get  into  the  paper,  attract 
hundreds  of  letters  on  all  topics  from  read¬ 
ers.  The  Globe’s  policy  of  allowing  readers 
to  discuss  practically  any  topic  gives  all  of 
them  a  personal  interest  in  the  feature. 

Dr.  Crane’s  signed  editorials  on  the  last 
page  attract  a  heavy  mail  from  readers  who  either  commend  the 
doctor  or  take  exception  to  his  sayings. 

The  Bedtime  Story  Club,  organized  among  the  children  of  New 
York  and  vicinity,  now  numbering  20,000  members,  are  daily 
readers  of  the  Burgess  “Bedtime  Stories,”  exclusively  printed  in 
The  Globe.  Of  course,  the  paper  the  children  want  is  the  home 
newspaper. 

These  are  only  a  few  of  the  points  at  which  The  Globe  gets  in 
close  touch  with  its  readers  in  a  way  not  approached  by  most  news¬ 
papers. 


Proof  of 

Close 

Relations 

With 

Readers 


rii«dobe  holds  nothing  back  from  its  advertisers  or  readers 


ANNUAL  DINNER  OF  THE  FEDERATION  OF  TRADE  PRESS  ASSOCIATIONS  AT  CHICAGO.  SEPTEMBER  25.  1914. 


A'  had  practically  given  up  his  special  feature  section  similar  to  the  is  living  in  the  past.  He  has  not  grad- 
iness  in  order  to  make  it  a  Sunday  supplement  of  newspapers.  He  uated  from  the  ABC  class  in  husi- 

tirged  that  the  magazine  should  not  be  ness.  Given  two  cars  of  equal  mechan- 
■ature  of  the  morning  session  edited  entirely  from  the  editor's  desk,  ical  and  structural  worth — the  one  built 
address  of  John  D.  Shoop,  as-  but  should  give  the  subscriber’s  views  in  large  numbers  can  always  sell  for  a 
uperintendent  of  the  Chicago  and  experiences.  Dr.  William  A.  Col-  lower  price  than  the  one  produced  only 
In  speaking  on  “Education  Op-  ledge  of  the  Redpath  Lyceum  bureau  in  limited  numbers.  This  is  one  of  the 
;s  and  Obligations  of  the  Busi-  spoke  along  similar  lines.  F.  M.  Feiker,  foundation  stones  of  modern  business 
>s."  Mr.  Shoop  emphasized  the  editor  of  Factory,  spoke  on  the  “Mer-  and  at  the  same  time  the  greatest  argu- 
lat  the  editors  can  render  both  chandising  of  Ideas,”  and  commented  ment  for  advertising, 
and  the  public  by  disseminat-  on  the  standardizing  of  cover  designs.  “The  product  that  is  not  advertised 
rate  information  on  business  Strickland  Gillilan,  the  humorist,  en-  will  not  sell  readily,  no  matter  how  at- 

livened  the  session  by  one  of  his  witty  tractive  the  quality  or  price.  Any  gro- 
^  <  ■  ,Qrg  >>  |,'g^  Qj.  retail  dealer  who  carries  unad- 

today  can  vertised  goods  on  his  shelves  will  bear 
ckly  as  he.  witness  to  the  truth  of  this  statement.” 

_  _ _  _  _ ,  ...  _  „  .  riday  was  S.  T.  Henry,  of  New  York,  urged 

being  Quilkin,  of  the  Business  Equipment  *  John  N.  Willys,  president  of  the  Willys  an  educational  propaganda  to  make  trade 
"  '  .  .  Overland  Co.,  Toledo,  who  among  other  paper  readers  out  of  38  per  cent,  of 

„  '  '  „  1:  those  in  the  trades  not  reading  trade 

In  alluding  to  “Intelligent  advertising  has  paid  enor-  publications  now.  Andrew  N.  Fox.  ad- 

the  war  and  its  effect  upon  business  he  nious  dividends  in  the  automobile  Indus-  vertising  manager  of  the  Benjamin  Elec¬ 
tric  Manufacturing  Co.,  declared  that 
‘I  have  all  the  faith  in  the  world  in  advertising  is  a  commercial  form  of 

It  has  done  much  in  the  teaching.  It  teaches  millions  of  people 

“  many  varied  things.  It  is  mass  sales- 

Overland  Company  to  grow  from  a  manship  and  it  is  easier  to  convince 

small  concern  marketing  400  cars  a  year  people  in  groups  than  singly. 

The  Annual  banquet  Thursday  eve¬ 
ning  was  attended  by  250  delegates  and 

..  _  _ „  ,  ^  friends.  R.  C.  Jacobsen  was  toastmas- 

who  declares  he  will  not  buy  ter,  and  speeches  were  made  by  John 

in  Trade  a  certain  car  because  he  thinks  the  ex-  J.  Arnold,  Prof.  John  A.  Scott  and 

Douglas  Malloch. 

The  following  officers  were  elected 

unanimously  for  the  coming  year; 

President,  John  Clyde  Oswald,  .\meri 
can  Printer,  New  York;  vice-president, 
A.  A.  Gray,  Electrical  Review  and  We.st- 
eni  Electrician,  Chicago;  secretary- 

treasurer,  Grant  Wright,  of  Phila¬ 
delphia. 


Former  New  Bruncwick  Time*  Owner 
Enter*  Illinoi*  Field. 

H.  F.  Henrichs,  newspaper  broker,  of 
Litchfield,  Ill.,  announces  that  J.  David 
Stern,  until  recently  with  the  New 
Brunswick  (N.  J.)  Times,  has  pur¬ 
chased,  through  his  agency,  the  controll¬ 
ing  interest  in  the  Springfield  (111.) 

Evening  News.  The  consideration  is 
not  made  public. 

The  Evening  News  was  for  many  „ 

years  the  pet  of  Frank  O.  Louden,  of  cago  Trade  Press  Association  at  lunch 
Chicago.  A  number  of  newspaper  men  eon  at  the  Congress  Hotel, 
of  high  rank  wielded  its  helm  with  At  the  afternoon  session,  A.  H.  Me 
varying  success,  among  them  „  _  , 

Charles  H.  May,  J.  McCann  Davis,  O.  P.  Journal,  Chicago,  delivered  an  interest-  < 

Bassett  and  Victor  E.  Bender.  Tlie  pa-  ing  address  on  “Making  Readers  and  things  said 

per  has  a  lucrative  field  and  enjoys  a  Making  Subscribers. . 

reputation  that  extends  beyond  the  bor-  ‘  ~  . 

ders  of  the  State.  The  retiring  editor,  said: 

Victor  E.  Bender,  succeeded  in  elevat-  “The  war  has  paralyzed  the  industries 
ing  the  standard  of  the  paper  and  ere-  of  the  contending  nations.  It’s  effect  on  advertising, 

ating  for  it  new  popularity  by  his  fear-  perity  upon  it.  We  are  destined  to  be  last  few  years  to  enable  the  Willyi 

less  and  aggressive  policies.  this  nation  is  to  actually  thrust  pros- 

J.  David  Stern,  the  new  proprietor,  is  the  world's  provider.  .\nd  once  we  ex-  „  .  . 

well  known  in  the  East.  He  was  for-  tend  our  trade  we  are  going  to  hold  it  to  a  world-wide  organization  selling  75.- 
merly  general  manager  of  the  Provi-  against  all  competition.”  (KX)  cars  in  a  single  season, 

dence  (R.  1.)  Evening  News  and  later  David  Beecroft,  directing  editor  of  the  “Intelligent,  truthful  advertising  pays, 
was  connected  with  the  New  York  Class  Journal  Company,  New'  York,  The  man 
Globe,  Seattle  Post-Intelligencer,  Phila-  spoke  on  “Feature  Articles 
delphia  North  American  and  Philadel-  Journalism.”  He  advocated  the  addition  tensive  advertising  done  by  the  manu- 

phia  Bulletin.  It  was  while  with  the  to  the  columns  of  trade  papers  of  a  facturer  increases  the  cost  of  the  car 

Bulletin  that  he  made  a  sensational  ex¬ 
pose  of  the  gambling  establishments  in 

.\tlantic  City.  ~ 

In  May,  1912,  Mr.  Stern  purchased  a 

controlling  interest  in  the  New  Bruns-  ^  i 

wick  (N.  J.)  Daily  Times,  one  of  the 
century  old  newspapers  of  the  East, 

having  been  Established  in  1790.  Under  ’ 

his  expert  management  in  less  than  two 

years  the  circulation  of  the  Times  was  ‘ 

tripled,  and  in  tw'o  years  he  was  offered  .A* 

for  his  interest  three  times  his  pur- 

chase  price.  This  offer  he  accepted.  a.,: 


Mr.  Hear*t’*  Peace  Demon*tration. 

.\n  impressive  open  air  demonstra¬ 
tion  for  peace,  arranged  through  the 
agency  of  William  Randolph  Hearst, 
owner  of  the  New  York  American  and 
Evening  Journal,  was  made  before 
Grant’s  tomb  Sunday.  It  was  estimated 
that  close  to  10,000  advocates  of  peace, 
people  of  all  ages  and  classes,  from  all 
I)arts  of  the  metropolitan  district,  gath¬ 
ered  to  hear  patriotic  songs  and  to  look 
upon  the  flag  draped  tomb  of  the  great 
commander  whose  dramatic  prayer  with 
which  he  closed  the  Civil  War,  “Let  us 
have  peace,”  is  there  carved  in  marble. 

The  exercises  included  prayer  by  Rev- 
Christian  F.  Reisner,  singing  of  pa¬ 
triotic  and  peace  songs  by  Washington 
Irving  High  School  girls  and  the  re¬ 
lease  of  a  white  dove  bearing  the 
streamer  “Let  Us  Have  Peace.”  More 
than  two  hundred  women’s  clubs  were 
represented  in  the  distribution  of  the 
peace  pennants.  Mrs.  Laura  B.  Frisk 
PEACE  DEMONSTRATION  AT  GRANT’S  TOMB,  SEPTEMBER  27  1914.  was  chairman  of  the  meeting. 


TRADE  PRESS  MEETING 


(Continued  from  paiic  :{01.) 
(-ireulation  should  not  be  made  a  funda¬ 
mental  requirement  for  membership  at  this 
time.  It  seems  as  if  the  li.')  per  cent,  of 
federation  members  who  belonx  to  the  Audit 
Bureau  should  endeavor  to  convert  their 
fellow  publishers  to  the  advantage  of  be¬ 
longing  to  that  organization. 

While  many  publishers  at  the  present  time 
are  timid  about  telling  their  exact  circula¬ 
tion  because  it  may  be  small,  it  is  only 
going  to  be  a  question  of  time  when  they 
will  realize  that  it  will  be  to  their  advan¬ 
tage  to  declare  their  circulation,  even  if  it 
is  only  numbered  in  the  hundreds. 

President  Porter  gave  special  credit 
to  E.  R.  Shaw,  chairman  of  the  com¬ 
mittee  of  arrangements,  for  the  excel¬ 
lent  work  he  had  done  in  preparing  the 
program  for  the  convention.  For  the 
sixtj'  days  preceding  the  annual  meeting 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


(^KTEMHliK  20,  1914 


TO  BOOM  “MADE  IN  AMERICA.”  jjps  FOR  THE  MANUFACTURERS  OF  SUPPLIES 


Executive  Position 

on  a  daily  paper  in  a  city  of  35,000. 

Circulation  15,000,  ii  offered  to  a  young 
man  of  ability  who  can  make  an  inreat- 
ment  of  $10,000.  This  proposition  is  posi¬ 
tively  one  of  the  best  in  the  newspaper 
field  for  an  able  newspaper  man  who  can 
show  ability  by  past  results,  and  who 
can  make  the  investment. 

Are  You  the  Man? 

Write  at  once  concerning  yourself  and 
we  will  treat  all  confidentially. 

Proposition  D.-350. 

AMERICAN  NEWSPAPER  EXCHANGE 

Rand  McNally  Building,  Chicago. 


Corporation  Formed  to  Promote  Sale  i 

of  Domestic  Goods.  PoN( 

A  nation-wide  movement  toward  giv-  been  s 
^  permanent  vitality  and  efficient  di-  owner 
rtction  to  the  present  popular  agitation  of  Ne' 
jn  favor  of  the  home  consumption  of  chief. 
American-made  goods  has  lieen  launched  editor, 
in  this  city  by  a  number  of  men  promi-  Le 
nent  in  the  commercial,  manufacturing, 
jnd  financial  world, 
make  “Made  in  America’ 


INTEREST.  business.  It  will  be  published  by  the 
-The  Democrat  has  Citizen  Publishing  Company  semi-week- 
the  b'-  first  issue  contained  sixteen 

ren.  P^Kes. 

.jf).  L.'Mj’rel.  Miss. — This  city  is  to  have 
ring  another  newspaper,  the  Jones  County 
Times,  which  is  scheduled  to  make  its 
has  ■'•PP^arance  this  week.  John  T.  McLean, 
a  well-known  newspaper  man,  will  be 
the  editor  and  Jeff  D.  Parker  publisher 
and  proprietor.  The  recent  consolida¬ 
tion  of  the  Daily  Argus  and  the  weekly 
Chronicle,  under  the  name  of  the  Laurel 
Daily  Leader,  leaves  the  city  with  only 
one  paper. 

Kooski.\,  Idaho. — The  first  issue  of 
the  Standard,  to  be  printed  at  Stites  by 
the  Enterprise  and  to  he  edited  by  At¬ 
torney  Good,  will  appear  this  week.  The 
Mountaineer,  published  here  for  12  or 
14  years,  cea.sed  to  appear  some  time 
ago. 

.Admore.  III. — The  Independent  is  the 
name  of  a  new  paper  started  this  week. 

SoRcoRRO,  N.  M. — The  Herald  Com¬ 
pany,  capitalized  at  $3,000,  plans  to 
publish  a  weekly  newspaper  early  this 
month.  The  directors  of  the  enterprise 
are  J.  Torres,  M.  M.  Torres  and 
,  ,  .  -  others, 

mayor  of  this  city  for  three  sue-  - 

cessive  terms.  NEW  INCORPORATIONS. 

Boothbay,  Ga.— Benjamin  E.  Kelley  Syracuse,  N.  Y.— Onondago  Star 
weekly  Publishine  Comoanv :  canital  stock. 


Pas,  Man.— The  Herald 

,  .  j  passed  into  the  hands  of  Lionel  Moore 

It  IS  proposed  to  g  q  Allen.  George  A.  McLelland 
■-7-,  >  ,  .  was  the  former  owner. 

to  meant  for  that  nation.  Ualls  ILL.-Alexapder  R.  Mc- 

The  movement  took  concrete  form  yenahan  has  become  the  owner  of  the 
.hen  articles  of  incorporation  were  News  plant,  buying  the  paper  from 
uranted  at  Albany  last  week  to  the  Bent.  ,  ,  ,  , 

Made  In  America  Products  Association,  The  Journal,  owned  by 

Inc  with  a  nominal  capital  of  $10,000.  Thomas  1).  Long,  has  been  sold  to 
The  stock  is  to  be  issued  in  shares  of  Thomas  Walpole,  former  publisher  of 
$100  each,  and  no  person,  concern,  or  Storm  Lake  Pilot-Tribune.  Pos- 
interest  will  be  allowed  to  acquire  more  session  was  given  October  1.  Mr.  Long 
thin  one  share,  which  will  he  requisite  h^s  been  connected  with  the  Journal  for 
for  membership  in  the  association.  >55  years  and  since  the  death  of  his 
The  first  board  of  directors  will  in-  brother,  George  I.  Long,  has  been  the 
elude  C.  A.  W  helan  of  the  United  Cigar  sole  owner. 

Stores  Company,  Carl  J.  Schumann  of  Sebring,  O. — The  plant  of  the  Times, 
Moller  &  Schumann,  varnish  manufac-  with  the  good  will  of  the  paper  has 
turers;  Harry  Tipper,  president  of  the  been  sold  to  Howard  H.  Jackson.  The 
.Advertising  Mens  League;  R.  A.  Times  was  qwned  by  R.  J.  Jones  and 
Holmes  of  Crofut  &  Knapp  Company,  hjs  sister.  Miss  Anna  Jones.  Mr.  Jones 
manufacturers  of  hats,  and  Henry  was  -  •  • 

Thompson  of  Thompson.  Temporary 
headquarters  have  been  opened  at  115 

Broadway.  1^35  purchased  the  Register,  a 

paper  published  for  many  years  by  the 
A  Correction.  late  Charles  E.  Kendrick.  Mr.  Kelly 

In  the  last  issue  of  The  Editor  and  has  been  connected  with  the  News  of 
Publisher  a  reference  in  an  article  on  Greenwich,  Conn.,  and  correspondent  of 
the  dry  flong  situation  made  it  appear  several  New  York  papers.  Since  the 
that  the  W’ood  Newspaper  Machinery  death  of  Editor  Kendrick,  the  latter’s 
Corporation  was  interested  in  selling  son  has  been  managing  the  Register, 
that  article.  This  was  a  mistake.  The  Bethesda,  O. — Frank  Willis  has  pur- 
name  of  the  company  should  have  heen  chased  the  plant  of  the  News  from  Z.  D. 
the  Wood  Flong  Company. 


FOR  SALE. 

Duplex,  Twelve  Page,  Flat 
Bed  Perfecting  Press 

prints  four,  six,  eight,  ten  and 
twelve  pages  from  type ;  speed,  4500 
per  hour;  length  of  page, 
folds  to  half  and  quarter  page 
size.  Press  is  in  good  condition 
and  can  be  shipped  quickly. 

WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 


We  can  increase  your  business 
you  want  h  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 


Love joy.  _ 

NEW  PUBLICATIONS. 

Portsmouth,  O. — C.  F.  Davison  and 
F.  W’.  Meyers,  managers  of  the  Urbana 
(O.)  News,  are  to  start  a  newspaper 
noon  publica-  Chillicothe,  as 

Press  service  formerly  reported. 

I  department,  Oklahoma  City,  Okla. — Town  Top- 
ve  the  Times-  ics  is  a  new  addition  to  the  field.  It 
southwestern  will  be  an  illustrated  weekly  published 
;  years  the  every  Saturday.  Departments  of  sp¬ 
ed  the  morn-  ciety,  theaters,  music,  books,  music, 
fashions  and  sports  will  be  featured, 
and  current  events  cove 
J.  H.  Hand  Buys  Arkansas  Farmer.  Dwyer,  formerly  classified 
J.  H.  Hand  became  owner  and  edi-  the  Oklahoman,  will  lie  1 
tor  of  the  Arkansas  Farmer,  at  Con-  ager. 
way,  October  1.  The  deal  included  the  L.\urens,  Ga. — The  Citi. 
transfer  of  the  building  at  326  North  its  appearance  and  carries 
Front  street,  in  which  the  Farmer  now  written  matter  of  interest, 
is  located,  as  well  as  the  printing  plant,  by  J.  A.  Peacock, 

Roy  Hand  will  be  associated  in  the  busi-  siderable  experienc 

ness  here  with  his  father,  while  an  ■— -  ---  ' 

elder  son  will  continue  to  edit  the  Detroiter  To  Be 
Echo  «  Y.llvflk.  Uetroiter,’'. 

PU.  Mornin,  D.il,  .t  St.ub...  N.  Y.  Sme„e'wiK' 

According  to  plans  which  are  being  ly  beginning  early 
IV  vv^xT  ®  owners  of  the  Steuben  board  believes  a  wi 
eff  rt  ■  -11  newspaper,  an  bring  the  members 


BURRELLE 


60-62  Warren  Street,  New  York  City 

Establisk4d  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 


ATLAS  PRESS 
CLIPPING  BUREAU 


CHARLES  HEMSTREET,  Maaa«*r 

We  furnish  everything  that  looks 
like  a  prees  clipping  from  all  over 
the  world. 

Our  Motto— RESULTS  COUNT 


shly.  a  disposition  to  assist  the  authorized 

)lica-  news-gatherers.  In  one  instance  a  group 
A  of  of  correspondents,  including  Karl  Von 
;pek-  Viegand,  of  the  U.  P. ;  Charles  Conger, 
The  of  Swing,  of  the  Chi- 

cago  Daily  News,  and  Joseph  Medill 

Patterson,  of  the  Chicago  Tribune,  were 
Qeo  invited  to  take  a  trip  to  Liege  and 

ected  through  that  part  of  Belgium  in  which 
r  the  there  had  been  severe  fighting.  The 

three  Party  traveled  in  a  motor  car  and  were 
,  accompanied  by  a  Colonel  of  the  Ger- 
man  army,  who  pointed  out  to  them  the 
take  positions  of  the  troops  during  the  en- 
new  gagement  and  points  of  interest. 

.jj  Qf  “The  dispatches  written  by  the  cor- 
have  respondents  were  allowed  to  be  sent 
.jjf  out  of  the  country  without  censorship 
by  the  Germans.  All  of  the  correspond¬ 
ents,  as  a  result  of  their  observations, 
were  convinced  that  Germany  is  doing 
everything  possible  to  assist  them  in 
(Continued  from  front  page.)  getting  important  news  through  to  its 

news  reaching  America  is  filtered  destination. 

through  anti-German  channels.  It  re-  “The  expense  to  the  press  associations 
quires  no  partisan  bias  to  force  one  to  and  newspapers  of  covering  the  war  is 
the  conclusion  that  Germany’s  side  of  very  great.  Each  one  must  maintain  a 
such  matters  as  the  reported  atrocities  host  of  correspondents  so  that  in  case 
in  Belgium  must  be  heard  before  fair  one  or  a  dozen  gets  into  trouble  there 
judgment  can  be  reached  by  neutral  will  be  enough  left  to  obviate  any  break 
Americans.  in  the  news  service.  Then  there  is  the 

“Germany’s  attitude  toward  the  news-  heavy  cost  of  the  cable  and  telegraph 
paper  correspondents  has  been  severely  tolls.  We  are  frequently  obliged  to  for- 
criticised  in  America.  In  some  in-  ward  dispatches  at  the  urgent  rate,  75 
stances  this  criticism  may  have  been  cents  a  word,  which  is  three  times  the 
deserved  earlier  in  the  war,  but  in  the  commercial  rate,  in  order  to  get  matter 
last  few  weeks  there  has  been  shown  through  within  a  reasonable  time.’’ 


CaruuUmn  Press  Clippings 

The  problem  of  coveriov  the  Cenedien 
Field  U  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  all  matteis  of 
interest  to  you,  printM  In  over  05  per  cent, 
of  the  newspapers  and  publications  of  CAN* 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-75  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  diacoonta  to  Trade 
and  Newspapera. 


THE  HERALD 

HAS  THE 

largest  MORNING  CIR¬ 
CULATION 


WASHINGTON 


C.  T.  BRAINARD,  President. 

Repreaentatives: 

a.  R.  KEAl 


tN  enisnsresTf 
urns  ftp  ENQIUVESS' 
F  OM  cabth 


Colorado  Springs 

the  telegraph 

„  J-  P-  McKinney  a  son 

York  . 

*  Chicago 


.’>10 


R.J.BIDWELLCO. 

Pmciflc  CoMt  RepraMotativ* 
of 

linB  AngrUa  Qlitttaa 
Portland  (^rrgonian 
^rattlr  Poat-JntrUt^rnrrr 
i^tiokanr  l^pokraman-firttirto 
Qllfr  Editor  $c  Publial|rr  (»-  f.) 
Portland  Olrlrgram 
(Elfirago  (Urtbunr 
1^  lixmia  (ftlobr-Prmorrat 
ICansaa  ditg  l^r 
(Amalia  Srr 
Srnorr  iD^rata 

i^alt  Eakr  prrald-Er|iubltran 

742  Market  Street 
SAN  FRANCISCO 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publiaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why." 


Fortitn  AdMrtiitac  Re^esenlatitts 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


MINNEAPOLIS 
DAILY  NEWS 


(August  Daily  Average) 

Rate  Increased  to  8  cents  per  line 
Not.  1,  1914 

Most  Striking  Newspaper 
Success  of  Recent  Years. 

C.  D.  BERTOLET 
1110  Boyce  Bldg.,  Chicago 

New  York  Represenutive: 

K.  Hammond,  366  Fifth  Ave. 


THE 

Detroit  Saturday  Night 

guarantees  the  reliability  of  every 
advertisement  appearing  in  its 
columns. 

Whiskey,  Beer,  Cigarette  and 
Patent  Medicine  advertising  is 
tabooed. 

Th«  publishers  reserve  the  right  to 
reject  any  advertising  which  in  their 
opinion  is  undesirable  or  does  not  con¬ 
form  to  the  general  policy  of  the  paper. 

Fertifn  Afvertitint  ■esretenttHvei 
CHAS,  SEESTED  F.  STANLEY  KELLEY 
41  Park  Row  Peoples  Oat  SI4g. 

New  York  City  CUcaSo.  lU. 


THE  NEW  HAVEN 

Times-Leader 

I  Is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  wluch  hiw  the  full  Astooated 
PfMi  Ififtsod  wire  service. 

I  The  S.  C.  BECKWITH  SPECIAL  AGENCY 
I  Sole  Foreign  Kepreseatatives 
I  New  York  Chic^o  St.  Lenis 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 
NEWSPAPER  FEATURES  REFORM  THE  PHOTO  PLAYS. 


OcroBER  3,  1914 


Will  Lawler  Takes  Exception  to  Mr. 

Kaylor’s  Statement  as  to  Their 
Lack  of  Value  in  Circu¬ 
lation  Building. 

Yonkers,  N.  Y.,  Sept.  28. 
The  Editor  and  Publisher: 

In  your  issue  of  September  19  Mr.  R. 
J.  Kaylor,  under  the  heading  “Problems 
of  the  Small  Daily,”  says  among  other* 
things  that  syndicate  features,  with  rare 
exceptions,  are  worthy  of  condemnation ; 
that  “they  seldom  procure  a  reader  and 
that  what  the  people  want  is  news.” 

\\  hile  I  admit  that  some  syndicate 
features  should  be  condemned  1  do  not 
agree  with  Mr.  Kaylor  that  the  whole 
tribe  is  worthy  of  condemnation  and 
that  what  the  people  want  is  simply  new  s. 
In  my  seventeen  years  of  newspaper  ex¬ 
perience  I  have  studied  what  people 
look  for  and  talk  about  in  the  news¬ 
papers  and  have  concluded  that  good 
feature  matter  has  the  strongest  pos¬ 
sible  hold  on  the  readers  of  the  papers 
that  use  them. 

It  is  my  rare  privilege  to  have  the 
friendship  of  a  few  keen,  shrewd  busi¬ 
ness  men  who  buy  a  newspaper  not  only 
for  its  news  but  for  some  particular 
feature  in  picture  or  type  that  enter¬ 
tains  them.  I  have  observed  that 
passengers  in  the  cars  invariably 
glance  quickly  through  their  papers  and 
then  settle  down  to  the  feature  matter, 
afterward  returning  to  the  news. 

At  gatherings  I  have  heard  features, 
comic  or  otherwise,  discussed  by  peo¬ 
ple  of  rare  intelligence.  In  homes  I 
have  listened  to  people,  especially  the 
old  folks,  talk  about  features  and  es¬ 
pecially  those  with  the  human  interest 
touch  such  as  Roy  McCardell’s  “Mr.  and 
Mrs.  Jarr.”  I  know  from  experience 
that  children  cry  for  the  Sunday  comic 
supplements  just  as  they  cry  for  a  cer¬ 
tain  proprietary  bottle. 

In  discussing  this  section  lately  with 
the  business  manager  of  a  New  York 
paper  the  latter  admitted  to  me  that 
after  close  observation  he  had  come  to 
the  conclusion  that  children  influence 
many  parents  as  to  what  Sunday  paper 
shall  enter  the  home  because  of  their 
liking  for  some  comic  feature  matter  it 
contains.  The  circulations  of  the  news¬ 
papers  that  publish  matter  of  this  kind 
prove  that  they  have  a  strong  drawing 
power. 

Staid  editors  who  believe  that  their 
papers  should  be  merely  purveyors  of 
news  are  back  numbers.  When  a  Jive 
wire  influences  them  to  brush  the  cob¬ 
webs  of  ancient  ideas  from  their  eyes, 
see  the  light  and  follow  in  the  footsteps 
of  the  more  popular  ones,  their  paper  in¬ 
creases  in  circulation. 

W'e  have  in  New  York  an  editor  who 
is,  perhaps,  the  highest  salaried  editor 
in  the  world,  who  knows  how  to  feel 
the  pulse  of  his  readers  and  give  them 
what  they  want.  His  is  essentially  a 
feature  paper  and  enjoys  the  largest 
circulation  of  any  paper  in  the  world 
except  one. 

It  is  said  of  this  editor  that  he  ques¬ 
tions  people  and  children  as  to  their  likes 
and  dislikes  of  features  and  thus  makes 
the  road  to  success  more  easy. 

In  the  New  York  Sun  of  September 
23,  that  sterling  newspaper  man,  Don 
C.  Seitz,  manager  of  the  world,  testi¬ 
fied  in  the  transfer  tax  proceedings  to 
fix  the  value  of  the  estate  of  the  late 
Joseph  Pulitzer,  that  the  W'orld  syndi¬ 
cate  earns  $120,000  a  year.  Surely  this 
statement  is  proof  that  syndicate  fea¬ 
tures  have  some  value  and  that  Mr.  Kay¬ 
lor’s  statement  that  th«  whole  tribe  of 
syndicate  features  should  be  condemned 
is  wrong.  Will  Lawler, 

Creator  of  Newspaper  Features. 

A  Good  Investment. 

Edgar  D.  Shaw,  of  the  Boston  Jour¬ 
nal,  writes:  “I  have  watched  with  gen¬ 
uine  interest  the  development  of  The 
Editor  and  Publisher.  It  is  increas¬ 
ingly  good  from  week  to  week.  I  read 
every  issue  because  it  interests  me  and 
because  it  pays  me.” 


Correspondent  Raises  His  Own  Voice 
Against  Muck  on  the  Screens. 

Chicago,  Sept.  21,  1914. 
Editor  and  Publisher  : 

Owing  to  the  high  standing  of  your 
publication  in  the  estimation  of  the 
American  press,  the  writer  feels  that 
you  are  particularly  fitted  to  impress  on 
the  editorial  intellect  of  the  country  the 
importance  (in  the  interest  of  good  cit¬ 
izenship)  of  their  insisting  on  the  prop¬ 
er  editing  of  a  commodity  they  are  all 
interested  in,  “The  Photoplay.” 

As  hundreds  of  daily  papers  and 
monthly  publications  are  using  the  pho¬ 
toplay  theatres  as  a  means  of  revenue, 
publishing  the  scenarios  of  the  daily  re¬ 
lease  as  a  matter  of  news  and  serial  sto¬ 
ries  as  features,  the  exhibitors  paying 
extra  rentals  for  them,  the  papers  gain¬ 
ing  for  themselves  thousands  upon  thou¬ 
sands  of  new  subscribers,  which  en¬ 
hances  the  value  of  their  advertising 
pages,  it  would  seem  that  they  would  be 
more  than  willing  to  lend  their  good 
offices  towards  accomplishing  an  incal- 
culcable  amount  of  good  in  championing 
the  cause  of  a  higher  standard  for  the 
photoplay  products  themselves,  thereby 
helping  the  exhibitors,  who  are  spending 
millions  of  dollars  a  year  in  rentals. 

From  the  standpoint  of  a  newspaper 
man  and  all  around  showman  of  years 
standing,  one  who  has  watched  and 
talked  with  thousands  of  picture  theater 
patrons  the  time  has  arrived  when  all 
papers  can  follow  consistently  in  the 
trend  of  the  present  day  “Clean  up”  and 
stand  as  one,  against  the  everlasting 
muck  that  is  flashed  on  the  screen. 

If  it  is  true  as  contended  by  the  high¬ 
est  authorities  that  visualizing  contains 
greater  possibilities  for  educational  at¬ 
tainment  than  the  dry  pages  of  books, 
then  it  is  all  the  more  the  reason  why 
the  young  of  the  country  should  be  safe 
guarded  and  protected  by  the  power  of 
the  press  from  seeing  so  much  of  the 
sordid  side  of  life  as  presented  in  so 
great  a  number  of  pictures. 

The  vast  army  of  mothers  and  fathers 
all  over  the  country,  who  attend  with 
their  children  the  picture  houses  regular¬ 
ly,  are  by  far  more  interested  in  having 
their  offspring  furnished  clean,  whole¬ 
some  amusement  with  the  everlasting 
drinking  scenes,  their  attendant  crime, 
and  grewsome  situation  eliminated,  than 
they  are  in  whether  some  actor  (?)  or 
actress  (?)  who  had  never  been  heard  of 
until  the  advent  of  the  picture,  is  mar¬ 
ried  or  single.  Why  not  devote  the 
space  given  to  such  trash  in  an  endeavor 
to  elevate  the  tone  of  all  pictures. 

Why  so  many  nauseating  scenes? 
Why  so  much  brazen  effrontery  in 
dragging  liquor  in  some  way,  shape  or 
manner  into  practically  every  release? 
W  hat’s  the  idea?  Is  it  a  distorted  con¬ 
ception  of  the  much  abused  term  “atmos¬ 
phere”  handled  without  gloves  by  un¬ 
thinking  men?  Or  is  it  a  feeling  on  the 
part  of  the  manufacturers  that  the  pa¬ 
trons  of  picture  houses  are  a  morbid 
class  and  must  be  fed  on  inane  muck? 

In  an  article  in  the  New  York  Dra¬ 
matic  Mirror,  Sept.  9th,  the  manufac¬ 
turers  blamed  the  exhibitor  for  condi¬ 
tions,  calling  them  a  “cheap  lot.” 

Right  here  is  where  the  “good  offices” 
of  the  American  press  can  make  its  “en¬ 
trance”  by  training  the  heavy  guns  of 
journalistic  artillery  loose  and  delivering 
broadsides  of  editorial  comment  that 
would  effectually  silence  the  popgun  ar¬ 
guments  used  by  the  manufacturers. 

W.  M.  Hight. 


The  Seattle  Times 

“THE  BEST  THAT  MONET  CAN  BUT 

Circulation  for  June,  1914— 

Daily,  69,152  Sunday,  89,318 
47,000 - In  Seattle - 50,000 

Largest  circulation  of  any  dally  or  Bu- 
day  paper  on  the  North  Pactfle  (Jesst 

During  June,  1914,  The  Times  gainti  1,480 
inches,  leading  nearest  paper  by  23,400  inches 
—Total  space  64,138  inches.  The  foreign  sd- 
vertising  gained  364  inches  over  June,  1913, 

LARGEST  QUANTITY- 
BEST  QUALITY  CIRCULATION 

Buy  the  beet  and  you  will  be  content 


The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Repreeentatlvee 
NEW  YORK  CHICAGO  ST.  LOUIS 


Chicago  Swedish  Papers  Merge. 

Consolidation  of  two  of  the  largest 
Swedish  newspapers  in  the  west,  the 
Hemlandet  an  dthe  Svenska  Amerikan- 
aren,  was  announced  last  week.  The 
Hemlandet  and  the  Svenska  Amerikan- 
dish  newspaper  in  Chicago,  having  been 
esablished  in  1854,  has  been  purchased 
by  F.  A.  Larson,  publisher  of  the  Amer- 
ikanaren.  The  consolidated  paper  will  be 
known  as  the  Svenska  Amerikanaren- 
Hemlandet.  During  the  last  eighteen 
months  the  Hemlandet  has  been  pub¬ 
lished  by  Charles  S.  Peterson,  a  member 
of  the  Chicago  board  of  education. 


Seven  strons^  newspapers— 
each  wield*  a  force  in  its 
community  that  honest  ad- 

vertiter*  can  employ  to  advantage. 
THE  CHICAGO  EVENING  POST 

(Evaning  Daily) 


“The 

Star 

Laague** 


INDIANAPOUS  STAR 

(Morning  Daily  and  Sunday) 

TERRE  HAUTE  STAR 

(Morning  Daily  and  Sunday) 

MUNCIE  STAR 

(Morning  Daily  and  Sonday) 

THE  ROCKY  MOUNTAIN  NEWS 

(Morning  Daily  and  Sunday) 

THE  DENVER  TIMES 

(Evaning  Daily) 

THE  LOUISVILLE  HERALD 

(Morning  Daily  and  Sunday) 

The  Shaffer  Group 


i^an  3franri0fa  txamuiFr 

(IN  INFLUENCE 
FIRST llN  CIRCULATION 
(IN  ADVERTISING 

Covers  Greater  San  Francis(X) 
more  completely  than  any 
other  American  city  is  covered 
by  one  newspaper 

Sella  at  5c  per  copy,  or  $9.00  a  year 

Ci  rculat  io  n  { ^Sunday 

M.  D.  HUNTON  W.  H.  WILSON 
320  8th  Avenue  Hearet  Bldg. 

NewYoclc  Chiewo 


jFloriba  iWetropoW 

FLORIDA’S  GREATEST  NEWSPAPER 

JACKSONVILLE.  FLA. 

GUARANTEES  TO  ALL  ADVER¬ 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

FOREIGN  REPRESENTATIVES 

KELLY-SMITH  COMPANY 

New  York,  220  Fifth  Ave.  „  , 

Chicago,  Lytton  BaiI<MS 


YOU  MUST  USE  THE 

LOS  ANGELES 

E,XAMINER 

to  cover  the  GREAT  SOUTHWESY 

Sunday  Clrcnhitlon  1  CA  HOO 
MORE  THAN  -  -  1  DU|WV 


October  3,  1914 

CURTIS'  QUALITY  IDEA. 

1),^  It  Hat  Been  Applied  to  the 
Philadelphia  Public  Ledger  Under 
HU  Ownership — Raised  Price  to 
Two  Cents — Improved  Its  Typog- 
i.^p|iy — Barred  Objectionable  Ad¬ 
vertising — Increase  in  Circulation. 

By  Robert  F.  Salade. 

With  the  launching  of  the  Philadelphia 
Evening  Ledger  Sept.  14,  Cyrus  H.  K. 
Curtis,  and  the  company  of  which  he  is 
head,  have  taken  another  practical  step 
toward  the  realization  of  Mr.  Curtis’ 
ideal  of  an  American  newspaper  based 
upon  quality  service.  Now  that  the 
Ledger  will  reach  the  home  morning  and 
evening,  the  management  can  more  fully 
carry  out  the  constructive  ideas  which 
have  been  the  life  goal  of  the  Philadel¬ 
phia  master-publisher. 

Our  new  eastern  office  in  the  New  York 
World  building  will  greatly  improve  our 
iacilities  for  rapid  handling  of  our  illus¬ 
trated  news  service,  already  second  to 
none.  Ask  for  samples. 

THE  CENTRAL  PRESS  ASSOCIATION 
New  York  aiul  Cleveland 


5  Daily  Comics 

Scoop,  Foot  of  Fun,  Daily  Laugh 

The  International  Syndicate 

Featuree  for  Newspapers,  Baltimore,  Md. 

Local  Editorials 

You  can’t  afford  to  neglect  your  local  ed- 
itoriais  for  foreign  war  comment. 

We  help  you  look  after  the  home  field 
while  you’re  busy  with  war. 

BRUCE  W.  ULSH 

Prettfte  Promoter  Wabash,  Indiana 


The  Houston  Chronicle  writes  us  that 

‘The  Winthrop  Coin  Card 

when  properly  used 

Proves  a  Wonderful  Success” 

They  are  one  of  over  four  hundred 
diiliei  using  them  properly. 

We  will  gladly  explain  to  you  how 
■dditional 

Business  and  Profit 

can  be  had 

in  Your  Classified  Department 
Jutt  write  us—mentionine  this  ad. 

THE  WINTHROP  PRESS 
141  Eaat  2Sth  Street  New  York  City 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


When  Mr.  Curtis  became  publisher  of 
the  Ladies’  Home  Journal  and  the  Satur¬ 
day  Evening  Post,  it  was  with  the  firm 


RIGID  AD  CENSORSHIP. 

While  it  is  true  that  several  other 


intention  of  raising  the  quality  of  these  newspapers  have  be^  fol- 

remarkable  magazines  to  the  highest  lowing  this  same  strict  censorship  of 
standard.  In  the  beginning  of  his  cam-  advertising,  it  is  also  true  that  there  are 
paign  for  the  reading  public’s  support  newspapers  which  will  accept  any 

under  the  quality  slogan,  it  was  not  all  ^ of  an  advertisement.  Not  far  away 
easy  traveling.  To  produce  a  monthly  the  Ledger  Building  there  was  a 

and  a  weekly  magazine  of  both  literary  recently  published  which  often  car- 

and  mechanical  perfection  was  no  easy  many  columns  of  questionable  dis- 
matter.  Not  only  was  it  necessary  to  P^^y’  a  very  low  rate  in  the 

bring  together  a  corps  of  the  best  writers  Many  people  not  acquainted 

and  editors,  but  a  large  force  of  highly  with  the  facts  of  the  case  have  been 
trained  printing  craftsmen  was  also  re-  vvonderii^  w'hy  that  paper  failed  so  dis- 
qiiired.  More  still,  a  vast  expenditure  The  reason  is  simple.  It  was 


These  war  times 

fecordt  are  in  dire  danger  of  aKow> 
uif  tlumpt.  The  wise  publisher 
mps  them  up  by  putting  on  a  trade* 
udustrial  or  feature  edition.  We 
believe  that  once^  you  have  put  on 
an  emtion  of  this  aort.  using  the 
GALLAGHER  SERVltE,  you  wiU 
become  one  of  our  regular  clients. 

JOHN  B.  GALLAGHER  &  CO. 

TuUne-Newcomb  Building 
NEW  ORLEANS.  U.  S.  A. 

E»*ten»  Office;  Equitable  Btiilding 
Baltimore,  Md. 


Newspaper 

Correspondents 

Increase  your  list  of  papers  by  register¬ 
'll  in  the  forthcoming  edition  of  the 
CoTTrapondents  Directory. 
1  bring  you  information 

i  *hould  be  of  material  hdp  to  you. 

-  National  Aaaociation  Newspaper 
Correapondents 
^^^■■snla  Savings  Bank  Building 
PITTSBURGH.  PA. 


INSISTS  ON  FINE  TYPOGRAPHY. 


of  money  was  involved.  published  under  a  manag^ent  that  had 

little  regard  for  quality.  The  news  mat- 
iDEA  BASED  ON  QUALITY.  ter  was  Unreliable ;  the  literary  style  was 

Curtis,  however,  master-printer  and  poor,  and  the  advertising  was  of  the 
idealist,  kept  his  mind  concentrated  lowest  class.  Many  an  ad  which  was 
upon  the  quality  goal.  He  had  abso-  vefused  by  the  Ledger  was  accepted 
lute  faith  in  his  inspiration,  and  in  the  cheerfully  by  this  paper  that  has  now 
better  taste  of  the  American  people.  Passed  away. 

Soon  he  saw  success  ahead.  Then,  sud-  insists  on  fine  typography. 

denly,  it  has  seemed  to  many,  these  two  High  grade  typography  has  always 
splpdid  journals  leaped  into  great  popu-  been  a  powerful  feature  with  the  Curtis 
larity.  Today  both  papers  lead  in  cir-  magazines,  and  they  need  no  introduc- 
culation  among  magazines  of  the  better  tion  on  that  point.  The  Public  Ledger 
class,  and  their  literary,  typographical  is  being  produced  under  the  same  ad- 
and  general  mechanical  make-up  place  mirable  system,  and  its  typographical 
them  far  in  the  lead  of  all  other  weekly  appearance  is  to  be  still  further  im- 
and  monthly  publications.  One  great  proved.  In  charge  of  all  display  adver- 
idea,  planned  by  a  master  mind,  brought  tising  is  a  bureau  of  experts.  'Layouts 
all  this  about,  and  that  idea  was  based  are  carefully  prepared  and  type  faces 
on  quality.  specified  that  will  be  the  most  easily 

In  a  similar  manner  the  Curtis  Com-  read.  To  obtain  simplicity,  compositors 
pany  took  hold  of  the  Country  Gentle-  are  confined  to  a  few  cle^r-cut  faces, 
man,  the  well-known  farming  journal,  such  as  Caslon  Old  Style,  Old  Style,  etc., 
and  in  three  years  the  circulation  has  and  Cheltenham  Bold  for  display  lines, 
jumped  from  30,000  copies  an  issue  to  plain  borders,  hand  drawn  and  of 
more  than  300,000.  What  has  caused  foundry  material,  are  chosen  with  the 
such  wonderful  success?  Luck?  Not  idea  of  having  them  symmetrical  with 


at  all.  Quality! 


the  subjects  advertised  whenever  pos- 


Two  years  ago  Mr.  Curtis  purchased  sible. 
the  Philadelphia  Public  Ledger,  that  Correct  distribution  of  white  space  in 
great  daily  made  famous  by  George  W.  relation  to  display  is  considered  to  be 
Childs.  The  Ledger,  ever  since  its  birth  of  great  importance,  and  rightly  so. 
in  1836,  has  always  been  a  high-grade.  Many  of  the  Ledtrer’s  laree  advertise- 
well  printed  newspaper.  It  was  founded  nients  are  unusually  attractive,  because 
on  the  quality  basis,  and  was  continued  they  are  set  with  a  generous  amount  of 
along  that  line  by  Childs  up  until  the  white  space  around  the  text  matter  in- 
time  of  his  death.  It  is  Mr.  Curtis’  in-  sJde  of  neat  borders.  This  plan  is  the 
tention  to  raise  it  to  a  still  higher  rule  with  many  of  the  Curtis  magazine 
standard.  advertisement.s,  which  is  the  reason  why 

LEDGER  TYPOGR.4PHY.  they  are  said  to  be  the  hichest  quality 

. ,  .  ,  T  .  i  J  display  typography  of  their  class. 

Already  the  Ledger  has  been  much 
improved  typographically.  (It  is  a  ques-  attention  to  make-itp. 

tion  whether  or  not  it  can  be  ^nade  pfig  general  make-up  of  the  news  mat- 


LEDGER  TYPOGRAPHY. 


Already  the  Ledger  has  been  much 
improved  typographically.  (It  is  a  ques¬ 
tion  whether  or  not  it  can  be  made 


,  better  in  a  literary  way  over  George  W.  ter  in  the  Ledger,  the  arrangement  of 
Childs’  faultless  style.)  When  Curtis  the  heads,  illustrations,  etc..  are  given 
1  first  took  hold  of  the  helm,  the  papers  special  attention.  The  result  is  that  the 
;  circulation  was  drifting  toward  the  zero  paper  makes  a  fine  appearance  and  ap- 
[j  mark.  To  change  its  course.  Curtis  did  peals  to  persons  of  refinement.  There 
I  what  seemed  to  be  a  peculiar  thing,  are  no  “screamers”  for  headlines,  just 
j  He  increased  the  price  per  copy  from  ^  plain  24-point  letter,  with  a  somewhat 
,  one  to  tvvo  cents.  The  Tcnowitalls  larger  face  for  exceptionally  important 
s  shook  their  heads  and  predicted  that  happenings.  Whv  certain  newspapers 
the  Ledger  would  soon  dash  upon  the  consider  a  three-inch  wood  letter  face 
shoals.  They  reckoned  without  Curtis,  necessary  for  headlines  has  always  been 


The  paper  has  steadily  gained  in  circu¬ 
lation  eyer  since. 

The  new  publisher  of  the  Ledger 
realized  very  well  by  practical  experi¬ 
ence  what  would  result  when  the  price 


a  mystery  to  the  writer.  And  certainly 
red  ink  is  not  essential  to  increase  the 
‘‘human  interest”  in  a  well  written  news 
item. 

Whenever  possible  the  T.edger  em- 


of  the  paper  was  increased.  A  certain  ployees  devote  sufficient  time  in  the 
class  of  readers — those  who  do  not  care  tvpogranhical  construction  of  all  mat- 
much  about  quality— ceased  buying  it,  ter.  which,  after  all,  is  the  only  way  to 
while,  on  the  other  hand,  a  better  class  attain  excellence  in  a  newsnaper  or  ?nv 
of  subscribers  were  attracted  in  place  other  oiece  of  printing.  Many  of  the 
of  those  lost.  _  advertisements  are  prepared  several  days 

This  result  was  just  what  Curtis  de-  ahead  of  the  issue  in  which  they  are  to 
sired.  His  plan  is  to  build  up  a  news-  appear.  Freouently  an  ad  is  reset  to 
paper  that  will  be  purchased  each  morn-  secure  a  desired  result.  Advertisers 
mg  by  people  who  appreciate  the  best  who  want  the  best  in  display  are  re¬ 
in  eyerything.  The  class  of  newspaper  quested  to  submit  copy  as  early  ahead 
readers  who  have  a  taste  for  the  so-  as  nossible. 

called  “yellow”  press  are  not  catered  to  The  half-tone  and  magazine  sections 
in  even  the  slightest  degree.  Sensation-  of  the  Sunday  Ledeer  are  admitted  to 
ahsm  IS  unknown  in  the  Ledger.  be  of  high  qiialitv.  and  are  reallv  works 


alism  IS  unknown  in  the  Ledger.  be  of  high  quality,  and  are  really  works 

A  glance  over  recent  issues  will  show  of  art.  As  already  stated,  the  required 
that  even  the  display  advertising  carried  time  is  spent  on  all  mechanical  work 
by  the  Ledger  is  of  a  high  order.  It  of  the  paper.  The  stock  is  of  a  superior 
IS  being  placed  by  conservative  business  grade  (for  a  newspaper),  and  the  stereo- 
concerns  that  have  only  the  best  things  tvpin<r  and  press  work  receive  intricate 
to  offer  for  sale,  and  it  is  a  fact  that  attention. 


the  publishers  stand  hack  of  all  goods 
advertised  in  its  columns.  The  same 
rieid  censorship  which  has  alwavs  been 
exercised  over  all  advertising  offered  to 
the  Ladies’  Home  Journal  and  the  Satur¬ 
day  Evening  Post  is  maintained  in  the 
Ledger’s  advertisine  bureau.  That  which 
is  doubtful  and  untruthful  can  find  no 
space  in  this  newspaper.  No  catch¬ 
penny,  “free”  offer,  medical  or  liquor 
ads  are  .“iccepted. 


Concrete  proof  that  Curtis  believes  in 
(Continued  on  page  314.) 


WAR  NEWS 

and 

PICTURES 


Unequalled  service. 
Moderate  prices. 
Splendid  daily  war 
layouts  in  matrix 
form.  Special  signed 
cables  day  and  night. 
For  details  and  prices 
write  or  wire  to 

International  News  Service 

238  William  Sf.  New  York  City 

We  pride  ourselves  on  our 
ability  to  supply  a  Sunday  Comic 
Supplement  that  will  compare 
more  than  favorably  with  any 
Comic  now  on  the  market.  In 
fact  it  is 

A  Real  Comic 

“chock”full  of  good,  clean  humor, 
well  embellished  with  masterful 
drawings,  well  printed,  from 
good  inks  on  good  stock  at  a 
price  considerably  below  what 
you’ll  be  willing  to  pay  for  our 
service. 

Write  for  Samples 

World  Color  Printing  Co. 

ST.  LOUIS,  MO. 

Established  1900  R.  S.  GrabJie,  MS 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

Genenl  OBicei,  World  Bldd.,  New  York 

THE  TEST 

CIRCULATION  is  the  big  •  asset.  To 
earn  it  and  HOLD  it  you  must  “deliver 
the  goods.’’  RESULTS  are  the  true  test. 
ASK  OUR  CUENTS  what  the  output  of 
Newspaper  Feature  Service  has  done  and 
is  doing  in  the  way  of  circulation-making. 
LET  US  SEND  YOU  samples  of  our  col¬ 
ored  comics,  daily  magazine  pages  and 
Sunday  magazine  pages  in  black  and 
colors. 

NEWSPAPER  FEATURE  SERVICE 

M.  Koenigsberg,  Manager. 

41  PARK  ROW.  NEW  YORK 


WAR  NEWS.  AUTHENTIC  WAR  NEWS. 

We  receive  the  complete  cable  dispatches  of  the  Central  News,  Ltd.  of  London, 
The  Agence- Fournier  of  Paris,  The  Telegraphien-Union  of  Berlin,  in  addition  to  our 
own  special  correspondents. 

CENTRAL  NEWS  OF  AMERICA,  2$-U  BEAVER  STREET,  NEW  YORK 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


October  3,  1914 


RECOGNIZED  ADVERTISING  AGENTS. 

OFFICIAL  LIST  PREPARED  BY  THE  AMERICAN  NEWS¬ 
PAPER  PUBLISHERS’  ASSOCIATION 


OCT.  I, 


AdTcrtising  Ueparunent  Co.  (Inc.),  Lieader 
Bldg.,  Cleveland  Ohio. 

Allen  Adv.  Agency  (Inc.),  116  W.  32d  St.. 
N.  Y.  City. 

American  Sports  Pub.  Co.  (Inc.).  21  War¬ 
ren  St.,  N.  Y.  City. 

Amsterdam  Adv.  Agency  (Inc.),  1178  Broad¬ 
way,  N.  y.  City. 

Anfenger,  L<ouis  E.,  Holland  Bldg.,  St.  Louis, 
Mo. 

Arkenberg-Macben  Co.  (Inc.),  The  Nasby, 
Toledo,  Ohio  (ClassiBed). 

Armstrong,  Collin,  Incorporated.  115  Broad¬ 
way,  N.  Y.  City. 

Atlas  Adv.  Agency  (Inc.),  450  Fourth  Ave., 
N.  Y.  City. 

Ayer,  N.  W.,  A  Son,  300  Chestnut  St..  Phil¬ 
adelphia,  Pa.;  Fifth  Ave.  Bldg.,  N.  Y. 
City. 

Ayres,  H.  E.,  A  Co.,  164  Federal  St.,  Boston, 
Mass. 

B 

Baer,  Joseph  E.,  (Inc.),  251  Fifth  Ave..  N. 
Y.  City. 

Baker  Adv.  Agency,  Ltd.  (Inc.),  16-20  W'el- 
lington  St.,  East  Toronto,  Ont. 

Ballard  Adv.  Co.  (Inc.),  1328  Broadway,  N. 
Y.  City. 

Barber,  J.  W.,  Adv.  Agency  (Inc.),  338 
Washington  St.,  Boston,  Mass. 

Barnes,  Jean  Dean,  351  Fourth  Ave.,  N.  Y. 
City. 

Bates  Adv.  Co.  (Inc.),  15  Spruce  St.,  N.  Y. 
City.* 

Batten,  Geo.  Ck).  (Inc.),  Fourth  Ave.  Bldg., 
.N.  Y.  City. 

Bayer-Stroud  Corporation.  2fN>  Fifth  Ave., 
.V.  Y.  City. 

Benson,  Campbell  &  Slaten,  Corn  Exchange 
Bank  Bldg.,  Chicago,  III. 

Birch-Field  &  Co.  (Inc.),  110  W.  40th  St..  N. 
Y.  City. 

Blackburn  Adv.  Agency,  Patterson  Bldg., 
Dayton,  O. 

Blackman-Ross  Co.  (Inc.),  05  Madison  Ave.. 
N.  Y.  City. 

Blaine-Tbompson  Co.  (Inc.),  Fourth  Nat. 

Bank  Bldg.,  Cincinnati,  O. 
Bloomingdale-Weiler  Adv.  Agency,  1420 
Chestnut  St.,  Philadelphia,  Pa. 

Blum,  Charles,  Adv.  Corporation  (Inc.),  608 
Chestnut  St.,  Philadeiphia,  Pa. 

Bond,  Arthur  T.,  20  Central  St.,  Boston, 
Mass. 

Boston  News  Bureau  Co.  (Inc.),  30  Kilby 
Street,  Boston,  Mass. 

Bowers,  Thos.  M.,  Adv.  Agency,  Rector 
Bldg..  Chicago,  III. 

Brackett-Parker  Co.  (Inc.),  77  Franklin  St., 
Ektston,  Mass. 

Bromfleld  &  Field  (Inc.),  171  Madison  Ave.. 
N.  Y.  City. 

Buchanan,  John,  Adv.  Agency.  176  Federal 
St.,  Boston,  Mass. 

C 

Calkins  &  Holden  (Inc.),  230  Fifth  Ave.,  N. 
Y.  City. 

Campbell-Ewald  Co.  (Inc.),  Wayne  Co.  Bank 
Bldg.,  Detroit,  Mich. 

Canadian  Advertising,  Ltd.  (Inc.),  4  Hos¬ 
pital  St..  Montreal,  Canada. 

Capehart's  Maiknown  Methods  (Inc.),  450 
Fourth  Ave.,  N.  Y.  City. 

Carpenter  &  Corcoran  (Inc.),  26  Cortlandt 
St..  N.  Y.  City. 

Chambers  Agency  (Inc.),  Maison  Blanche 
Bldg..  New  Orleans,  La. 

Chappelow  Adv.  Co.  (Inc.),  International 
Life  Bldg.,  St.  Louis,  Mo. 

Charles  Adv.  Service  (Inc.),  23-25  E.  26th 
St.,  N.  Y.  City. 

Cheltenham  Adv.  Service  (Inr.),  1,50  Fifth 
Ave.,  N.  Y.  City. 

Chesman,  Nelson,  &  Co.  (Inc.),  1127  Pine 
St..  St.  Louis,  Mo. ;  Goddard  Bldg.,  Chi¬ 
cago,  Ill.;  Fifth  Ave.  Bldg..  N.  Y.  City: 
Times  Bldg..  Chattanooga,  Tenn. 
Clark-Whltcraft  Co.  (Inc.),  41  So.  1,5th  St.. 
Philadelphia.  Pa. 

Clarke.  E.  H.,  Adv.  Agency  (Inc.)  Steger 
Building,  Chicago,  111. ;  37  W.  Mth  St.,  N. 
Y.  City. 

Clough,  John  L..  Adv.  Agency.  Merchants 
Bank  Bldg..  Indianapolis,  Ind. 

Cochrane.  W'itt  K.,  Adv.  Agency  (Inc.). 

Bovee  Bldg.,  Chicago.  III. 

CAton.  Wendell  P.  (Inc.),  165  Broadway.  X. 
Y.  City. 

Cone.  Andrew,  (Ten.  Adv.  Agency  (Inc.). 

Tribune  Bldg.,  N.  Y.  City. 

Constantine  Adv.  Co.  (Inc.),  Globe  Bldg.. 
Seattle.  Wash. 

Cooper  Adv.  Co.  (Inc.),  Bankers’  Investment 
Bldg.,  San  Francisco.  Cal. 

Corning  Adv.  Agency,  Dispatch  Bldg.,  St. 
Paul.  Minn. 

Cowen  Co.  (Inc  ),  50  t^nlon  Square  N.  Y. 

City ;  John  Hancock  Bldg.,  Boston.  Mass. 
Cramer-Krasselt  Co.  (Inc.).  3.54  Milwaukee 
St..  Milwaukee.  Wls. 

Crosby-Chicago  (Inc.),  Pullman  Bldg..  Chi¬ 
cago,  III. 

Cross,  J.  H..  Adv.  Co.  (Inc  ).  1,524  Chestnut 
St.,  Philadelphia,  Pa. 

D 

Dake  Adv.  Agency  (Inc.).  4.32  South  Main 
St.,  Los  Angeles,  Cal. ;  121  Second  St.,  San 
Francisco.  Cal. 

Daken  Adv.  Agency.  Whlte-Henr  Bldg.. 
Seattle.  Wash. 

Danielson  £  Son.  96  Westminster  St..  Provi¬ 
dence,  R.  I. 

D’Arcy  Adv.  Co.  (Inc.).  International  Life 
Bldg.,  St.  I.K>uls,  Mo. 

Darlow  Adv.  Co.  (Inc).  City  Nat.  Bank 
Bldg..  Omaha.  Neb. 

Dsuehy  Co.  (Inc),  9  Murray  St..  N  Y. 
City. 

Davis.  J.  W  Railway  Exchange  J)ldg..  Chi¬ 
cago.  III. 


Debevoise,  Foster,  Co.  (Inc.),  15  W.  38th 
St..  N.  Y.  City. 

Decker,  Henry,  Ltd.,  Fuller  Bldg.,  N.  5’. 
City. 

Desbarats  Adv.  Agency,  Ltd.,  Unity  Bldg., 
.Montreal,  Canada. 

Dietz,  Ottomar,  Adv.  Bureau  (E.  E.  Neuge- 
bauer),  140  Nassau  St.,  N.  Y.  City. 

Dobbs,  William  F.,  Danbury,  Conn. 
Dollenmayer  Adv.  Agency  (Inc.),  Lincoln 
Bldg.,  Minneapolis,  Minn. 

Donovan  tc  Armstrong,  Commonwealth  Bldg., 
Philadelphia,  Pa. 

Doremus  &  Co.  (Inc.),  44  Broad  St..  N.  Y. 
City. 

Doremus  &  Morse,  30  Pine  St..  N.  Y.  City  ; 

180  West  Madison  St.,  Chicago,  111. 

Borland  Adv.  Agency,  Presston  Bldg.,  At¬ 
lantic  City,  N.  J.  ;  366  Fifth  Ave.,  .X.  Y. 
City. 

Doughty,  Chas.  L.,  519  Main  St.,  Cincinnati. 
O 

Dukelow  &  Walker  Co.  (Inc.),  246  Washing¬ 
ton  St.,  Boston,  Mass. 

Dunlap- Ward  Adv.  Co.  (Inc.),  123  W.  Mad¬ 
ison  St.,  Chicago,  III. 

Dunne,  Desmond  Co.  (Inc.),  30  E.  42d  St., 
N.  Y.  City. 

Dyer,  Geo.  L.  Co.  (Inc.),  42  Broadway.  N. 
Y.  City. 

E 

Earnshaw-Lent  Co.  (Inc.),  80  Maiden  Lane. 
N.  Y.  City. 

Eddy,  Louis  0.,  Marshall  Field  Bldg.,  Chi¬ 
cago,  HI. 

Edwards,  Geo.  W.,  &  Co.,  328  Chestnut  St., 
Philadelphia,  Pit. 

Elliott,  A.  R.  (Inc.),  62  W.  Broadway,  N.  Y. 
City. 

Ellis,  A.  W.,  Co.,  10  High  St.,  Boston,  Mass. 
Erickson  Co.  (Inc.),  381  Fourth  Ave.,  N. 
Y.  City. 

Erickson,  E.  N.,  Adv.  Agency.  21  Park  Row, 
N.  Y.  City. 

Ewing  &  Miles  (Inc.),  Flatiron  Bldg.,  N. 
Y.  City. 

F 

Fairfax.  H.  W.,  World  Bldg.,  N.  Y.  City. 
Fenton  &  Gardiner  (Inc.),  286  Fifth  Ave., 
N.  Y.  City. 

Ferry-Hanly-Schott  Adv.  Co.  (Inc.),  Com¬ 
merce  Bldg.,  Kansas  City,  Ho. 

Finch,  L.  J.,  1364  Broadway,  N.  Y.  City. 
Finney,  W.  B.,  Adv.  Co.,  Keith  &  Perry 
Bldg.,  Kansas  City,  Mo. 
Flsher-Stelnbruegge  Adv.  Co.  (Inc.).  1627 
Washington  Ave.,  St.  Louis,  Mo. 

Foley,  Richard  A.,  Adv.  Agency,  Bul'etln 
Bldg.,  Philadelphia,  Pa. 

Fowler-Slmpson  Co.  (Inc.),  1900  Euclid  Ave., 
Cleveland,  O. 

Frank,  Albert.  &  Co.  (Inc.),  26  Beaver  St., 

N.  Y.  City. 

Fuller.  Chas.  H.,  Co.  (Inc.),  623  So.  Wabash 
Ave..  Chicago,  Ill. ;  Morgan  Bldg.,  Buffalo, 
.X.  Y. 

Fuller  £  Smith,  Engineers  Bldg.,  Cleveland, 

O. 

O 

Gagnier  Adv.  Service,  Graphic  Arts  Bldg., 
Toronto,  Can. 

Gardner  Adv.  Co.  (inc.).  Kinloch  Bldg..  St. 
Louis,  Mo. 

Globe  Adv.  Agency  (Inc.).  85  Washington 
St.,  South  Norwalk,  Conn. 

Goldsmith  Co.,  207  Market  St..  Newark,  N.  J. 
Gould,  M.  P..  Co..  120  West  32d  St..  N.  Y. 
City. 

Goulston,  Ernest  J.,  Adv.  Agency.  18  Tre- 
mont  St.,  Boston.  Mass. 

Gratz,  Alfred,  1001  Chestnut  St.,  Philadel¬ 
phia.  Pa. 

Gray,  F.  A.,  Adv.  Co.,  Dwight  Bldg.,  Kan¬ 
sas  City,  Mo. 

Green,  Carl  M.,  Co.  (Inc.),  Free  Press  Bldg., 
Detroit.  Mich. 

Greve.  S..  Agency,  Oppenheim  Bldg.,  St. 
Paul,  Minn. 

Guenther,  Rudolph  (Inc.).  115  Broadway,  N 
Y.  City. 

Guenther-Bradford  Co.  (Inc.),  64  Ran¬ 
dolph  St.,  Chicago.  HI. 

Gundlach  Adv.  Co.  (Inc.),  Peoples  Gas  Bldg., 
Chicago.  HI. 


Hanff-Metzger  (Inc.),  95  Madison  Ave.,  N.  Y. 
City. 

Hannah.  Henry  King.  277  Broadway.  N.  Y. 
City. 

Hartzell.  J.  H..  Co..  Bulletin  Bldg..  Philadel¬ 
phia,  Pa. 

Haulenbeek.  G.  H..  Adv.  Agency  (Inc.),  2 
W.  4.5th  St..  N.  Y.  City. 

Hays  Adv.  Agency,  196  Main  St..  Burlington, 
Vt. 

Hibson  &  Bro.,  116  Nassau  St..  N.  Y.  City. 

Hicks  Adv.  .Agency  (Inc.).  132  Nassau  St., 
N  Y.  City. 

Hill,  W.  S.,  Co  (Inc.),  Vandergrlft  Bldg.. 
Pittsburgh.  Pa. 

Hill.  Albert  P.  Co.  (Inc.).  First  National 
Bank  Bldg.,  Pittsburgh.  Pa.  ;  ‘29  W’.  ,3Sth 
St.  N.  Y.  City.  - 

Hollyday’s  Adv.  Agency,  Boyce  Bldg.,  Chi¬ 
cago,  Ill. 

Holmes.  Frances.  524  South  Spring  St..  Ix)s 
Angeles.  Cal. 

Honig  Adv.  Service,  Wells  Fargo  Bldg..  San 
Francisco,  Cal. 

Hoopes,  E.  M..  .516  Market  St..  Wilmington, 
Del. 

Hoops  Adv.  Co.  (Inc.),  Tribune  Bldg,  Chi¬ 
cago.  HI. 

Houghton.  Walter  L..  Adv.  Agency  (Inc), 
Kinney  Bldg..  Newark,  N.  J. 

Howard  Adv.  Co.  (Inc).  Security  Bldg., 
Chicago.  III. 

Howard.  E  T.  Co.  Inc..  4.32  Fourth  Ave.. 
.X.  Y.  City. 


Howland,  H.  S.,  Adv.  Agency,  Inc.,  20  Broad 
St.,  N.  Y.  City. 

Hoyt.  Chas.  W..  120  W.  32d  St.  N.  Y,  City. 
Hull,  W.  H.  H.,  &  Co.  (Inc.),  Tribune  Bldg., 
N.  Y.  City. 

Humphrey,  H.  B.  Co.  (Inc.),  44  Federal  St., 
Boston,  Mass. 


Ireland  Adv.  Agency  (Inc.),  925  Chestnut 
St.,  Philadelphia,  Pa. 

Ironmonger,  C.,  Adv.  Agency,  18-20  Vesey 
3t.,  N.  Y.  City. 

J 

Johnson  Adv.  Corporation  (Inc.),  20  E. 

Jackson  Boulevard,  Chicago,  Hi. 

Jones,  Wylie  B.,  Adv.  Agency  (Inc.),  Bing¬ 
hamton,  N.  Y. 

K 

Kastor,  H.  W.,  &  Sons  Adv  Co.  (Inc.),  Mer¬ 
cantile  National  Bank  Bldg.,  St.  Louis, 
Mo. ;  Lytton  Bldg.,  Chicago,  HI. ;  Gumbel 
Bldg,  Kansas  City,  Mo. 

Kay,  J.  Roland  Co.  (Inc.),  172  Washington 
St,  Chicago,  Ill. 

Keane,  N.  W.,  99  Nassau  St,  N.  Y,  City. 
Kiernan,  Frank  £  Co.,  189  Broadway,  N.  Y. 
City. 

Kirtland,  B.  F.,  Adv.  Agency,  Lytton  Bldg.. 
Chicago.  HI. 

Klein,  Chas.  T.,  151  W.  96lh  St,  N.  Y. 
City. 

Koch,  Otto  J.,  Adv.  Agency  (Inc.),  Uni¬ 
versity  Bldg.,  Milwaukee,  Wls. 

Kollock,  Edward  D.,  201  Devonshire  St., 
Boston,  Mass. 


Lawyers’  Adv.  Co.  (Inc.),  95  Liberty  St,  N. 
Y.  City. 

Leddy,  John  M.,  41  Park  Row,  N.  Y.  City. 

Lee,  L.  K.,  Dispatch  Bldg.,  St.  Paul,  Minn. 

Lee^-^Jones  (Inc.),  Republic  Bldg.,  Chicago, 

Lesan,  H.  E.,  Adv.  Agency  (Inc.),  440  Fourth 
Ave.,  N.  Y.  City ;  Old  Colony  Bldg.,  Chi¬ 
cago,  HI. 

Levey,  H.  H.,  Marbridge  Bldg.,  N.  Y.  City. 

Levin  &  Bardt  Adv.  Agency,  1269  Broadway, 
N.  Y.  City. 

Lewis  Agency  (Inc.),  District  National  Bank 
Bldg.,  Washington,  D.  C. 

Lewis,  Walter  C..  Co.  (Inc.),  Equitable 
Bldg.,  Boston,  Mass. 

Lindeman,  S.  0.,  Adv.  Corporation,  Mutual 
Bldg.,  Richmond,  Va. 

Lord  &  Thomas  (Inc.),  Mailers  Bldg.,  Chi¬ 
cago,  Ill.;  341  Fifth  Ave,  N.  Y.  City. 

Loyd,  Sam,  Adv.  Agency,  246  Fulton  St., 
Brooklyn,  N.  Y. 

Lyddon  &  Hanford  Co.  (Inc.),  Cutler  Bldg., 
Rochester,  N.  Y. ;  200  Fifth  Ave.,  N.  Y. 
City. 

M 

.VlcAtamney,  Hugh  Co.,  Woolworth  Bldg., 
N.  Y.  City. 

McCann,  H.  K.,  Co.  (Inc.),  11  Broadway, 
N.  Y.  City. 

McCTuckin,  Eugene,  Co.,  Morris  Bldg.,  Phila¬ 
delphia,  Pa. 

MeJunkin,  Wm.  D.,  Adv.  Agency  (Inc.),  33 
So.  Dearborn  St.,  Chicago,  Ill. 

McKim,  A.,  Ltd.,  Lake  of  the  Woods  Bldg., 
Montreal,  Can. 

McMullen,  Robt.  M.,  Co.  (Inc.),  Cambridgn 
Bldg.,  N.  Y.  City. 

Maclay  &  .Mullally  Bros.,  60  Broadway,  N. 
Y.  City. 

MacManus  Co.  (Inc.),  Detroit  Journal  Bldg., 
Detroit.  Mich. 

MacMartin  Adv.  Co.,  Security  Bank  Bldg., 
Minneapolis,  Minn. 

Macpherson-McCurdy,  Ltd.  (Inc.),  Bell 
Block,  Winnipeg,  Can. 

Mahin  Adv.  Co.  (Inc.),  104  S.  Michigan 
Ave.,  Chicago,  Ill. ;  30  E.  42nd  St.,  N.  Y. 
City. 

Mallory,  Mitchell  &  Faust  (Inc.),  Security 
Bldg.,  Chicago,  III. 

Marsh,  Edward  H.  Adv.  Agency,  Besse  Bldg., 
Springfield,  Mass. 

Massengale  Adv.  Agency  (Inc.),  Candler 
Bldg.,  Atlanta,  Qa. 

.Mathews,  R.  A.,  Adv.  Agency,  Marquette 
Bldg.,  Chicago.  HI. 

Matos-Menz  Adv.  Co.  (Inc.),  Bulletin  Bldg.. 
Philadelphia,  Pa. ;  Tribune  Bldg.,  N.  Y. 
City. 

Metropolitan  Adv.  Co.  (Inc.),  6  Wall  St.,  N. 
Y.  City  . 

Mitchell.  Geo.  L..  &  Staff  (Inc.).  421  Chest¬ 
nut  St..  Philadelphia,  Pa. 

Morgan.  J.  W.,  Adv.  Agency.  44  E.  2.3d  St.. 
N.  Y.  City. 

Morris.  Herbert  M.,  Adv.  Agency,  400  Chest¬ 
nut  St..  Philadelphia,  Pa. 

Morse  Adv.  Agency,  35  Milwaukee  Ave.  W., 
Detroit.  Mich. 

.Morse  International  Agency  (Inc.),  Dodd- 
Mead  Bldg.,  N.  Y.  City. 

Moses  Adv.  Service,  Munsey  Bldg.,  Balti¬ 
more.  Md. 

Moss-Chase  Co.  (Inc.).  110  Franklin  St., 
Buffalo,  N.  Y. :  Post-Standard  Bldg.,  Syra¬ 
cuse.  N.  Y. 

Muller.  J.  P.,  &  Co.  (Inc.),  220  West  42d 
St.,  N.  Y.  City. 

Mumm-Romer  Co.  (Inc.),  Spahr  Bldg.,  Co¬ 
lumbus.  O. 

Murrav  Hill  Adv.  Agency,  200  E.  23d  St.. 
N.  Y.  City. 

Murray.  John  F..  Adv.  Agency  (Inc.),  17 
Battery  Place.  N.  Y.  City. 


Newltt  Adv.  Agency  (Inc.),  Hollingsworth 
Bldg.,  Los  Angeles,  (jal. 

Nlcholas-Flnn  Adv.  Co.  (Inc.),  222  South 
State  St.,  Chicago,  HI. 

Nolley  Adv.  Agency  (Inc.).  Light,  Lombard 
and  Balderston  Sts..  Baltimore.  Md. ; 
Knabe  Bldg..  N.  Y.  City. 

Norrls-Patterson.  Ud.,  Mall  Bldg..  Toronto. 
Can. 

Northwestern  Adv  Agency,  Essex  Bldg..  St. 
Paul,  Minn. 

O 

O’Keefe,  P.  F.,  Adv.  Agency.  43  Tremont  St.. 

O’Malley  Adv.  *  Selling  Co.,  184  Summer 
St.,  Boston,  Mass. 


O’bhaughnessy  Adv.  Co.  (Inc.).  WaatiBi. 

ster  Bldg.,  Chicago,  Ill.  westnu*. 

Oman  £  Smith  (Inc.),  Bulletin  Bldg  Pim 
adelphia.  Pa. 

Palmer  Adv.  Service,  Butte,  Mont. 

Pearsall,  W.  Montague.  203  Broadway  N  v 
City.  "•  *• 

Philadelphia  News  Bureau,  432  Sansom  a. 
Philadelphia.  Pa. 

Plattner,  M.,  93  Nassau  St.,  N.  Y.  City 
Pomeroy  Advertising,  Brunswick  Bids’  u 

Y.  City.  *'•  ”• 

PotU-Turnbull  Adv.  Co.  (Inc.),  Qloyd  bm. 

Kansas  City,  Mo.  “ 

Powers,  John  O.,  Co.  (Inc.),  II  w  25th  a*' 

N.  Y.  City.  ^ 

Pownlng,  Geo.  G.,  £  Son,  New  Haven  Con. 
Presbrey,  Frank.  Co.  (Inc.),  456  'FourS: 
Ave.,  N.  Y.  City. 

Procter  £  Collier  Co.  (Inc.),  Commerce 
Tribune  Bldg.,  Cincinnati,  0.;  16 
St..  N.  Y.  City.  “  Sid 

R 

Reardon  Adv.  Co.  (Inc.),.  Quincy  Bldg  D«„ 
ver,  Colo. 

Remington,  B.  P.,  Agency.  1280  Main  St 
Buffalo,  N.  T.  “• 

Richards,  Jos.  A.,  £  Staff  (Inc.)  0  E  4ntk 
St.,  N.  Y.  City. 

Roberts  £  MacAvlnche,  30  No.  Dearborn  St 
Chicago,  HI. 

Rose.  Irwin  Jordan,  39  W.  32d  St  x  v 
City.  ■  I. 

Rowland  Adv.  Agency  (Inc.),  1780  Broad. 

way,  N.  Y.  City.  ^ 

Rowlatt,  F.,  Albany;  26-28  Adelaide  St 

West,  Toronto,  Can. 

Ruland,  O.  W.,  90  Bible  House,  N  T  City 
Rutbrauff  £  Ryan,  450  Fourth  Ave.’  N  v 
City.  ’  •  * 

8 

St.  Clair,  Wm.  G.,  Co.,  Witherspoon  Bldt 
Philadelphia,  Pa. 

St.  Paul  Adv.  Co.,  St.  Paul,  Minn. 

Sandlass,  L.  A.,  7  Clay  St.,  Baltimore.  Md. 
Savage,  Geo.  M.,  Adv.  Agency,  Newbem 
Bldg.,  Detroit.  Mich.  ^ 

Scheck,  Adv.  Agency,  9  Clinton  St..  Newark, 

Seaman.  Frank  (Inc.).  116  W.  32d  St.  N. 

Seeds,  Russel  M.,  Co.  (Inc.),  Central  Unloe 
Telephone  Bldg.,  Indianapolis,  Ind. 
Shaffer,  J.  Albert,  Star  Bldg.,  Washlngu*. 

Shanie.  W.  W.,  £  Co.  (Inc.),  99  Nassau  8t 
N.  Y.  City. 

Shaughnessy,  M.  J.,  £  Co.,  Temple  Court  K 

Shaw  Adv.  Co.,  Transportation  Bldg.,  Chi 
cago.  Ill. 

Sherman  £  Bryan  (Inc.),  79  Fifth  Ave.,  N. 
Y.  City. 

ShMwood,  B.  R.,  367  Fulton  St..  BYooUn. 

Sbumway,  Franklin  P.,  Co.  (Inc.),  Jil 
Washington  St.,  Boston,  Mass. 

Siegfried  Co.  (Inc.),  50  Church  St.  N.  T 
City. 

Simpson,  Sbowalter  £  Barker  (Inc.),  Vas- 
dergrift  Bldg.,  Pittsburgh,  Pa. 

Simpson,  W.  F..  Adv.  Agency  (Inc.),  38  Park 
Row,  N.  Y.  City. 

Singleton.  J.  F.,  Co.,  Citizens  Bldg.,  Cleie- 
land,  O. 

Smith,  C.  Brewer,  Adv.  Agency,  85  Devoe- 
sbire  St,  Boston,  Mass. 

Smith,  E.  Everett,  Adv.  Agency,  Mutual 
Life  Bldg.,  Philadelphia.  Pa. 

Snitzler  Adv.  Co.  (Inc.),  Hearst  Bldg.  (Si- 
cago.  III. 

Sommer,  Fred.  N.,  810  Broad  St..  Newark. 
N.  J. 

Spafford  Adv.  Agency,  John  Hancock  BMg. 
Boston,  Mass. 

Sparrow  Adv.  Agency,  American  Trust  BM*.. 
Birmingham,  Ala. 

Stack  Adv.  Agency  (Inc.),  Hey  worth  BM*. 
Chicago,  HI. 

Standish,  G.  S.,  Adv.  Agency,  Lapham  BM*. 
Providence,  R.  I. 

Sternberg,  H.  Sumner,  Co.,  381  Fourth  Art 
N.  Y.  City. 

Stevens,  Hermon  W.,  Agency,  Globe  BM*. 
Boston,  Mass. 

Stewart-Davls  Adv.  Agency,  Keener  BM*.. 
Chicago.  HI. 

Stewart,  H.  D..  Co.,  Inc.  (Stewart  Agencr). 

119  W.  Madison  St..  Chicago.  Ill. 

Stiles,  William  A.,  123  W.  Madison  St,  (^1-  j 
cago.  Ill.  _ 

Storm,  J.  P.,  Marbridge  Bldg.,  N.  Y.  Clfr 
Strang  £  Prosser  Adv.  Agency,  Alawa 
Bldg.,  Seattle,  Wash.  ^  , 

Street  £  Finney  (Inc.),  171  Madison  Aw. 
N.  Y.  City. 

T 

Taylor-Crltchfleld  Co.  (Inc.),  Brooks  Bid*. 

Chicago,  HI.  ;  Fuller  Bldg.,  N.  Y.  City. 
Thiele,  E.  J.,  £  Co.,  10  So.  La  Salle  8t. 

Chicago.  Ill.  „ 

Thomas  Adv.  Service  (Inc.).  Florid*  U*' 
Bldg.,  Jacksonville,  Fla. 
Thompson-Carroll-Trlpp  Co.  (Inc.),  L*»oef 
News  Bldg.,  Cleveland,  Ohio.  ^ 

Thompson,  J.  Walter  Co.  (Inc.).  44  *.  * 
St.,  N.  Y.  City;  Lytton  Bldg..  Chl<W» 
Ill. ;  201  Devonshire  St,  Boston.  MfM- 
Tobias  Bros.,  2.58  Broadway,  N.  T.  ClG- 
Touzalln,  Chas.  H..  Agency  (Inc.),  Ke*** 
Bldg..  Chicago.  HI. 

Tracy-Parry  Co.  (Inc.),  Lafayette  B"*- 
Phlladelphia,  Pa. 

Trades  Adv.  Agency  (Inc.),  1182  Broaaww. 
.X.  Y.  City. 

U 

Urmy,  Louis  V.,  41  Park  Row,  .X.  Y.  CItf- 
V  ..mV 

Van  Cleve  Co.  (Inc.),  1790  Broadway, 

Van  Haaeen  Adv.  Agency,  1420  ChestsWl*- 
Philadelphia.  Pa.  ,  „  8t 

Volkmsnn.  M.,  Adv.  Agency,  5  Beekmu 

VrwI^d.^'l?  E.  (Inc.).  3.50  West  38th  ► 

N.  T.  City. 

W  .  jj|. 

Wade,  Adv.  Agency.  Old  Colony  Bid*' 

Wa*^'Adv.  Co.,  125  E.  23d  St-.  N.  T.  C*' 
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THE  PITTSBURC 
PRESS 


Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Fereitn  AdTertisinl  lepresentatiTes 
I.  A.  ILEIN,  Metropolitan  Tower.  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bld|.,  Chicago 


There  is  no  Duplication  or  Substi- 
tutKNi  in 

Pittsburg  Leader 
Circulation 

Aik  us  about  the  Pittsburgh  Terri¬ 
tory  and  b  what  way  the  Leader  is 
the  important  paper. 

VERREE,  &  CONKLIN 

Foreiin  KopreaentatiTos 

Steger  Building,  Chicago 

ftrunswich  Bldg.,  New  York 


Standing  alWaps  for 
Progress,  for  Honesty, 
for  Cleanliness,  these 
two  newspapers  are 
family  friends. 

THE  PITTSBURGH  POST 

(Morning) 

THE  PITTSBURGH  SUN 

(Afternoon) 

CONE.  LORENZEN  &  WOODMAN 
Foreign  Representatives 
New  York,  Kansas  City,  Chicago 


Get  the  Best  Always 

Wht 

iittBburg  BtBpatci) 

Greater  Pittsburg’s  Greatest 
Newspaper 

„  WALLACE  G.  BROOKE. 

Brunswick  Building,  New  York 
^  HORACE  M.  FORD, 

Ptople's  Gas  Building,  Chicago 
„  .  _  H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


New  Jeremy* » 

Leading  7  Day  Paper 

Trenton  Times 


More  circulattMi  than  cor¬ 
responding  period  in  1913 
U  S.  Report.  23.985  Paid 
and  200,000  more  Ibes  of 
display  advertismg 

Kelly  -  Smith  Co. 

CHICAGO  NEW  YORK 
Lytton  Bldg.  220  Fifth  A  ve. 


The  Peoria  Journal 

^Guarantees  a  larger  bona  fide  circulation 
other  Peoria  newspaper  and  alto 
"j"®|ees  as  much  city  circulation,  in  Peoria 
WBbtaad  **  otEw  Psoria  newspapers 

H.  M.  Pindell,  Proprietor 

Bldg.,  New  York 

BM*  9,*'^ South  Bltte-  Boston 

.^avirtBs.  Psople's  Gas  Bldg.,  Chicago 


Walker  Adv.  Agency,  165  Kearny  St.,  San 
Francisco,  Cai. 

Walker,  Dudley  &  Co.,  Peoples  Qas  Bldg., 
Chicago,  111. 

Walker-Longfellow  Co.  (Inc.),  565  Boylston 
St.,  Boston,  Mass. 

Walton  Adv.  &  Ptg.  Co.,  15  Exchange  St.. 
Boston,  Mass. 

Wetherald,  Jas.  T.,  221  Columbus  Aye.,  Bos¬ 
ton.  Mass. 

Williams,  Fred.  C.,  108  Fulton  St.,  N.  Y. 
City. 

Williams  &  Cunnyngham  (Inc.).  59  B.  Madi¬ 
son  St.,  Chicago,  Ill. 

Wilson,  O.  C.,  Adv.  Co.  (Inc.),  Hearst  Bldg.. 

Chicago,  Ill.  ,  „ 

Wlneburgh.  M.  &  Co..  576  Fifth  Ave..  N.  Y. 
City. 

Wood.  Putnam  &  Co.  (Inc.),  Ill  Devonshire 
St..  Boston.  Mass. 

Wrigley  Adv.  Agency,  35  South  Dearborn  St.. 

Chicago,  111.  ,  ,  „  , 

Wyckoir  Adv.  Co.  Marine  Bank. 

Buffalo,  N.  Y. ;  25  E.  26th  St..  N.  Y.  City. 


VIGILANCE  WORK  IN  GOTHAM. 
Plan  to  Compel  Publishers  to  Clean 


LIVE  AD  CLUB  NEWS. 

Fifty  members  of  the  Milwaukee 
(Wis.)  Ad  Club  listened  to  an  address 
last  week  by  Julius  Schneider,  adver¬ 
tising  manager  of  the  Chicago  Herald. 
Mr.  Schneider  spoke  on  the  advertising 
clean-up.  He  gave  a  history  of  adver¬ 
tising  from  its  earliest  days  when  the 
medicine  faker  of  the  circus  controlled 
the  majority  of  space  in  the  newspapers. 
He  said  that  advertising  was  the  creative 
force  of  legitimate  business,  the  distrib¬ 
utor  of  honest  goods  and  the  creator  of 
a  public  good  will,  in  place  of  a  for¬ 
mer  great  public  contempt  for  and  prej¬ 
udice  against  advertising.  Mr.  Schneider 
said  the  refusal  of  newspapers  to  take 
advertising  from  suspicious  and  fraudu¬ 
lent  men  in  business  has  helped  place 
the  advertising  in  an  enviable  position 
before  the  public. 


In  the  New  York  Ad-League  Bulletin 
for  September,  the  chairmen  of  the  sev¬ 
eral  leading  committees  tell  of  their 
nlans  for  the  fall  and  winter  season. 
Not  the  least  interesting  is  the  contribu¬ 
tion  of  W.  H.  Ingersoll,  chairman  of 
the  Vigilance  Committee,  who  says  in 
part;  . 

“The  longer  we  work  in  the  advertis¬ 
ing  field  the  more  we  realize  that  we 
only  get  partial  results  because  we  are 
not  believed,  and  we  are  not  believed 
because  an  uninitiated  public  cannot  dis¬ 
tinguish  between  the  honest  and  the 
crooked  advertising. 

“The  demand  for  a  clean-up  is  a  real, 
a  legitimate  and  a  persistent  one,  not 
as  an  ethical  question  primarily,  but  in 
order  that  decent  merchants  may  have  a 
fair  chance  to  compete  without  being 
overshadowed  by  misrepresentation. 

“We  must  meet  this  demand.  It  is 
not  to  be  done  primarily  through  cru¬ 
sading  and  lawsuits.  These  may  be 
a  small  incident  necessary  in  our  pro¬ 
gram,  hut  mainly  we  must  organize 
and  get  an  expression  in  a  practical 
way  of  the  sentiment  of  the  better 
element  of  advertising  men.  If  we  are 
going  to  make  a  dent  in  the  great  New 
York  market,  we  must  get  all  of  the 
merchants  of  the  city  who  are  customers 
of  the  newspapers  to  realize  the  situa¬ 
tion  and  realize  the  importance  to  them 
of  being  relieved  of  association  in  the 
newspaper  columns  with  misleading  ad 
vertising. 

“If  we  can  get,  as  we  can  get,  the  mer¬ 
chants  of  this  city,  not  the  offenders, 
but  the  big  bulk  of  respectable  advertis¬ 
ers,  to  refrain  from  going  into  the 
papers  that  accept  questionable  advertis¬ 
ing,  we  will  have  the  biegest  possible 
force  on  our  side.  Then  if  we  call  the 
attention  of  the  large  number  of  national 
advertisers  to  the  situation  and  get  their 
co-operation  in  the  same  way  as  we  can 
get  it,  we  will  have  doubled  the  pres¬ 
sure. 

“We  have  already  secured  the  co¬ 
operation  of  over  five  hundred  New 
York  merchants  comprising  that  very 
strong  organization  known  as  the  Fifth 
Avenue  Association.  We  have  already 
secured  the  promise  of  over  two  hundred 
and  fifty  national  advertisers  to  co¬ 
operate  throucrh  their  national  organiza¬ 
tion.  Four  leading  newspapers  in  New 
York  have  agreed  to  contribute  space 
for  the  public  enlightenment  in  a  con¬ 
structive  way  of  the  advertising  situ 
ation. 

“The  city  government,  through  the 
Bureau  of  Weights  and  Measures,  is 
prepared  to  assist  in  investigations  and 
prosecutions  where  such  are  wanted. 
The  merchants  and  the  advertising 
agents  and  the  members  of  the  Vigilance 
Committee  have  arranged  to  watch  not 
only  the  newspaper  columns,  but  win¬ 
dow  sic^ns  and  other  forms  of  advertis¬ 
ing.  The  merchants  in  each  line  are 
preparing  to  take  care  of  the  advertising 
in  their  lines;  for  instance,  furniture 
merchants  will  watch  all  of  the  furniture 
advertising  and  where  suspicious  cases 
arise  will  send  experts  to  examine  and 
make  purchases,  and,  if  necessary,  to 
testify-  in  court. 

“We  are  not  out  for  prosecution,  but 
really  to  antisepticise  the  advertising 
situation  in  New  York,  and  that  is  what 
we  are  going  to  do.” 


At  the  weekly  luncheon  of  the  Ad¬ 
vertising  Club  of  Salt  Lake  (Tity,  Utah, 
C.  H.  McGurrin,  cashier  of  the  Salt 
Lake  Security  &  Trust  Company,  urged 
all  advertising  men  to  unite  in  boosting 
for  the  splendid  resources  of  Utah  and 
to  -use  every  effort  in  promoting  local 
factories  and  industries.  The  topic  un¬ 
der  discussion  was  “What  Is  the  War 
Going  to  Do  to  American  Business?” 
Mr.  McGurrin  said  that  if  the  United 
States  gained  control  of  South  Amer¬ 
ican  foreign  trade  and  lost  all  European 
trade,  it  would  still  be  four  or  five 
times  better  off  than  at  present.  Inter¬ 
esting  statistics,  showing  the  amount  of 
American  export  trade  with  European 
nations,  were  quoted. 


Selecting  as  his  topic  “What  the  Ad¬ 
vertising  Club  Aims  to  Do,”  M'illiam 
Woodward  Cloud,  president  of  the  Bal¬ 
timore  Advertising  Club,  spoke  at  the 
regular  weekly  meeting  of  the  club.  Mr. 
Cloud  outlined  the  broad  plans  and  pol¬ 
icies  of  the  club.  After  his  talk  there 
was  a  wide-open  meeting,  when  ques¬ 
tions,  touching  on  the  policies  of  the 
club,  were  answered.  The  members 
indorsed  unanimously  and  with  enthusi¬ 
asm  the  buy-a-bale  movement  and 
pledged  its  services  for  the  help  of  the 
South  in  all  ways  possible. 


That  altogether  too  much  war  talk 
is  going  the  rounds  in  business  circles 
is  the  unanimous  sentiment  expressed 
by  the  Houston  Ad  Club  at  its  weekly 
luncheon.  That  such  talk  has  a  de¬ 
pressing  effect  upon  business  and  should 
he  eliminated  as  far  as  possible  is  the 
desire  of  the  club.  Resolutions  con¬ 
demning  war  gossip  during  business 
hours  were  introduced  by  A.  P.  Shan¬ 
non  of  Taylor  Bros.,  and  were  passed 
without  a  voice  in  the  negative.  The 
topic,  “Advertising  Negligence  and  Ad¬ 
vertising  Diligence,”  was  interesMngly 
reviewed  by  George  H.  McCormick,  the 
club’s  president.  Mr.  McCormick  stated 
a  number  of  points  to  show  wherein  ad 
writers  often  go  amiss  through  small 
oversights.  At  the  same  time  he  called 
attention  to  the  details  that  many  of 
the  more  successful  writers  employ -in 
their  business. 

“Advertising  Springfield”  was  the  sub¬ 
ject  of  an  address  by  Charles  E.  Ash- 
burner,  city  manager  of  Springfield, 
O.,  before  the  ad  club  of  that  city.  He 
urged  the  citizens  to  be  optimistic  in 
their  views  and  said  it  was  up  to  each 
member  of  the  community  to  help  boost 
Springfield.  The  following  officers  were 
elected  for  the  ensuing  year :  President, 
W.  W.  Mumma;  vice-president,  W.  B. 
Evans;  secretary  and  treasurer,  H.  E. 
Gorsuch.  The  president  was  authorized 
to  appoint  an  executive  committee  of 
five. 


The  annual  election  of  the  Rochester 
Ad  Club  will  be  held  next  week.  The 
following  nominating  committee  has 
been  named  to  prepare  slates  to  be 
voted  on  at  the  election :  Joseph  P. 
MeSweeney,  Clark  H.  Quinn.  William 
H.  Campbell,  Francis  J.  Yawman  and 
Herbert  W.  Bramley. 


The  Progressive  Herald  at  Newcastle, 
Ind.,  has  suspended  publication. 


IN  WESTERN  PENNSYLVANIA 
You  will  make  no  mistake  by  using 

The  Johnstown  Leader 

The  only  newspaper  between 
Philadelphia  and  Pittsburg  print¬ 
ing  an  eight-page  two  color  Satur¬ 
day  Feature  Magazine  Section. 

S.  G.  LINDBNSTEIN,  INC. 

Special  RepraaantatlTS 
118  East  28th  Strast  Naw  Yark  Gttj 


Summary  of 
500  Fall  Books 

Outbreak  of  war  at  the  verge  of  the 
Autumn  publishing  season  involved  to 
many  changes  in  publishers’  plans  that  a 
complete  statement  of  new  publications, 
as  finally  arranged,  will  be  particularly 
acceptable  to  readers  this  year.  The  New 
York  Times  Review  of  Books  will  give 
Sunday,  Oct.  11,  a  thorough  summary  of 
500  representative  new  books.  These  will 
be  arranged  under  convenient  classifica¬ 
tions  and  in  compact  form  to  serve  as  a 
valuable  reference  throughout  the  season. 

THE  NEW  YORK  TIMES 

Times  Square,  New  York. 


If  your  Product  or 
Proposition  is  Worthy, 
tell  about  it  in  the 

NEW  YORK 
TRIBUNE 

and  be  fully  assured  of 
Satisfactory  Response. 


reaches  more  of  the  better  class 
people  in  Greater  New  York  than 
any  other  Evening  paper. 


.Wet  paid  circulation  for  yaar 
ending  August  ji,  1914 

161,321 

Net  paid  circulation  for  August  jo,  1914 

213,768 


SUCCESS 

has  followed  The  Evening  Mail’s  policy 
of  refusing  unreliable  advertising. 

The  Evening  Mail  carries  more  adver¬ 
tising  than  any  other  New  York  evening 
paper  in  its  class. 

The  Evening  Mail  combines  quantity 
with  quality  in  circulation. 

The  Evening  Mail 

New  York’s  Great  Honm  Paper. 


THE  NEW  ORLEANS  ITEI 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 

THE  JOHN  BUDD  COMPANY 
Admtialng  Representativee 
Naw  York  Chicago  St.  Losls 
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TIPS  FOR  THE  AD  MANAGER. 

George  Batten  Company,  Fourth  Ave¬ 
nue  Building,  New  York  City,  is  plac¬ 
ing  orders  in  five  selected  cities  for  the 
American  Rolling  Mills  Co.,  sheet  steel, 
Middletown,  O. 


Holbrook  &  Schaefer,  286  Fifth  ave¬ 
nue,  New  York  City,  are  issuing  orders 
to  large  city  papers  for  the  Cincinnati 
it  Northern  Railroad  (financial). 


F.  A.  Gray  Advertising  Company, 
Dwight  Building,  Kansas  City,  Mo.,  is 
making  contracts  with  a  selected  list  of 
papers  for  the  Barbo  Manufacturing 
Company,  Kansas  City,  Mo. 


\  G.  A.  MacDonald,  Inc.,  45  West  34th 
street.  New  York  City,  is  sending  35 
line  1  time  orders  to  a  selected  list  of 
papers  for  Arthur  E.  Hubbs,  64  West 
35th  street.  New  York  City. 


E.  E.  Vreeland.  350  West  38th  street. 
New  York  City,  is  again  placing  orders 
with  a  selected  list  of  papers  for  the 
Crown  Corset  Co.,  “Rengo  Belt  Cor¬ 
sets,”  170  Fifth  avenue.  New'  York  Cit>'. 


G.  A.  De  Lavel  Bliss.  61  Pearl  street 
New  York  City,  is  again  forwarding  or¬ 
ders  to  mail  order  papers  for  Dr.  F. 
Harvey  Roof,  New  York  City. 


It  is  reported  that  L.  A.  Sandlass,  7 
Clay  street.  Baltimore.  Md.,  will  re¬ 
sume  the  advertising  for  the  Resinol 
Chemical  Co.,  “Resinol  Soap,”  Balti¬ 
more.  Md.,  about  the  latter  part  of  this 
month  or  the  first  week  in  October. 


John  F.  Murray  .Advertising  .Agency, 
17  Battery  place.  New  York  City,  is 
making  three  year  combination  con¬ 
tracts  for  Wyeth  Chemical  Co.,  etc. 


M.  Volkman  .Advertising  .Agency, 
Temple  Court.  New  York  City,  is  plac¬ 
ing  14  line  26  time  orders  with  mail 
order  papers  for  the  Oswald  Chemical 
Co.,  318  West  42nd  street.  New  York 
City. 


P.  F.  O’Keefe  .Advertising  Agency, 
43  Tremont  street,  Boston.  Mass.,  is 
issuing  50  inch  8  weeks  schedules  to 
Ohio  papers  for  Dr.  J.  ,A.  Greene. 
“Greene’s  Nervura,”  Boston,  Mass. 


J.  Walter  Thompson  Company,  44 
East  23rd  street.  New  York  City,  is 
again  placing  orders  for  the  Marvel 
Company,  44  East  23rd  street.  New  York 
City.  _ 

M.  Volkmann  .Advertising  .Agency, 
Temple  Court.  New  York  City,  is  for¬ 
warding  35  line  double  column  40  time 
orders  to  New  York  State  papers  for 
the  Victor  Milling  Co,,  “Victor  Flour.” 
Victor,  N.  Y. 


J.  Walter  Thompson  Company,  Cleve¬ 
land.  O.,  is  making  5.000  lines  1  year 
contracts  with  a  selected  list  of  western 
papers  for  the  Olda  Motor  Works,  De¬ 
troit.  Mich. 


Taylor-Critchfield  .Advertising  .Agency. 
Chicago,  Ill.,  is  placing  532  lines  with 
a  few  selected  weeklies  for  the  Hercu¬ 
les  Manufacturing  Company.  \ 


Nelson  Chesman  &  Company,  Trude 
Building,  Chicago,  Ill.,  are  issuing  30 


New  Orleans  States 

Swam  Net  Paid  Circnlation  for  6  NoBths 
Endind  April  1,  1914 

28,427  DAILY 

Per  P.  O.  Statemenl 

Carrier  cir'niUtlon  averages  over  19,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  while  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expen«ive 
and  easier  to  create  a  new  market  in  a 
limited  territory  by  using  concentrated  cir¬ 
cnlation.  The  States  fills  that  position  in 
New  Orleans. 

I  Tho  S.  C.  BECKWITH  SPECIAL  AGENCY 

iSala  Forcida  KepreacatatiTes 
New  York  Chlcafo  St  Loaia 


line  6  time  orders  to  a  few  weekly  pa¬ 
pers  for  the  Mantle  Lamp  Co. 


Williams  &  Cunnyngham,  Chicago,  Ill., 
are  renewing  contracts  which  have  ex¬ 
pired  for  Hart-Schaffner  &  Marx  Com¬ 
pany  of  Chicago. 


Charles  H.  Fuller  Company,  623  South 
Wabash  avenue,  Chicago,  Ill.,  is  for¬ 
warding  4  inch  7  time  contracts  to  a 
selected  list  for  the  Frontier  .Asthma 
Co.,  Buffalo,  N.  Y. 

W.  H.  H.  Hull  &  Company,  Tribune 
Building,  New  York  City,  arc  placing 
692'  lines,  1  time  with  eastern  papers 
for  B.  .Altman  &  Company,  New  York 
City.  _ 

Wood,  Putnam  &  Wood  Company,  111 
Devonshire  street,  Boston,  Mass.,  is 
sending  out  92  words  8  time  to  a  se¬ 
lected  list  for  McLean-Black  &  Com¬ 
pany  of  Boston,  Mass. 


FREE  PUBLICITY  DIMINISHING. 


A.  N.  P.  A.  Bulletin  Fail*  to  Appear 
for  Lack  of  Material. 

It  will  be  good  news  to  many  news¬ 
paper  publishers  to  learn  that  the  hard 
work  done  by  the  American  Newspaper 
Publishers’  Association  and  The  Editor 
AND  Publisher  in  fighting  the  free  pub¬ 
licity  evil  has  had  the  effect  of  reduc¬ 
ing  the  number  of  requests  for  the  do¬ 
nation  of  space  nearly  75  per  cent,  dur¬ 
ing  the  past  two  months. 

Until  the  first  of  .August  the  A.  N. 
P.  A.  has  issued  each  week  for  the  last 
three  years  containing  a  bulletin  four 
to  eight  pages  filled  with  comments 
upon  or  references  to  matter  of  this 
kind  that  had  been  sent  to  the  news¬ 
papers  for  publication.  Since  then  three 
weeks  have  passed  during  which  no 
bulletins  were  issued  for  the  sole  rea¬ 
son  that  not  enough  press  agent  stuff 
had  been  received  to  warrant  their  pub¬ 
lication  ! 

A  survey  of  the  field  shows  that  the 
most  aggressive  seekers  of  free  pub¬ 
licity  in  the  past  have  been  the  railroad 
and  steamship  companies,  the  theaters, 
the  automobile  manufacturers  and  the 
baseball  magnates.  Today  the  railroad.: 
and  steamship  companies  have  been 
shown  the  error  of  their  ways  and  send 
in  few  requests  for  the  insertion  of 
free  matter.  The  theaters  and  automo¬ 
bile  concerns  are  about  as  active  as 
ever,  while  the  baseball  magnates  are 
beginning  to  realize  that  the  days  of 
unlimited  space  grafting  6n  newspapers 
have  passed. 


When! 

I  dipt  into  the  Future,  far  as  human  eye 
can  see. 

Saw  the  vision  of  the  world,  and  the  wonders 
that  shall  be. 

When  the  war-drum  beats  no  longer,  and  the 
battle-flags  are  furled 

In  the  Parliament  of  Man,  the  Federation 
of  the  World. 

When  the  common-sense  of  most  shall  bold 
a  fretful  world  in  awe. 

And  the  peaceful  land  shall  slumber,  lapped 
in  Universal  Law. 

TEN.NYSON. 


CURTIS  QUALITY  IDEA. 

ICoiitinurd  frotit  page  311.) 
his  own  favorite  prescription  for  the 
good  health  of  any  business — advertis¬ 
ing — can  be  gleaned  from  the  fact  that 
Curtis  advertises  the  many  qualities  of 
the  Ledger  in  other  newspapers  and 
magazines.  He  also  uses  billboard 
posters  and  paintings  to  a  great  extent. 
.All  through  Philadelphia  and  through 
the  surrounding  country  for  a  radius  of 
more  than  fifty  miles  billboards  contain 
announcements  in  attractive  and  original 
designs  conveying  the  information  that 
the  Public  Ledger  has  been  “the  fifst 
thing  in  the  morning  since  1836.” 

f.AINING  AS  QUALITY  PAPER. 

I'he  Ledger  is  rapidly  gaining  in  popu¬ 
larity  as  a  quality  newspaper.  .A  great 
circle  of  refined  readers  are  becoming 
its  supporters,  and  “quality”  advertisers 
are  buying  much  of  its  space. 

That  the  typographical  appearance  of 
the  penny  press  in  general  can  be  con¬ 
siderably  improved  goes  without  saying, 
and  sooner  or  later  ’  this  improvement 


Publication*  examined  by  the  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  record*  of  drculatioD 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  urith  later  figures 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. _ 

GAZETTE— Av.Cir.Apr.7,001.. Phoenix 

_ CALIFORNIA. _ 

THE  NEWS . Santa  Barbara 

B'ULLETIN  . San  Francisco 


NEW  JERSEY. 


PRESS  . Asbury  Park 

JOURNAL  . Elizabeth 

COURIER-NEWS  . Plainfidd 


NEW  YORK. 


_ GEORGIA. _ 

ATLANTA  JOURNAL  (Cir.  57,531) 


Atlanta 

CHRONICLE  . Augusta 

LEDGER  . (Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . Chicago 

HERALD  . Joliet 

HERALD-TRANSCRIPT  . Peoria 

JOURNAL  . Peoria 

STAR  (Circulation  21,589)  . Peoria 

_ INDIANA. _ 

THE  AVE  MARIA . Notre  Dame 


BUFFALO  EVENING  NEWS. Buffalo 
BOLLETTINO  DELLA  SERA, 

New  York 

EVENING  MAIL . 

..New  York 

OHIO. 

PLAIN  DEALER . 

Circulation  for  August, 
Dally  . 

. . .  Cleveland 

1914. 

VINDICATOR  . 

Youngstown 

PENNSYLVANIA. 

TIMES  . 

DAILY  DEMOCRAT . 

.  .Johnstown 

DISPATCH . 

. .  Pittsburgh 

PRESS  . 

. .  Pittsburgh 

GERMAN  GAZETTE . 

Philadelphia 

IOWA. 


TIMES-LEADER . Wilkes-Barre 


REGISTER  &  LEADER... Des  Moines  GAZETTE 


York 


THE  TIMES-JOURNAL . Dubuque 


SOUTH  CAROLINA. 


KANSAS. 


DAILY  MAIL . Anderson 


CAPITAL  . Topeka 

KENTUCKY. 

COURIER- JOURNAL  . Louisville 

TIMES  . Louisville 


LOUISIANA. 

DAILY  STATES . New  Orleans 

ITEM  . New  Orleans 

TIMES-PICAYUNE  ....New  Orleans 


THE  STATE . Columbia 

(Sworn  Ctr.  Mcb,  1914.  D.  22.850;  8.  23,444) 


TENNESSEE. 


NEWS-SCIMITAR  . Memphis 


BANNER  . Nashville 


TEXAS. 


STAR-TELEGRAM  . Fort  V/orth 

Sworn  circulation  over  80,0(X)  dally.  Osh 
dally  In  Fort  Worth  that  permitted  1912  ex¬ 
amination  by  Association  of  American  Ad¬ 
vertisers. 


MARYLAND. 


THE  SUN . Baltimore 

has  a  combined  net  paid  circulation  of 
127,000  copies  daily,  80.000  of  which 
are  served  in  Baltimore  homes. 


MICHIGAN. 


PATRIOT  (No  Mondav  Issue'. Jackson 
Average  let  qu.  1914:  Dally  10.96.3;  Sunday 
12,.354.  Member  “American  Nev'spaper 
Pub.  Ase’n."  “Gilt  Edge  News¬ 
papers.''  and  Am.  Audit  Asa’n. 


MINNESOTA. 


TRIBUNE,  Mon.  &  Eve. . .  .Minneaoolis 


MISSOURI. 

POST-DISPATCH  ... ~  ....St.  Loris 

MONTANA. 

MINER . . . Butte 


CHRONICLE . Houston 

The  Chronicle  gnarantees  a  circnlatloa  if 
35,000  dally  and  45.000  Snnday. 


WASHINGTON. 


POST-INTELLIGENCER  . Seattlt 


WYOMING. 


LEADER  . Cheyenne 


CANADA. 


BRITISH  COLUMBIA. 


WORLD  . Vancouver 

ONTARIO. 

FREE  PRESS . 

QUEBEC.  _ 

LA  PATRIE . Montred 


_ NEBRASKA. _ 

FREIE  PRESSE  (Cir.  128,384)  .Lincoln 


LA  PRESSE . JloBtrul 

Ave.  Cir.  for  1913,  127,712 


must  be  brought  about.  Typographical 
experts  w1’  ■*  layout  ability  are  sadly 
needed  by  rr  -  >f  the  great  newspapers, 
and  the  •  can  be  applied  with 

beneficial  iwi  '  ^igher  priced  papers 
like  the  New^ .  >rk  r6St,  *Herald,  Brook¬ 
lyn  Eagle,  etc.,  arc  remarkably  successful 
by  reason  of  their  high  quality,  both 


terary  and  typographical.  In  the 
iture  a  newspaper,  to  hold  a  good  class 
f  readers,  must  be  of  mechanical  exc^ 
:nce.  If  it  be  necessary  to  increase  tM 
urchase  price  to  obtain  this  result, 
le  American  people  have  the 
:gardless  of  the  cost.  In  these  days 
le  best  is  what  counts! 


October  3,  1914 

ad  field  personals. 

President  William  Woodhead  of  the 
A.  A.  C.  W.  will  deliver  an  address  be¬ 
fore  the  Associated  Advertising  Clubs 
of  Iowa,  to  be  held  at  Iowa  City,  Octo¬ 
ber  22-24.  _ 

H.  C.  Brown,  advertising  manager  of 
the  Victor  Talking  Machine  Company, 
and  president  of  the  Sphinx  Club,  is  in 
the  Canadian  woods  on  a  vacation. 

Gail  Murphy,  now  in  charge  of  the 
Information  and  Research  Division  of 
the  Advertising  Department  of  the  Bur¬ 
roughs  Adding  Machine  Company,  De¬ 
troit,  has  been  appointed  advertising 
manager  of  the  Art  Metal  Construc¬ 
tion  Company,  Jamestown,  N.  Y.,  of 
which  E.  St.  Elmo  Lewis  is  vice-presi¬ 
dent  and  general  manager.  During  the 
past  few  years  Mr.  Murphy  has  served 
with  the  Burroughs  Company  in  the 
capacity  of  field  research  man,  sales¬ 
man,  and  writer  of  system  bulletins,  and 
other  literature  showing  the  application 
of  machines  to  the  various  specific  lines 
of  business.  _ 

G.  W.  Bauerlein,  for  the  past  two 
years  advertising  manager  of  the  Kan¬ 
sas  City  Weekly  Post,  is  now  with  the 
Ferry-Hanly-Schott  Advertising  Com¬ 
pany  of  Kansas  City.  Mr.  Bauerlein, 
before  coming  to  Kansas  City  was  with 
the  Denver  Post. 

C.  F.  King,  formerly  advertising  man¬ 
ager  of  the  Chicago  Record-Herald,  has 
joined  the  advertising  staff  of  the  New 
York  Evening  Post.  • 

Guy  Livingston,  manager  of  the  ad¬ 
vertising  department  of  the  Chicago 
Examiner  at  London,  England,  has 
joined  his  regiment  and  left  for  the 
scene  of  battle  on  the  Continent. 

NEWS  OF  THE  AGENCIES. 

Heller-Barnham  Agency,  formerly  of 
Essex  Building,  Newark,  and  286  Fifth 
avenue.  New  York,  have  announced  their 
removal  to  new  offices  located  at  432 
Fourth  avenue,  corner  29th  street.  New 
York.  In  these  new  quarters  the 
agency  will  be  better  equipped  to  serve 
clients  more  efficiently  than  ever  and  to 
extend  to  all  publishers  a  broader  policy 
of  constructive  co-operation. 

A.  M.  Stockman  Advertising  Agency, 
20  Vesey  street.  New  York,  is  now 
handling  the  advertising  of  Clover 
Farms,  Inc.,  New  York  “Homer  Milk,” 
and  Allan,  Cole  &  Company,  Newark, 
N.  J.,  dress  goods.  The  list  of  large 
city  dailies  is  al.so  being  gradually  in¬ 
creased  as  distribution  is  secured  for 
Vermilax,  the  veterinary  product  of  the 
Vermilax  Co.,  Inc.,  New  York  City. 

Cabbages  and  Printers’  Ink. 

A  country  editor,  wrote :  “Brother,  don’t 
yjur  paper  just  because  you  don’t  agree 
^  ®  ©<^*tor.  The  last  cabbage  you  sent 

U8  didn’t  agree  with  us,  either,  but  we  didn’t 
orop  you  from  our  suscription  list  on  that 
account.’’ — Boston  Transcript. 

The  Jewish  Morning  Journal 

NEW  YORK  CITY 
(The  Only  Jewish  Morning  Paper) 
sworn  net  paid  average  daily  circulation  ol 
The  Jewtah  Morning  Journal  for  1  Aj  ICO 

•«  months  ending  June  30,  1914,  lUljlDo 

Journal  enjoys  the  dis- 
v^ion  of  havmg  the  largest  circulation  of  any 
paper  among  the  Americanized  Jews, 
mS,  among  the  best  purchasing  elo- 

°“nt  of  the  Jewish  people. 

The  Jewish  Morning  Journal  prints  more 

help  wanted  ads. 

the  city,  excepting 
the  New  York  Work 

.  S^ALLIS  &  SON,  West’n  Repreaeotathres 
First  National  Bank  Bldg.,  OUcatgo 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 

Qi^tettGennan  Newspaper 
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R.  E.  Hanna  Joins  Birmingham  News. 

Robert  E.  (“Bob”)  Hanna,  identified 
with  classified  advertising  in  Cleveland 
for  eight  years,  has  severed  his  connec¬ 
tion  with  the  Leader  and  the  News  and 
left  Saturday  for  Birmingham,  Ala., 
where  he  will  take  charge  of  the  classi¬ 
fied  advertising  department  of  the  Bir- 


PIreotory  ot  Advertte»ra  Alda. 


Publishers’  Representatives 


ALLBN  ft  WARD 
Brunswick  Bids 


Bldf,  New  Yofk  AMERICAN  SPORTS  PUB.  CO. 
Advertising  Bldg,  Chicago  21  Warren  '’t.  New  Yoffc 

ANDERSON.  C.  J.,  SPECIAL  TeL  Barclay  TOSS 

AGENCY 

Marquette  Bldg..  Chicago.  Ill.  - 

TeL  Cent  1112 

JOHN  M.  BRANHAM  CO.  COLLIN  ARMSTRONG 

’  Advertising  ft  Sales  Service 

Chic.;  ChenucrfBl^,  St.  Louia.  New  York 

BROOKE.  WALLACE  G.  ft  SON. 

225  Fifth  Ave..  New  York  City. 

'  Tel.  4955  Madison  Sq.  BRICKA,  GEORGE  W,  Adv.  AgsM 

BUDD.  THE  JOHN.  COMPANY  114-116  Ewt  28th  New  York 

Brunewick  Bldg.,  N.  Y. ;  Tribune  Bldg.,  TeL  9101-9102  Mad.  Sq. 

Chic.;  Chemiw  Bldg.,  St  Looia. 

CARPENTER-SCHEERER-SULLI-  - ^ - 

VAN  SP.  AGENCY 

Fifth  Ave.  Bldg.,  New  York. 

People’s  Gas  sidg.,  Chicago  FRANK,  ALBERT  ft  CO. 

-  26-28  Beaver  St,  New  York 

CONE,  LORBNZBN  ft  WOOD-  TeL  Broad  3831 

MAN 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg. 

Chic.;  Gumbel  Bldg.,  Kansas  City. 

DE  CLERQUB,  HENRY. 

w'^’st  HOWLAND,  H.  S,  ADV.  AGCY, 
_  Inc. 

HENKEL  F.  W.  Broad  St,  New  York 

People’s  Gas  Bldg.,  Chicago  TeL  Rector  2373 

Metropolitan  Bdg.,  New  Yo  k. 

KEATOR,  A.  R.  _ 

601  Hartford  Bldg.,  Chicago.  IlL 
TeL  Randolph  6063. 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  '’t.  New  York 
TeL  Barclay  7093 


Robert  E.  Hanna. 

mingham  News.  In  his  new  position  he 
will  be  associated  with  A.  B.  Chivers. 
Mr.  Hanna’s  experience  includes  serv¬ 
ice  on  the  Plain  Dealer,  the  Leader  and 
the  News,  previous  to  which  he  was 
with  the  Architectural  Record,  New 
York,  for  two  years.  His  capabilities 
cover  the  entire  advertising  field,  though 
he  paid  particular  attention  recently  and 
was  best  known  to  real  estate  cirsles. 

NEW  AUDIT  BUREAU  MEMBERS. 

Since  Sept.  4  the  followig  newspapers 
have  been  admitted  to  membership  in 
the  Audit  Bureau  of  Circulation; 

Gazzetta  di  Syracuse,  Syracuse,  N.  Y. ; 
Gazette,  Worcester,  Mass. ;  News,  Joliet, 
Ill.;  Mirror  and  American,  Manchester, 
N.  H. ;  Democrat  and  Item,  Allentown, 
Pa. ;  Beacon,  Ashtabula,  Ohio ;  Post- 
Standard,  Syracuse,  N.  Y. ;  News,  Ba¬ 
tavia,  N.  Y. ;  Real  Estate  Magazine,  New 
York;  Tribune,  Billings,  Mont.;  Jour¬ 
nal,  Jamestown,  N.  Y. ;  News,  Milwau¬ 
kee,  Wis. ;  Observer  and  Reporter, 
Washington,  Pa.;  Call,  Allentown, 
Pa.;  News,  Fitchburg,  Mich.;  Mining 
Journal.  Marquette,  Mich. ;  Advertiser, 
Tiffin,  Ohio;  Journal-News,  Evansville, 
Ind. ;  Post,  Louisville,  Ky. ;  (jazette,  Bur¬ 
lington,  la.;  Times,  Hammond,  Ind.; 
Item,  Richmond,  Ind.;  Tribune-Repub¬ 
lican-Truth,  Scranton,  Pa.;  Sentinel, 
Winston-Salem,  N.  C. ;  Telegram,  Elyria. 
Ohio ;  Pantagraph,  Bloomington,  Ill. 
Also  the  Masonic  Home  Journal,  Louis¬ 
ville,  Ky.,  a  magazine. 

This  added  list  brings  the  number  of 
A.  B.  C.  memberships  to  783. 

Montreal  Publicity  Election. 

Election  of  officers  at  the  annual  meet¬ 
ing  of  the  Montreal  (Can.)  Publicity 
Association  Tuesday  resulted  as  fol¬ 
lows:  Hon.  president,  Theodore  Mor¬ 
gan;  president,  Mr.  Fred.  A.  Scroggie; 
first  vice-president,  Mr.  H.  A.  Robert; 
second  vice-president,  Mr.  Charles  Fee; 
secretary-treasurer,  Mr.  W.  H.  Mer- 
cheson;  directors,  Messrs.  F.  A.  Covert, 
E.  M.  Emery,  L.  R.  Greene,  E.  H  Law- 
son,  and  R.  S.  Muller.  Divergent  opin¬ 
ions  expressed  at  the  meeting  as  to  the 
advisability  of  concurring  in  the  sug¬ 
gestion  of  the  Advertising  Club  that  the 
two  bodies  should  be  formed  into  one 
stronger  organization,  including  both 
memberships,  resulted  at  length  in  the 
newly  elected  board  of  directors  being 
given  power  to  consider  the  natter,  tak¬ 
ing  whatever  steps  seeme '  ^o  them  ad¬ 
visable.  _  _ 

Move*  Into  .rter*. 

The  .\dvert'siiia|^u.  .  Los  Angeles, 
which,  during  the^Jas.  year,  has  been 
holding  weekly  meetings  at  the  Hotel 
Clark,  Los  Angeles,  last  week  moved 
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into  permanent  quarters  in  the  ho¬ 
tel.  The  rooms  of  the  club  will  also 
serve  as  the  headquarters  of  the  Pacific 
Coast  Advertising  Men’s  Association, 
of  which  R.  L.  Bisby  and  Victor  Hecht 
are,  respectively,  president  and  secre¬ 
tary,  both  being  members  of  the  Ad  Club 
of  Los  Angeles.  The  next  convention 
of  the  Pacific  coast  division  of  the  A.  A. 
C.  W.  is  to  be  held  at  Los  Angeles  dur¬ 
ing  1915,  and  the  Hotel  Clark  will  be 
the  official  hotel. 

Window  Display  Week. 

The  Bureau  of  Advertising,  A.  N. 
P.  A.,  is  sending  out  to  retail  dealers 
a  proof  of  a  window  poster  which  it 
urges  them  to  use  during  National 
Newspaper  Window  Display  Week.  The 
poster  calls  attention  to  the  fact  that 
it  handles  nationally  advertised  goods. 
Newspapers  are  requested  to  make  a 
list  of  such  products  in  their  columns — 
products  like  Royal  Baking  Powder, 
Armour’s  Grape  Juice,  Force,  Camp¬ 
bell’s  Soup,  (Gillette  Razors,  Douglas 
Shoes,  etc.  When  this  list  has  been 
made  up,  newspapers  are  asked  to  com¬ 
municate  with  the  dealers  who  handle 
these  products  and  request  these  deal¬ 
ers  to  make  special  window  displays  of 
the  products  so  named  during  the  week 
of  (October  19-24. 

The  Hawthorn  (Fla.)  Herald  has  sus¬ 
pended  publication. 
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El  Paso  Herald’s  Big  A<L 

The  El  Paso  (Texas)  Herald  comes 
under  the  wire  with  a  twelve-page  adver¬ 
tisement  for  Krakauer,  Zork  &  Moyes 
Swansons,  Inc.,  a  local  firm.  It  is  not 
the  largest  ad  ever  printed  by  any  means 
but  it  is  pretty  sizable,  and  is  probably 
the  biggest  ever  published  in  the  South¬ 
west. 

The  Rochester  (N.  Y.)  Union  and 
Advertiser  has  issued  a  new  rate  card 
to  take  effect  July  1,  1915.  The  man¬ 
agers  believe  in  giving  advertisers 
plenty  of  time  to  adjust  themselves  to 
the  change  in  rate.  The  card  is  pre¬ 
pared  along  lines  suggested  by  the  New 
York  City  Advertising  Agent’s  Asso¬ 
ciation. 

The  Schoharie  (N.  Y.)  Standard  plant 
has  resumed  publication  under  the 
management  of  J.  W.  Cooper. 

The  Birmingham  News  has  ordered 
a  new  high-speed  octuple  Goss  press, 
with  a  capacity  of  72,000  copies  an  hour ; 
a  quadruple  Goss  press  with  color  at¬ 
tachment,  and  a  Hoe  stereotype  finishing 
machine  having  a  capacity  of  ten  plates 
a  minute;  two  steam  tables  of  the  F. 
Wesel  Mfg.  Co.;  a  four-magazine  lino¬ 
type,  and  a  complete  composing  room 
equipment  necessary  to  change  the  paper 
from  seven  22-inch  columns  to  eight 
2254-inch  columns. 
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